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TRUE, 
Life Story, 


and all the other 


FAWCETT PUBLICATIONS 


welcome the manuscripts of 
Newcomers and Old Timers 
alike. 


We pay generous rates on acceptance, give prompt 


decisions, and do everything possible to make writ- 


ing for us both pleasant and profitable. 


& 
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1501 Broadway 
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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


Frederic Nelson Litten (‘‘Emo- 
tion Is the Motivator’) has charge 
of the fiction program of the 
Medill School of Journalism, 
Northwestern University, with the 
rank of Professional Lecturer. Na- 
tive Chicagoan, he was educated 
at the Lewis Institute of Tech- 
nology, and for 18 years followed 
an engineering career. In 1926, 


John T. Bartlett 


- technical articles, did so well that 

he sold his interest in an engineering firm to devote 
himself to authorship. A little later, he turned from 
semi-technical articles (for such magazines as Factory 
& Industrial Management) to fiction. 

Many of Fred Litten’s books and short stories, in- 
cluding his most recent ones, have a flying back- 
ground. Out of an editorial friendship came an as- 
signment in 1927 to go to Kelly Field, Texas Air 
Training Center. Litten took the cadet training, 
learned to fly—and wrote “Rhodes of the Flying 
Cadets,” a juvenile published by Appleton-Century. 
He also did short stories in this milieu. 

Litten did one Western book, ‘“‘Sun-up on the 
Range.” Before writing it, he lived for several 
months on an Arizona ranch. He spent 1930 and 1931 
in Europe, Asia, and Africa, visited 28 countries, 
wrote many adventure stories using foreign settings. 
Two of his books, “Air Trails North’ and “Pilot of 
the North Country,” have an Alaskan background 
(he spent a summer and fall up there gathering the 
material). Fiction having to do with mine transport 
via air was based on a summer in Mexican mining 
districts. Making flights in a private plane over the 
Atlantic coast, he prepared himself to write ‘“Trans- 
atlantic Pilot.’ His latest book is ‘Sinister Island 
Squadron.” 


About half of Litten’s books have been for adult 
readers. Several have been republished in England, 
and three of his juveniles were brought out in: Braille. 
Over the years he has written some 600 short stories, 
published in 29 magazines and running to 3,000,000 
words. Ten anthologies have included one or more 
of his fiction pieces. 

For six years, Mr. Litten has lectured in Medill at 
Evanston and Chicago, and at present has six classes 
in creative writing. To write for The Author & 
Journalist, he took time out from a book manuscript 
he must deliver May 1. 
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The William Wescott head of Clement Wood, a 
photograph of which is reproduced in connection 
with Mr. Wood's article this month, was completed 
only a few weeks ago. Wescott has recently done 
heads of Churchill, Quentin Reynolds, and Capt. 
Howie (hero of St. Lo). The sculptor will present 
these, and others scheduled for the intervening period, 
at a one-man show in New York next fall. 
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Margaret and I first knew Herbert R. Mayes (on 
our cover this month) when he was editor of a Hearst 
publication to which we contributed, American Drug- 
gist. His career in the business magazine field be- 
gan at the age of 20, as editor of The Inland Mer- 
chant. For two years he was editor of the business 
magazine division of Western Newspaper Union. 
From American Druggist he went in 1934 to Pic- 
torial Review, then in 1937 joined Good Housekeep- 


on the side, he began to write’ 


Greetings, Authors! 


WE INVITE YOU TO 
GET ACQUAINTED 


with 


THE 
THRILLING 
GROUP 


OF 
FICTION MAGAZINES 


STANDARD MAGAZINES 
BETTER PUBLICATIONS 
10 East 40th Street New York 16, N. Y. 


RANCH ROMANCES 


has created a new kind of 


“WESTERN” 


@For years Ranch Romances has given its readers 
a distinctive type of Western story that has won it 
the largest group of readers in its field. These are 
stories of action, color and romance. They are 
vigorous and alive yet there runs through them a 
close-to-life quality that brings them near to ex- 
perience of al! types of readers. 


@Careful editorial guidance over a period of years 
has developed a group of writers who know how 
to write these stories and find in them a most 
profitable market. Many new writers join this 
group every year; some are beginners—some slick 
paper favorites. They all receive a cordial wel- 
come and a careful reading of their manuscripts 
and constructive help if needed. 


e@lf you have an idea for a Western story why 
not get a copy of Ranch Romances and see just 
how these stories are presented to our readers. 
We can promise that any manuscript you submit 
will receive prompt reading and check on accept- 
ance. 


RANCH ROMANCES is published 26 times a year 
—each issue contains seven or eight stories—it 
is a market for your stories that is worth real con- 
sideration. 


RANCH ROMANCES 
515 Madison Avenue, New York 22, N. Y. 
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“The future belongs to those who prepare for it.” 


Maren Elwood 


Authors’ representative, literary collaborator. 
Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, published 
by Houghton, Mifflin, recommended by the 
Book-of-the-Month Club. 


FICTION 
RADIO 
ARTICLE 
FEATURE 
SCREEN 
JOURNALISM 
ENGLISH 


Professional 
Training 
for Writers 


Study by mail. Studio lectures. Individual 
manuscript criticism. ... Personal, directed 
writing. For information write: 


MAREN ELWOOD 
6362 Hollywood Blvd., Hollywood, Calif. 


4 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 
> 


A Friendly House 
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ACE MAGAZINES 


SECRETS 

FLYING ACES 

LOVE FICTION 

TEN DETECTIVE ACES 
WESTERN TRAILS 
TEN-STORY LOVE 
WESTERN ACES 
COMPLETE LOVE 
TEN-STORY DETECTIVE 
VARIETY LOVE STORIES 
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ing as managing editor. He has been editor of G. H. 
since 1938. He is the author of a_ biography 
of the favorite writer among boys of 40 to 50 years 
ago, Horatio Alger. Born in New York in 1900, 
Herbert Mayes was educated in the public schools 
of that city. 

A A A 


Concerning Good Housekeeping’s current manu- 
script requirements, Mr. Mayes writes, ““We run two- 
part novels (from 15,000 to 40,000 words) and short 
stories (2500 to 15,000 words). Most of the two- 
parters are written to order, but that’s only because we 
would not otherwise have available as many as we 
need. Our short stories come from all directions, but 
not more than half a dozen a year from beginners. 
Our short-story standards are high—they are pretty 
generally considered highest among magazines of large 
circulation. It isn’t easy for anyone, beginner or ex- 
pert, to sell us a story. 

“In the field of non-fiction we publish about eight 
articles in each issue. They run from 1000 words to 
3500 words. Anyone can submit articles, everyone 
does; we buy a number that come in the mail. We 
are interested in a very wide variety of subjects, and 
any two or three issues of the magazine are indicative 
of the range. Anything having to do with home serv- 
ice is staff-handled.” 

AAA 


Francis Arthur Jones, the literary agent, tells 
me that Robert W. Sneddon, a writer particularly 
known for his real crime stories, who died several 
months ago, left a valuable library of press clippings, 
books and other items relating to crime and criminals. 
“It is probably the most important source of foreign 
crimes extant,” says Mr. Jones. “The collection 
of newspaper articles covers crimes dating from 1650 
through February, 1944.” The material is now con- 
tained in 12 large cartons, each carefully tabulated. 
Writers interested in purchasing from the collection 
are invited to write the widow, Mrs. Robert W. 
Sneddon, 561 Hudson St., New York, or Mr. Jones, 
1050 Amsterdam Ave., New York. 
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Doing your part in wastepaper collection? The 
writers of America, joining in this patriotic effort, 
should salvage thousands of tons. 
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New York City, 19 


Greetings 


to all Writers 


STREET AND SMITH 
PUBLICATIONS, Inc. 


122 EAST 42nd ST., 
_NEW YORK CITY, 17 


MADEMOISELLE and CHARM, two 
of Street and Smith’s newer mag- 
azines, are using free-lance mate- 
rial. Have you studied these two 


markets recently? 
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SATEVEPOST is his 
latest triumph, fol- 
lowing in natural 
course our building 
him up in recent 
Tom W with 
* smoothpaper sales to 
lackburn ARGOSY and WO- 
MAN’S DAY. For the 
last couple of years Tom W. Black- 
burn has been one of our big-name 
regulars in the leading western and 
adventure pulps. He started with 
us in 1941 as a spare time writer 
selling to only one pulp editor. 


IF YOU ARE A BEGINNER: 


We will consider a few sample 
scripts to determine whether we 
can develop you into a_ selling 
writer. But until we sell $500.10 
worth of your scripts, we must 
charge you a reading fee of $2.50 
on manuscripts up to 2000 words; 
$5.00 on scripts 2-5000, and $1.00 
wl thousand on those 5-12,000. 
Special rates on longer novelets 
and novels. For this you receive 
honest professional appraisal of your 
work, practical suggestions for im- 
provement if necessary, and our 
recommendation of salable scripts to 
editors. 


We Push Them Into The Slicks— 


It is no accident that LIBERTY, COUNTRY GENTLEMAN, THIS WEEK. AMER- 
ICAN MAGAZINE, LIFE STORY, ESQUIRE, FARM JOURNAL, LADIES HOME 
JOURNAL and SATURDAY EVENING POST have all bought one or more first con- 
tributions by Lenniger clients during the last few weeks. We planned it that way, and 
it’s nothing new to us... . 


Building literary careers has been our business since 1923. Our method is simple. 
We direct a new client’s efforts first toward markets where we can sell him immediately. 
We make him write sound stories by pointing out flaws, showing him how to improve 
his plots, characterization and style. We encourage him to use backgrounds and topics 
he can handle well. As his work improves, we are able to spread his markets and get 
him increased rates. Then we make him try for more difficult, better quality and 
higher-paying markets until he’s ready for the big slicks. 


Whether you are a professional who has been selling for years, or a writer who has 
but recently made his first few sales, we can offer you many advantages over working 
alone. We will work with you on straight commission of 10% on American, 15% on 
Canadian and 20% on foreign sales #f you have sold $500.00 worth of fiction or articles 
to national magazines in the last year. If you sold $250.00 worth during the last year, 
we'll work with you at % reading fee charged beginners. Write us, listing your sales, 
and ask for our agency information sheet and latest market news letter. 


AUGUST LENNIGER LITERARY AGENCY 
56 W. 45th Street New York 19, N. Y. 


MANUSCRIPTS WANTED 


for placement under the Unified Sales Plan 


Complete coverage of all sales possibilities. International placement of your books, 
stories, articles, plays, photoplays and radio dramas. Circular A-35 Free. 


OTIS ADELBERT KLINE 


Established 1923 


POPULAR PUBLICATIONS 


INCORPORATED 


wishes to thank those authors who have 
contributed so many good stories during the 
past difficult year, and to express its deep 
gratitude to those other stalwart writing 
men who, on a dozen different war fronts, 
are making it possible for us to continue 
publishing. 


205 EAST 42nd STREET 


New York 17, N. Y. 


507 Fifth Ave., New York 17 
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EMOTION IS THE 


MOTIVATOR 


Fifteen years have 
passed since I stood 
in a crowded corri- 
dor of the Louvre in 
Paris and looked at 
a picture of a wom- 
an. It was a small 
and, at first view, a 
rather drab likeness 
— quite disappoint- 
ing, as I had heard 
great things of it. 

Then, as I studied 
that square of can- 
vas, it ceased to be 
a picture; the eyes 
that gazed at me 
from the frame came 
alive. They were un- 
fathomable and enig- 
matic; they brought a strange feeling of unease, a 
sense of mysterious foreboding. . . . The Mona Lisa 
can do that to you. 

Often I have heard the Chicago Symphony inter- 
pret the “Ride of the Valkyries,” and in that thunder- 
ous roll of sound have been transported to a shadowy 
world of pagan gods. 

Long ago at a children’s matinee I saw Maude 
Adams, a great actress, in the role of Peter Pan. 
Tinker Bell is condemned to die if the children of 
earth reject him, and Peter Pan, just before the second 
act curtain, knelt at the footlights and implored, ‘Do 
you belive in fairies? Say you do!” Every boy and 

girl in the audience (and I was one of them) sprang 
up and cried out in a ringing chorus, “I do!” 

Now and again I read “Les Miserables” and to 
some degree recapture my experiences when as a 
teen-ager I first accompanied Jean Valjean in his 
courageous lifelong struggle against fate. 

The Mona Lisa, Wagnerian Opera well played, 
Maude Adams in the role of Peter Pan, the story 
of Jean Valjean, fall into a single category. . . . Oh 
yes, they are art, but I don’t mean that. 

What I mean is—they are all emotional stimuli. 
And so potent that you, the outsider, are swept by 
this emotional magic into a world created by the 
artist out of his skill as painter, musician, actor, or 
author. 

To put the matter in plain English, you share the 
emotional experience of the creator of these art 


Frederic Nelson Litten 


By FREDERIC NELSON LITTEN 


forms. Yes, Ais experience. For example, the author 
must take on the identity of his story hero as he 
writes. If this hero’s emotional experience is not 
shared by the author, it can never be shared by the 
reader. 

Well, is it important in fiction, this transfer of an 
emotional experience? Let’s read the testimony of the 
masters. 

Joseph Conrad: “Fiction, if it at all aspires to be 
art, appeals to the temperament’ (emotion). 

Honore Balzac: ‘There is a transforming power in 
overmastering emotion.” 

Robert Louis Stevenson: “We yield to sympathy 
(an emotion) what we refuse to description.” 

Poe: “There are chords in the hearts of the most 
reckless which cannot be touched without emotion.” 

Guy de Maupassant: “The public is composed of 
numerous groups who cry to us ‘Console me, amuse 
me, make me sad; make me sympathetic; make me 
dream; make me laugh; make me shudder. . . .” 

But, you say, these men are long dead. de Maupas- 
sant’s stuff couldn’t be sold to the big slicks today. 

Have the basic standards changed ? 

A kind and truly great editor, Kenneth Littauer of 
Collier's, writes as follows: 

“The typical Collier's story is an emotional experi- 
ence. . . . It is intended to stir people whose lives 
are already full and stirring. . . .” 

This definition has universality. The adequate short 
story, classic or contemporary, must be an emotional 
experience. Yes, even the sublimated fiction in the 
literary magazines stirs the chill blue blood of its 
readers; beneath the $50 words emotion may be un- 
covered as the motivator. In the pulps emotion is 
often bare of covering, and so, lacking depth, lacks 
power. 


Yes, emotion governs fiction, just as it governs 
life. But it doesn’t govern life, you say. No? What 
then brought about this catastrophic war? Why 
could not the grievances of Germany have been 
settled at a conference table? Because resentment, 
hatred, jealousy—emotions all—were substituted for 
reason. Hitler plaved upon men’s passions to build 
his Nazi state. Nationalism and Racial Antipathy, 
doctrines which cannot survive the test of logic, are 
emotional dynamite. . . . Eighty years ago an in- 
flammatory (and factually inaccurate) book, “Uncle 
Tom’s Cabin,” was a prime cause of our own Civil 
War. 


The everyday routine of life is emotion ruled. I 
rise when the alarm clock rings (I set it for fear I'd 
be late on the job), and do calisthenics before an 
open window (oping to gain vigor or lose paunch). 
I don clothes (selected as a result of the mating in- 
stinct), eat a breakfast chosen with regard to vitamins 
(which will quiet my fear of catching the flu). At 
the office I strive for business success (Jove of 
power), so that I may buy my wife a mink coat (sex 
love or pride), or buy a bigger car than my neigh- 
bor’s (jealousy), or get a promotion ahead of Jones 
whom I hate. . . . This is only suggestive of my 
emotional day. 

Advertisers or their agencies know the impact of 
emotion as a motivator. Their advertisements play 
upon your fear (“Are you insured ?’’) ; on your shame 
(“Have you unpleasant breath?”); on your appetite 
(“Burps, the beer that satisfies!”")—and so on ad 
nauseum. 


It seems that the group which is least aware of the 
power of emotion is the writer group. Few of us 
know or utilize this power, and our stories are dull 
narratives. My own house is of glass, but as a fic- 
tion coach I am licensed to throw stones—and make 
definitions. 

Here is one: A short story is a narrative with an 
emotional purpose. 

And here are two typical story plots from beginning 
writers, presumably the basis of valid stories. 


Plot No. I. 


Ira Figurates, skating coach at the Winter Club, 
offers unreauited love to his pupil, Barbara Lebeuf, 
daughter of wealthy meat-packer. The weeks pass, 
and Barbara and Ira go up the river on a moon- 
light sail-skate. Barbs breaks through the ice, is 
about to drown. But Ira pushes the spar of his sail 
to her, she grasps it, and he drags her to safety. 
On the river bank as Barbs dries out before a roar- 
ing fire Ira proposes and is accepted. 


Critique: This is only a narrative. the emotional 
purpose is lacking. Ira’s behavior does not stir the 
reader. Yes, he pushed a pole to Barbs and rescued 
her. but this called for a verv minimum of courage 
and resourcefulness (emotional stimuli). To strongly 
affect the reader. courage must be qualified. A rescue 
at the risk of the rescuer’s life is aualified courage. 
If the rescued one has. in the past, wronged the 
rescuer. the emotional impact is still stronger. Such 
motivation as this applied to the student’s story might 
save it. Of course much more incident is needed— 
oy thinking through—to evolve a tight, satisfying 
plot. 


Pot No. II. 

Gloria waits at the gate for the postman. She 
has waited many weary weeks, honing for a letter 
from her soldier lover. George. somewhere in the 
South Pacific. Through flashback scenes in kinder- 
garten. grade school and college davs. which return 
to Gloria as she waits. the reader learns of her 
lifelong devotion to George. Comes the postman. 
bringing the long-awaited letter. Gloria carries it 
into the house, reads it in the livine room under 
her mother’s eye . . . Gloria turns pale—Georve is 
faithless—has married an Australian girl in Syd- 
nev! Gloria’s mother tries to comfort her. to no 
avail. At last mother goes unstairs returning with 
a package of old letters. These she hands to 
Gloria. explaining that they came to her in the 
First World War from her doughboy lover—who 
married a girl in Paris. . . . As Gloria reads the 
letters her tears fall less rapidly. They cease to 
fall—she is reconciled. 

Critique: Unfortunately this sad plot is too often 
found (with variations) in the women’s magazines. 
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Thomas Uzzell, in his excellent textbook, “Narrative 
Technique,” labels it the “come-to-realize’ plot. 
Gloria comes to realize that there are other fish in 
the sea—or something. The emotional values are 
secondhand, warmed over, and utterly lacking in in- 
tegrity. Dependence upon fortuity is also a major 
fault; however it is not within the province of this 
discussion. Often the “come-to-realize” plot may be 
saved by using it as a beginning. What course of 
action will Gloria pursue now that George has for- 
saken her? Her subsequent behavior might be de- 
veloped with strong emotional purpose, thus causing 
the reader to share Gloria’s experience. 

There is good reason for the inclusion of these 
two plots. No. I (emotional purpose lacking), and 
No. II (emotional purpose lacking integrity), to- 
gether with their variants, account for seventy-five 
percent of the unacceptable stories written by students 
in my fiction courses at Northwestern. During the 
college year I look at close to a thousand manuscripts. 
Of these perhaps fifty find a market; the others fail 
because they are not emotional experiences, but nar- 
ratives. 


In closing I shall quote from a letter written me by 
a former pupil. This young man, Vereen Bell, died 
serving his country when the carrier, Gambier Bay, 
was sunk in the Second Battle of the Philippines. In 
his passing the world of letters sustained heavy loss. 
Scarcely out of his twenties, he had achieved national 
recognition, and a bright future lay ahead. He knew 
well the power of emotional stimuli. In 1940 when 
his first story appeared in the Saturday Evening Post 
I asked him to write me a letter on its origins—one 
that I could read to my classes. Here in part is his 


reply: 


“I remember our many sessions when I mention 
Lonnie’s (the hero’s) qualities, and you never told 
me a truer thing than ‘the strong story develops 
from primal emotions,’ and whether Listen to the 
Whippoorwill is a strong story or not, the primal 
emotions are there—love, gratitude, and loyalty.” 


Yes, emotion is the motivator! 


= 


\ 
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“Por 3c a word I won't tell Pop what I heard you 
two saying!” 
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HOW EASY IS MAKING A 


LIVING FROM WRITING? 


By CLEMENT WOOD 


I write, each year, all the books for 65,000 Amer- 
icans—Elementary, my dear Watson. For 25 years, I 
have averaged four published books a year. The total 
number of new titles published in the United States 
is approximately 8000 a year. Thus I do 1/2000th of 
the total. In a country of 130,000,000 people, that 
means I am the book-author for 65,000 Americans. 
In addition, my articles, poems and short stories 
published each year total more than the 300,000 
words annually in my books. The quarter of a billion 
words I have written and gotten paid for represents 
an average of over 2500 words each day for 25 years. 
Unpublished books, other manuscripts and preliminary 
drafts more than double this figure. 

This brings us to point one: writing is no job for 
a lazy man. Creating 9 to 18 pages of publishable ma- 
terial each day of one’s life for a quarter of a 
century means work, and a lot of it. Writing can 
no more be left to inspiration than selling groceries, 
raising beef cattle, or being a bathmaid, doctor, house- 
wife, or lawyer. When the inspiration comes, you 
will harness it promptly; but, inspiration or no, you'll 
turn out daily your publishable stint, or starve. Or, 
of course, switch vocations, and get a job—if you 
can find it—which permits laziness. 

I am not discussing writing as a sideline, which 
so many practice, and enjoy. If your living comes 
from some other source, you can dabble in prose or 
poetry as much as you please, and duck for checks 
from these as you would duck for apples at Hal- 
lowe’en. Semi-professionals in writing, grateful for 
any pay, tend to cut prices, and hence lower the 
standard of living of professionals. It is up to the 
professionals to os the rates up, by an organiza- 
tion similar to ASCAP among lyricists and com- 
posers. 

I make a living from writing. I earn more than 
domestic help, and less than a minor corporation 
executive. My income, on the average, is not higher 
than that made by the average doctor, lawyer, busi- 
nessman, store manager, or union laborer. My job 
may not call for more work than such activities; it 
certainly calls for no less. 

Moreover, writing is a luxury profession, and 
hence feels the pinch first in a depression, when 
people have to retrench. For we have to have the 
daily necessities—food, clothing, housing, heat, light; 
and we can fall back on the backlog of reading and 
rereading books already published. A 20-year mora- 
torium on professional writing and publishing would 
cause no marked cultural suffering. This means that 
the writer leads the breadline, in a depression. I 
escaped this, because I had another quality the writer 
must have, to succeed and keep afloat: versatility. 

When one of his paying markets dries up, the 
professional writer must find another. I have won— 
and ultimately lost—each important market in Amer- 
ica: slick short stories at a grand apiece; poems in 
the top-pay magazines; articles in the top slicks; 
serious novels; pulp love-stories, mysteries, West- 
erns, humorous stories; mystery and pash novels; 
histories, omnibuses, games books, standard reference 
books, and so on. When the depression (1929 down 
to the Global War) tightened, each of these fields, 
to me and to most of us, vanished. All of my markets 
dried up so thoroughly that the Dust Bowl was a 


lake, in comparison. I did not go under; I made it 
my business not to. I opened up other markets, and 
kept the wolf next door. Nothing but versatility, in- 
genuity, and a willingness to write anything for which 
money would be paid, kept my writing business out 
of the morgue. The winning of each of these markets 
had been a hard uphill fight. Why and how did I 
lose them? My editors died, or my patience. Younger 
aspirants in turn put me where I had put my pre- 
decessors. 

What equipment is needed, to make a living from 
writing ? 

Let's take the minimum, first: literacy. The literacy 
a writer must have is the equivalent of a high school 
and college education. ‘‘Equivalent’’ means that it 
can come from nightschool, correspondence school, or 
be absorbed from reading or living; but it must be , 
present. You've got to master grammar, punctuation 
and spelling. You've got to write, not merely literate 
sentences, but sentences as good as or better than any 
rival can write. You've got to know how to combine 
these sentences into paragraphs, stories, articles, and 
books, which will interest a whole army: an army of 
editors, publishers, sales departments, buyers for 
bookstores and other outlets, and, lastly, the non- 
professional literary guinea-pigs called readers. With- 
out literacy, you have nothing, and can’t beat out a 
bunt to first base. 


Another quality is far more important than literacy 
—a quality difficult to sum up in one word. Imi- 
tative ability comes pretty close to what I mean. No 
short-short, short story, novelette, novel, filler, article, 
book or other example of writing is publishable, 
which does not follow the general professional pat- 
terns of the writing trade, at the time you offer it 
for sale. Sir Walter Scott would starve to death to- 
dav, unless he brought his technique down to date. 
So would A. Conan Doyle. So would Shakespeare. 
Of course, each of these had such swift perception 
of trade needs, that he would adapt without trouble. 
Those that wouldn’t, or couldn’t, would be like stars 
of the silent screen faced with the demands of the 
talkies. They would immediately become as extinct, 
as far as an income from writing is concerned, as a 
dodo or a Republican in Alabama, as a dinosaur or 
Hitler in a civilized world. 

Yet this needed quality of imitativeness, alone, 
would never let you beat out a Texas leaguer to 
second base. In most fields, it would. Only a small 
amount of originality is demanded of a doctor, a 
lawyer, a union laborer, a manufacturer of sausages. 
If another manufacturer can put out an identical 
brand of sausages as good, and, after advertising is 
paid for, sell his product. at half a cent per unit 
less, his fortune is assured. 

Within the frame of imitativeness of the accepted 
pattern, the writer must be original, in every product 
he turns out. Each Peter Rabbit story must follow the 
general chosen pattern; but each, in turn, must differ 
from every other one—or the market will at once dry 
up. Each murder mystery must follow the general 
pattern; but must at the same time have enough 
originality to lend a keen interest of discovery to 
the reading of it. I will go further, and say that 
the amount of success, in any written product, de- 
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pends on a delicate balance between imitativeness 
and originality, with the emphasis always on pleas- 
ing originality. When this is based on a sufficiently 
vivid imagination, it should take you at least around 
to third base. 

Now we have the product; and it still has not 
been sold. Marketing is, I think, at a minimum fifty 
per cent of the writer's job. Can he enter into a 
partnership, and leave this entirely to his partner? 
The writer is lucky, if he can locate an agent who can 
dispose of his wares successfully. The agent, like 
the editor, is usually a failure at writing. Most 
agents, since they rate only ten per cent of the 
purchase price, and therefore have to handle at a 
minimum ten times the salable output of any single 
writer, have to delegate much of their preliminary 
reading; and often delegate even their marketing. 
To put it baldly, they too often have underclerks 
offer stories, articles, and books as if they were a 
line of sausages. The odds, in any magazine, are all 
with established names. Slackadaisical handling, in 
magazine and publishing offices, gives the beginner 
little enough chance, in any event; and when the 
beginner's product is dumped down wholesale on an 
editorial desk, with nine other similar competing 
products, it doesn’t take a Quiz Kid to figure out 
that the chances automatically become nine to one 
against him. I have never found an agent who 
could sell five cents worth of my own work; and I 
have tried all of the leading ones. 

Marketing means locating a buyer who wants your 
product more than that of any competing rival; and 
then so wooing him, by giving him what he wants 
and needs, that you become an invaluable property to 
him. It calls for the high-powered salesmanship that 
could sell the White House to Congress. It is a 
never-ending process; since at all times ‘newer, 
tresher rivals will urge their claims over your estab- 
lished ones, and will cut the price, when allowed to; 
since writers are very illy organized for collective 
bargaining. We can ignore the small number of 
writers who succeed in organizing their own mag- 
azines or book publishing houses, and mark it down 
as a rule that the editor and publisher are as neces- 
sary to the professional writer as the air he breathes 
or the dinner that follows the cocktail. They should 
be treasured, then, like delicate, fragile pets, who 
must be humored, within reason, to the limit. This 
alone gives you a chance to slide for home. 

Most of all, the professional face must be put on 
every product submitted. Get so familiar with the 
physical appearance of successful examples of the 
type of writing you are doing, that yours clearly 
belongs within the same class. Deeper than the face, 
of course, must be the professional appeal—the emo- 
tional or mental evocativeness you are aiming for. 
Weigh, from your growing mastery of reader psy- 
chology, methods of increasing the emotional and/or 
mental appeal. If your stuff is good enough, and you 
plug it persistently enough, you will arrive—and 
survive. 

Versatility calls for a knowledge of each possible 
field of writing—and a mastery of as many of these 
as you can master. The chances of acceptance in all 
fields fluctuate, from year to year, even at times 
from season to season. In prose fiction, even a passa- 
ble first novel, if it shows any marked originality or 
promise, usually will be accepted—hopefully—if you 
plug it enough; that is, persist in offering it, im- 
proved each time. Well-wrought patterned romantic 
and sex novels stand a similar chance. A myst ry or 
a Western calls for a defter professional touch. Their 
readers know what they like, and will accept no 
plastic substitutes. 

The slick short story field is diminishing, and the 
lengths permitted are all on reducing diets. Meet 
this fact. The pulp short fiction field is still im- 
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mense; and here too much originality is lethal. When 
you come to the field of drama, all three chief types 
—plays to be acted, and scenarios for Hollywood and 
the mike—are approximately closed and_ sealed 
markets. You have to devote your life to any of these, 
to have a chance to succeed. Outsiders are no more 
welcomed than into the F.F.V. 

In the field of non-fiction, arrival is as com- 
paratively easy as in the field of volume and shorter 
prose fiction. Again, the current patterns must be 
followed; and mental or emotional grasp of the 
subject—depending on the outlet aimed for—is as 
necessary as initial originality. One strong, original, 
new selling point may put over a first article or 
book here. Unless the second is on the beam with 
the first, its chances may be increasingly difficult. 
Strike the popular fancy, and hold it, and a substantial 
part of your income is assured. But that calls for 
ingenuity and a tremendous amount of intuition. 

In the field of poetry, we reach a product classed 
far more as a luxury than any so far considered. I 
place the blame largely with the poets, who fall down 
in two enormous respects: a lack of originality, due 
to excessive and slavish imitation of ancient models, 
often dead even at their inception; and a lack of im- 
portant substance which alone makes the concentrated 
speech of poetry worth cherishing, except as an 
hors d’oeuvre which can be skipped, to the improve- 
ment of the dinner. 

Let me make it clear, however, that the poem, 
whatever its nature, has a better chance of publication 
—if not of sale—than any other type of writing. 
Volumes of poetry stand in a different category; and, 
except for super-salesmanship, usually have to 
paid for by the poets. When we realize that the 
earlier volumes of such poets as Sara Teasdale, John 
Hall Wheelock, Louis Untermeyer, and so many 
more were thus underwritten, including financially, 
we need not shiver at having to invest in our own 
first volumes. Poetic dramas face the “No Admit- 
tance” of Broadway plays—with the added skull- 
and-crossbones label P being in verse.(To page 25) 


WILLIAM WESCOTT HEAD OF 
CLEMENT WOOD 
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Challenging fiction writers in: 1945 is a_per- 
plexing basic problem. Gigantic military events, 
as the invasion of Japan, and great social and eco- 
nomic changes, as demobilization and reconversion, 
lie ahead, but in timing and many other respects they 
cannot be accurately forecast. How, then, shall the 
writer approach the problem of timeliness? How 
shall he choose plots, themes, backgrounds, so that 
he will not write manuscripts which become dated 
and outmoded in a few weeks or months? Better 
still, how can he plan stories which, eventually reach- 
ing print, have_strong current appeal? 

There are no universal answers to these questions. 
However, valuable collateral help is found in the 
viewpoints of various magazines, expressed by editors. 
The Author & Journalist presents herewith a sym- 


posium of these, adding the analysis of a noted fiction 
critic and coach. 


SHORT STORIES 
By Dorothy MclIlwraith, Editor 


Your letter asks a question which, I think, every 
editor has been asking himself of late. Probably a 
concise and exact answer is an impossibility, but here 
is as near a definite reply as Short Stories can make. 

Reader reaction seems to be against the war; yet 
no one can subsist entirely on escape fiction. It just 
isn’t satisfying enough to meet the tempo of the times. 
In all probability our ratio of adventure fiction in the 
immediate future will be about 80% no-war—20% 
war. By the latter I don’t mean out-and-out war 
stories. We have always felt that what we wanted 
was not a story of the war, but of a given character 
(or set of characters) and the part he was playing in 
wartime action or situations. That theory will grow 
even stronger, I should say, and be true of postwar 
themes. 

As for the rest of the magazine—a good action 
story is what we want; and although some settings 
can’t be just the same as if no war had been (air 
stories, for example), people who write historical 
yarns—especially of pioneer America and other con- 
tinents— sport stories, business stories, circus stories, 
mystery stories, Northern stories, and of course good 
sound Westerns, ought to be pretty sure of a cordial 
reception. . . Give us a good story with a 
hero; he'll do a lot toward carrying along his setting 
as far as we are concerned. 


MACLEAN’S MAGAZINE 
By N. O. Bonisteel, Assistant Editor 


I can say that we are definitely looking for escape 
fiction, to provide relief from the more sober con- 
tents of the articles appearing in our magazine. We 
are on the lookout for detective stories, love stories, 
sport stories, etc., 4500 to 5000 words. We use only 
two fiction stories an issue at the present time. 


THE LADIES’ HOME JOURNAL 
By Bruce Gould, Co-Editor 


As far as our fiction is concerned, we make no de- 
mands that fiction be timely. We recently published 
a serial which was dated in the period just after the 
Napoleonic Wars, just as we have published stories 
which were set along the Western front and in the 
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The Question of Timeliness 


MAGAZINE FICTION 


Pacific area. Our sole criterion is that the story be 
interesting. If it is, that makes it timely with us. 
Our opinion would be that any story which events 
had outmoded, had not been a good story in the first 
place. 


SATURDAY EVENING POST 
By Robert Murphy, Associate Editor 


I find it difficult to say anything very constructive 
as to how writers can make a selection of theme, plot 
and background for Post stories. It would not be 
wise, I think, to base a prospective story on any cur- 
rent event. Such stories are very difficult to sched- 
ule, the newspapers have taken the bloom off them 
by the time they appear in magazines, and there is an 
added hazard—to the writer—of being so absorbed 
by the event that he loses his plot sense and focus in 
dealing with it. It is better to use this sort of thing, 
as background or as a nucleus of a plot—in which 
event it becomes a plot idea rather than a main theme. 

We are, as always, interested in authentic back- 
ground, characterization, and a good story; a fairly 
consistent reading of the Post will show what I mean 
by this. It will also show what subjects to avoid in 
writing with the Post in mind. It is up to the writer, 
really, to find his story; he works much better with 
an idea he likes than with an idea someone else sug- 
gests to him. 


ARGOSY 
By Rogers Terrill, Managing Editor 


I think that sometimes both editors and authors 
are too conscious of timeliness in fiction. Good fic- 
tion is timeless, and although the constantly changing 
war and political fronts impose limitations on the 
author’s subject matter, these limitations are not as 
important as they would seem at first glance. 

Although, specifically, it’s foolish for an author 
to attempt a timely story of any given land front, I 
read last week in a national magazine a fine, moving 
story of the Normandy invasion. Certainly that event 
had long since been dated to the point where it had 
disappeared from your daily paper and your fact 
magazines. The author took the curse from his sub- 
ject by the simple expedient of telling his story in 
retrospect, in a reminiscing mood which added to the 
story’s dramatic potentiality. 

Stories of reconstruction and rehabilitation will 
continue to be popular even after the war is over. 
Social and economic changes seldom come so rapidly 
that a story dealing with any such change is at all apt 
to be dated before publication. 

A story of horse racing in Kentucky has, to my 
mind, as much dramatic possibility today as it did be- 
fore the racing ban was issued. We bought one, as 
a matter of fact, three days before the ban was 
placed, and blurbed it as a story occurring in those 
glamorous days when horse racing was still legal. 

Do you think any reader will enjoy the story less 
because of the fact that horse racing is now temporar- 
ily suspended? 

There are many other examples of the relative un- 
importance of timeliness in fiction. I for one think 
that any author who uses a little ingenuity should 
not have too much trouble keeping his fiction suf- 


_ ficiently abreast of the times. 
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HOUSEHOLD 
By Nelson Antrim Crawford, Editor 


Household plans to use less fiction this year than 
in past years, and so the market which it offers will 
be even more limited than usual. 

In general, I have the feeling that readers are pretty 
tired of war stories unless they offer some quite un- 
usual angle. More than in any previous war, we are 
getting an abundance of factual material which is 
clearly authentic and quite as thrilling as any fiction. 
I believe that increased emphasis is going to be placed 
by editors on stories of home life. Home is a central 
thought in the minds of people, both in the Armed 
Services and outside them. 


COSMOPOLITAN 
By Frances Whiting, Editor 


Cosmo believes we are headed for a period of fine, 
sincere writing that will have literary merit and a 
universal human appeal. It will be, we think, sort 
of a healthy realism, handled with honesty and fresh- 
ness, and it will retain a good narrative quality. 
Much of it will be written by men and women now 
actively engaged in war, and we welcome contribu- 
tions from them. They will bring a challenge to 
writers who in the past have brought entertainment, 
romance and adventure to our readers. 

The best of the latter will meet the challenge and 
profit thereby, and Cosmo will continue to publish 


them. 
GLAMOUR 
By Elizabeth Penrose, Editor 


For what it is worth—the most we ever do is to 
publish an occasional little vignette or sketch of about 
1000 to 1500 words—I can give you an opinion, and 
that is, that writers of this era can best avoid the 
risk of the changing economic and military situation 
outmoding their plots by placing their greatest em- 
phasis on human problems which seldom change. 


TRUE CONFESSIONS 
By Florence N. Cleveland, Editor 


We want stories which are dramatic, entertaining, 


ACME 
PUBLISHERS 


“Let’s give her the writer’s aptitude test—after 
all, you never can tell!” 
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yet attuned to our cover slogan: Your Magazine For 
a Better Life; inspirational in tone, warm in charac- 
terization, and rich in emotion. Writers should keep 
in mind that stories are bought about 6 months prior 
to publication, and try to look ahead to the conditions 
which will prevail at that time. Keep away from the 
war as much as possible. Outlines are welcomed. 


THE SLICKS THIS YEAR 
By Thomas H. Uzzell 


Forecasting the literary weather in days like these 
is taking more than gambler’s chances. The world 
holds its breath, while editors buy and reject so 
warily that their fiction seems to grow thinner and 
thinner. Tough days these, for editors—and authors. 

Advice on editorial values for the immediate future 
must, in the limited space allowed me, take the form 
of a few pointers, to-wit: 


1. Remember that at all times you are compelled 
to think more or less about what readers will be 
interested in in the future since editors buy for pub- 
lication three to twelve months after purchase. 
Writers often forget this. The Christmas story writ- 
ten in July—takes a long time to learn this lesson. 

2. Go slow on war action stories now. After 
three or four years of modern war, involved civilian 
populations reach the lowest ebb of their interest in 
military action; they are exhausted by war news, 
bored, want to change—and this too, just when grim 
attention, enthusiasm are most needed (this itself is 
a story idea). Avoid especially stories about dis- 
charged soldiers. This warning does not cover home 
front stories in war time; these are always good. 

Another exception: a story of military action is 
still good provided it is written by the man or 
woman who has experienced it, and who has a new 
story to tell. 

3. Beware of writing up events which have not 
yet occurred. This doesn’t mean you can’t speculate 
as to the future. Don’t be too specific about it since 
editors will fear you may be a bad guesser and em- 
barrass them. The Post last year, for example, pub- 
lished a serial describing the death of Hitler, and 
they may live to regret it. Choose subjects right now 
which will be least affected by the specific problems 
of victory. If you must write about Armistice Day, 
for example, write about the last one, not about the 
next one. Home front morale stories about Europe 
would seem to be ended. Do we need more morale 
to lick the Japs? 

4. Gieaties the difference between material for 
novels, and material for stories. These notes cover 
stories, not novels. The latter may properly deal 
with any period or subject and should be grounded 
in realism. In stories realism is less important, and 
escape more important. Don’t try to reform the 
world with a story. 

5. Remember that your story ideas may come from 
world events, from world peace, from Poland, the vast 
Pacific, but that your material should still come. 
from your home, your business, your neighborhood. 
How to exalt such material with the grand, new 
ideas—ah, my friends, that is the most enticing, ex- 
acting and exciting job in the world. 

oo00 


The American Field, 222 W. Adams St., Chicago 6, 
a weekly edited by William F. Brown, pays, on the 
average, 1/4, cent a word for articles and short stories 
on out-of-door, recreative sports, particularly hunting 
upland game birds with sporting dogs. Payment is 
made at end of month of publication. 

The Union Server, 10 N. Clark St., Chicago, a bev- 
erage and food publication, R. Kuper, general man- 
ager, reports that at present “there are no spots on 
our paper open for free-lance material.” 
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MARKET CONDITIONS 
AND TRENDS 


The Literary Outlook Is Good 


By the A. & J. STAFF 


In 1945 writing-trade economics, paper is the X 
factor, the principal unknown quantity. Chances are 
even that a paper cut will come with the spring 
quarter. If it does, it will hurt, for many a maga- 
zine and many a book house already have exploited 
such cushions as lightweight paper, reduced page sizes, 
smaller type. 

Of course, a cut may not come. But if it does, 
1945 will still be a remarkable year in the literary 
market. With ad-lineages and circulations soaring, 
the publishing industry is in the midst of a boom 
which paper rationing can limit but not stop. Many 
writers are in a boom, too, for while consumption of 
literary material is below pre-war levels, the hun- 
dreds of writers in war service and out of production 
have created great opportunity for those in a position 
to write acceptable material. Competent free-lances 
have more orders than they can fill. Conditions are 
extraordinarily favorable for new writers. 

The market is uneven; some fields offer limited 
opportunity. The versatile and adaptable writer has 
a decided advantage in 1945. If his favorite field 
turns unreceptive, there are other markets which will 
give him quick encouragement. 


The Author & Journalist obtained last-minute data 
for this ANNUAL FORECAST NUMBER with a 
cross-section survey conducted by airmail. Some of 
the facts established— 
> Among reporting magazines, 71% have average 
manuscript inventories, 15.5% low inventories, 13.5% 
high. 

Most editors expect to use “about the same” amount 
of editorial material in 1945 as 1944. One editor in 
9 said he expects to use more, one editor in 15 ex- 
pects to use less. 
Rates continue to rise. 53% of editors said they 
are paying more in 1945 than in 1944. No editor 
reported lower rates. 
PShorter material, a somewhat higher percentage of 
articles, faster movement in fiction, are trends in 
magazine formulas, although most editors report no 
change. 
PIn anticipation of paper cuts, such diverse publica- 
tions request shorter material as American Magazine, 
Foreign Service, Grit, Farm Journal & Farmer's Wife. 
If cuts are announced, many publications will buy 
more short manuscripts. 
Pulp houses are willing to pay 2 cents for top 
prade,” wrote a New York agent close to this market. 
“Certain outstanding authors now get 3 cents, new 
writers 1 cent.” He reports mvstery and detective 
pulps most popular with the 1945 public, with these 
runner-ups—2, male-interest Westerns; 3, romantic 
love and confessions; 4, science fiction. 

On the subject of 1945 prospects for writers, almost 
all reporting editors were optimistic concerning their 
respective fields. Some. replies: Eileen O’Hayer (Ex- 
tension) “Good. Our circulation continues to grow 
and so do our rates. We demand high quality.” 
Robert H. Reed (Country Gentleman) “Promising.” 


Florence Cleveland (True Confessions), “Excellent 
market for dramatic, timely material from old or new 
writers.” Frances Whiting (Cosmopolitan), “Ex- 
cellent.” John K. M. McCaffery (American Maga- 
zine), “Good.” Victor O. Freeberg (American Swedish 
Monthly), “Better than last year because our rate is 
2 cents per word instead of 1 cent.’’ Margaret Ander- 
son (Common Ground), ‘Good. More publications 
are waking up to our kind of material.” Will Judy 
(Judy's), “Very good. Brilliant writing and master- 
“pieces are scarce as ever.” Henry B. Comstock (Raiél- 
road Magazine), “Good.” 

Douglas Lurton, (Your Life, Woman's Life, Your 
Health, Your Personality), “Good.” T. Otto Wall 
(The Christian Advocate), “Because of the new in- 
terest in religion, the outlook seems to us most prom- 
ising.” Roger Kafka (Sea Power), “Good.” Horace 
B. Brown (True), “Fair.” Howard R. Davis (Grit), 
“As good as ever.” Elizabeth Penrose (Glamour), 
“Excellent, particularly for young writers trying to 
get a foothold.” Jack O'Sullivan (Lariat Story Maga- 
zine), ‘In quantity, about the same as in °44, In 
quality, wider scope in story background and plot.” 

Mary Rollins (Real Story, Real Romances), “Matr- 
ket is wide open. I am looking for new writers—so 
beginners have good chance of making the market.” 
Florence Lindemann (The American Hebrew), “About 
the same.” Frances Maule (Independent Woman), 
“About the same as in 1944.” Richard J. Walsh 
(Asia and the Americas). “Excellent.” Ruth M. 


Drever (Western Trails, Western Aces), ‘Promis- 
ing.” Hal F. Lee (The Pan American), “Good.” 
Mary C. Kelley (Personal Romances), ‘Excellent, 


with rates on the rise.” 

Gertrude Warburton (My Baby), “Unfortunately, it 
is limited until such time as we get more paper.” 
Anne Fromer (Magazine Digest), “Higher rates and 
20% increase in our article demand.” Marion White 
(The Woman), “Better than ever if writers will stop 
sermonizing and do better reporting.” Coles Phillips 
(The Elks Magazine), “O. K.” Frances Harrington 
(Charm), “Good.” 


Typical of farm-paper reports was that of E. R. 
Eastman (American Aericulturist), ‘The outlook for 
writers in the farm field is limited by paper ration- 
ing.” F.C. Moser (National Live Stock Producer) 
called the outlook “poor.” 


Among the business magazines, a huge market, de- 
mand for good articles (mostly 500 to 1500 words) is 
excellent. Rates are moving upwards. 


P Writers have great interest in the postwar plans of 
magazines. The A. & J. cross-section survey found 
58% acknowledging “fairly definite” plans. 24% 
replied “No,” to the question, 18% did not commit 
themselves. Of those with postwar plans, 79% said 
they expect to publish larger magazines. A consider- 
able number plan to launch new titles. 

Group publishers will revive many suspended titles. 
Ralph Daigh, editorial director, Fawcett Publications, 
wrote. “Our postwar plan has as its first goal the 
republication of 38 periodicals suspended at the 
time of the first paper conservation order. Active 


. planning and preparation have been done by our staff 
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“He’s a writer by profession—knocks out a para- 
graph or two whenever he has a spare moment!” 


with this in mind. We have plans for several addi- 
tional periodicals which will be issued on an experi- 
merital basis when paper is available. 

“It is my guess that restrictions on the use of paper 
will not be lifted overnight or by one executive order. 
I think they will be with us for some time after 
hostilities cease and that as paper is released we and 
other publishers will be able to put an increasing 
number af suspended periodicals back in production.” 

Regarding the postwar period, B. G. Davis, Ziff- 
Davis Publishing Co., remarked, “We contemplate 
considerable expansion with our present publica- 
tions and in the fields in which we now operate. We 
have a number of plans, many of them pretty far de- 
veloped, for new activities which will be announced 
as soon as conditions permit their implementation. 

“Whatever plans we develop in the postwar years, 

our policy in respect to free-lances will remain un- 
changed. We welcome them and encourage them. We 
intend to continue paying among the highest rates in 
our fields, and to be known as one of the houses 
giving the fastest service.” 
P Writers are thinking postwar, too. Those away 
at the front, or in government bureaus or war plants, 
want to know the conditions they will return to. 
Active writers, cashing in on a war market, specu- 
late. A. & J. put a question to editors, the men and 
women who have an overall view of literary produc- 
tion which individual writers cannot have—‘‘What is 
your opinion with respect to the writers who will re- 
turn to civilian life as the war ends—do you believe 
there will be a difficult adjustment period, with in- 
tense competition among writers?” The largest group 
(38%) answered, “Yes.” 29% said, “No,” and 33% 
offered no opinion. “No oversupply of good writers 
seems likely,” commented Robert H. Reed (Country 
Gentleman.) Henry Lee (Read) remarked, support- 
ing a hopeful opinion, “I believe many new maga- 
zines will be started when paper restrictions lift, 
and this will mean more markets for authors.” 

Harry Steeger, president, Popular Publications, is 
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optimistic. He wrote, “It seems obvious that writers 
will have a greatly expanded market in the postwar 
period. Many publishers appear to have elaborate 
plans for increasing the scope and quantities of their 
magazines, and with paper rationing no longer a fac- 
tor, the prospects for writers should be very favor- 
able. Judging from some of the fine writing we 
have received from men in the armed services, there 
will be a crop of new writers brimming with exper- 
iences and eager to put them on paper. The older 
writers will find it necessary to keep their work at a 
high standard to meet this competition.” 


€ 

Book publishers are hard pressed by the paper 
shortage, and new books brought out in 1945 will 
be fewer than last year’s low total (6900). Many 
spring lists have 50% or more fewer titles than the 
same houses offered last year. It is often impossible 
for publishers to reprint books in active demand. 
With paper supply wholly inadequate, publishers 
have many a delicate choice to make between this 
and that author, this and that book. 

However, manuscript submissions are the lowest 

in years; and a writer who gets a book published has 
far better chance of large sales than in ordinary 
times. The juvenile field is very active. Sale of 25c 
editions is on a tremendous scale. Cut-down formats 
are becoming universal. Grosset & Dunlap (now 
owned by the Book-of-the-Month Club and several 
big publishers) has opened a motion picture depart- 
ment, Bernard Geis, editor; it’s a picture-to-book 
idea, to exploit the market for book versions of mo- 
tion pictures currently released. 
Lee Owen Snook (Row, Peterson & Co.) reports 
an active market for non-professional plays with his 
company. There are other active buyers in the field 
. . . Substantial upturn in the newspaper syndicate 
trade awaits a better newsprint supply and spot news 
which is less compelling; King Features Syndicate 
reports the field “generally very active.” ... Tele- 
vision is not yet a free-lance market, but is likely to 
be in the near future. 


Radio Television Journal, 510 RKO Bldg., 1270 
6th Ave., New York, is interested in factual how-to 
articles based on the actual business experiences of a 
radio dealer who has developed some _ interesting 
method of combatting one of his big problems. “We 
are interested also,” writes Lee Ferguson, associate 
editor, “in articles covering the servicing of radio 
sets, the development of postwar plans. We pay 2 
cents a word on publication and $2.50 per print for 
action pictures.” 

Theodore DuBois, editor, Murray & Gee, Inc., 
Hollywood 28, Calif., writes that his firm is particu- 
larly interested at this time in illustrated juveniles in 
the three-to-six-year bracket, good book-length mys- 
teries, and popular technical books. 


oo0oo 


THE POET COMPOSES 
By P. BRACKEN 


How fortunate that lambent fire 

Will rhyme so neatly (thus) with lyre! 
How pleasant of the daffodils 

To go so well with greening hills! 
While need I note the stirring root's 
Affinity for tender shoots? 


How sweetly doth the mother tongue 
Assist the April poet! 

How rare the lad with garlands hung 
Whose lyric doesn’t show it! 


ee 
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RKET LIST 


FOR LITERARY WORKERS —PUBLISHED QUARTERLY 
MARCH, 1945 


Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical co Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 


assist the writer in locating the markets for specific types of material. 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly ; Q, quarterly. Figures indicate preferred word limits. 
‘Pub.”’ indicates payment shortly before or after publication. When 
indicates a general average around 5 cents a word or better; 
d % cent a word. , The parenthetical statement following title of 


indicates payment on acceptance or shortly after; ° 
specific word rates are not given, “ first-class, rates” 
rates," around 1 cent a word; “fair rates,’ aroun 


magazine indicates the banner or name of publishing house; 
Macfadden Publishing Co., etc. The notation “‘Slow’’ or “Unsatisfactory” 


A few abbreviations are employed. M-20 aa 
ce. 


**good 


Stands for Street & Smith. ‘‘Macfadden’’ for 


*s. & S.” 
is a warning that delays or non-payment for 


material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
pa | for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 


mitted manuscripts should always be accompanied by return p 
should be loss. 


—and copies retained as insurance a, 


tage—preferably by stamped, addressed return envelopes 


A—GENERAL LIST 


STANDARD PERIODICALS 


America, 329 W. 108th St., New York. (W-15) Articles on 
nes of current social and political interest; short modern 
ohn La Farge, S.J. $25 per 1700 word article 


Kee uD, Shortly 


American Legion Magazine, 1 Park Ave, New York. (M) 
Short stories and articles, 1500-1800, with rg to men. 
Alexander Gardiner. Acc., no set rate. (Query.) 

American Magazine, The, (Crowell) 250 Park Ave., New York 
17. (M-25) Short stories 3000-4500; short shorts 1000-1500; 
storiettes, 750; vignettes, 500; novels, 25,000. Articles usuall 
arranged for. Sumner Blossom; John K. McCaffery, Fiction Ed. 
First class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York 22. 
(M-25) Serious, political revealing articles, short stories, up 
to 3000; verse. Lawrence Spivak, 3c up, 

Monthly, The, 45 Rockefeller Plaza, 

Illustrated articles dealing with 
U. S., or stories of Americans of 
1000-2000. 


American Hebrew, The, 48 
Articles on 
American scene 
after Pub. 


American Swedish 
York 20. (M-20) 


relations between Sweden and 
Swedish stock who are prominent in the war effort. 
Victor 0. ng $3, Acc. 
Girardeau, Mo. (Q- 
Argosy, (Popular) 205 E. 42nd St., “le York 17. (M-25) 
Short of colorful, adventureful, dramatic living, to 5000: 


20-25,000, complete short _ novels. rticles, verse, 
Gaaean Henry Steeger, Ed.; Rogers Terrill, Mng. 
Asia and the 40 E. 49th St., New York 17. (M-35) 


Interpretative eae 0 on oriental life, politics, art, culture, ex- 
ploration and th ong’ Asiatic Russia included, 800-3400. Orien- 
tal fiction. Richard J. Walsh. $15 a prin nted page, Acc. 

Atlantic Monthly, 16. (M-40) Essays, 
uman-interest articles, sketches, stories, verse; unus' 
personal experiences; high literary standard. Edwa rd Weeks. 

Good rates, Acc. 


Beaver, The, Hudson’s Bay Co., Waneioes, Canada. (Q-25) 
Articles on travel, trade, ant natural 
history in the Canadian North, up to 2500, illustrations essen- 
tial. P. Wilson. 1%c, Pub. 

Belgium, 247 Park Ave., New York. (M-50) Articles on Bel- 
gian personalities, customs, aft, etc., throughout the world; 
also material on the Belgian Congo, 1000-2000. Rene Hislaire. 
$15-$25 per article, Pub. Query before submission. 

Bostonian Magazine, The, 71 Newbury St., Boston 12. (Bi-M- 
15) Mostly short-shorts. Will consider humor, off-the-trail, 
unformulaized material with fresh viewpoint. A New England- 
circulated publication. John mahue, Jr. ic, top $10; 40c 
in., poetry; $2 cartoons, 30 days after pub. (Reported ‘slow 
pay.) 


Highway Patrolman, Box 551, Sacramento, 
school or city safety drives; 500- 
W. Howard Jackson. Ic, Acc. 

Canadian Forum, The, 28 Wellington St., W., Toronto, Can. 
(M-25) Short stories to 1500 words reflecting current Canadian 
social scene; articles and essays, 1800. Poems of high literary 
quantity. Alan Creighton, Asst. Ed. $5 a story, Pub.; poems and 
articles in subscriptions. 


Tifustra 


le up, Pub. 

Cats Magazine, 1504 Genesee St., Utica, N. Y. ( 
Articles on care, raising, training, breeding, etc., of cata, 
slanted to readers who own, breed, and sell high-bred pay 
who have any kind of a cat for a pet; res = 
adult short story with cat as theme. 750 max., bot Srtices 
and fiction. Charles Kenney. %c, possibly higher on 
exceptional articles, Pub. Verse, no payment. 


Calif. 
2500. 


49 Metcalfe St., Otta Can- 
articles 1500-3000. Gordon 


Chicago Jewish Forum, 176 W. Adams St., Chicago. (Q) Ar- 
ticles, short stories and poetry, Jewish subjects and minority 
problems only. Benjamin Weintroub. Yc. 

Christian Century, The, 407 S. Dearborn St., Chi -15) 
on religious, economic and social topics. Chas. 

Morrison. I nite rates. 

icles, essays, for editorial a rtment up to 800; 
forum to 1200; poems. or Pak 

Collier’s, (Crowell), 250 Park Ave., New York 17. 
Short stories up to 5000; 
lar questions of the day 3500; fillers; cartoons. 
fiction editor. First class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) (Knights 
of Columbus) Articles of general Catholic interest, 2500-3500; 
essays, short stories; verse. John Donahue. ic to 3c, Acc. 

Common Ground, 222 4th Ave., New York 3. (Q-50) Articles, 
fiction, and poetry on the racial-cultural situation and folk ma- 
a in America, 1500-3000. Margaret Anderson, Ed. % to 2c, 

Pub. 


(W-10) 
serials up to 64,000; articles on popu- 
Allen Marpk, 


Commonweal, The, 386 4th Ave., New York 16. (W-10) In- 
dependent Catholic review. Timely articles on literature, arts, 
ublic_ affairs, up to 2500; verse up to 16 lines, Philip Burn- 
am, Edw. Skillin, Jr. %c, verse 40c line, . 

Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago 11. 
(M-25) Articles on events, organizations and personalities of 
general interest, up to 2500; story-telling photos. Harris Shev- 
ay $100 up per story or article. Fillers, 400 words or Jess, 
c, Acc. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York 19. 
(M-35) Outstanding short stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosmopolitan interest 
2000-4000. Frances Whiting. First-class rates, Acc. 

Current History, 5528 W. Oxford St., Philadelphia. (M-25) 
Historical news of battle fronts, world affairs, diplomacy, 
strategy; important U. S. events; important war documents. 
D. G. Redmond. Ic, Pub. 


Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert thwest on travel, nature 
mining, archaeology, exploration, (Overstocked 
with Randall Henderson. Photos 
$1 $3, Acc. 

gest and Review, 683 Broadway, New York. (M-25) Second 
omits rights on articles on politics, national defense, science, 
self-help, vocational guidance. Authentic, sparkling. 

0 poetry, fiction, photos, Credit to author and magazine; also 
free copies of issue containing digest. W. M. Clayton. lc, avg. 

Direction, Darien, Conn. (Q-25) Short stories and documen- 
1000-2000, progressive viewpoint. M. Tjader 

arris. lc, 


personalities. 
le and up, prose. 


Elks Magazine, 50 E. 42nd St., New York 17. (M-20) War ar- 
ticles, 5000; cartoons. yo material must touch on war. Coles 


Phillips. $100 to $500, 
Esquire (Esq 919 N. Michigan Ave., Chicago 11. 
(M-50) Sophisticated unsentimental articles; masculine view- 


point; essays, sketches, short stories, especially action, 2000; 
cartoons, cartoon ideas. (No feminine by-lines.) Arnold Ging- 
rich. Usually $100 up Mg story or article. Acc. 

Everybody’s Digest, ( J. Smith Pub. Corp.) 420 Lexington 
Ave., New York 17. (4 onl ad 15) World events, politics, general 
news and commentary on world events, humor, etc., digest, 
40% new material Wm. H. Kofoed, Edit. Dir.; adalynne 
Reuter, Assoc. Ed., to whom queries should be address 

Extension, (The National Catholic Monthly) 360 N. Michigan 
Ave., Chicago. (M-30) Short stories, 1000-1500; romeaen, 36 ad- 
venture, detective, humorous; six installment_ serials, 
short-shorts; short articles; cartoons. Eileen O’Hayer. Min. ani 
$100 on short stories and articles, of $50 on short-shorts, 
which are especially wanted. 

(M-25) Factual articles 


Facts, 1780 Broadway, New York 19, 


on historical, scientific, military, social, 


"subjects with current application, 
Henry Walsh Lee. 3c, top of $50. Pub, 


= 
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Far East, 
lic mission features largely prepared; 
1800) stories with authentic Catholic background; authentic 
cooval and human-interest articles and photos on China, Philip- 
pines, Burma, Korea, Japan, etc.; an occasional non-political 
cartoon; a little good poetry. Stories, 2c up, Acc.; articles and 
photos, proportionately; poetry, 10c a line. 

Service, Broadway at, 34th St. Kansas City, 

oO. ort stories with service ground, human_angle, 
no love interest, to 2000; short stories, about 1000. Barney 
Yanofsky. 2c, Acc. 

Fortune, Time & Life Bidg., New York 20. (M-$1) Articles 
with industrial tie-up, 95% staff-written. Some source material 
purchased. Wm. D. Geer, Publisher. 

Frauds, La Crescenta, Calif. (Bi-M-25) Expose frauds, con- 
troversial, casuistic, 500-1500; cartoons. Dan Paul, Assoc. Ed 
le up, Pub. 

Freedom, 1375 Oak Knoll Ave., Pasadena 5, Calif. (Q-25) 
Feature articles and scientific contributions on con- 
500; some verse, 100-250. Pryns Hop- 


Future, 407 S. Dearborn Pee Chicago 5. (M-25) National mag- 
azine of U. S. Junior C. of C. Articles on any subject of inter- 
est to young men (21-35) to 2000, with illustrations; cartoons. 
Chas. W. Bower. Pub. 


The, St. Columbans, Perryville, Md. (M-10) Catho- 
buys short (1500- 


Ghost Town News, 112 W. 9th St., Los Angtios. | (Bi-M-10) 
Authentic tales of the old West; brief biographical sketches 
of old Westerners, 1000-1100, with one or two photos. Nichols 
Field Wilson. 1%c, Pub. 

Gourmet, Penthouse, Plaza Hotel, New York 19. (M-25) 
Anecdotal and informative articles to 2000; verse, cartoons, con- 
nected with gourmet eating and living, slanted to male readers. 
Earle R. McAusland. 

estern, 
ture myst tures, text; household articles; short 
articles for women’s and children’s pages. Howard R. Davis. 
$5 to $8 per short a articles $2 to $3, photos $2, Kee. 

Harper’s Magazine, 49 33rd St., New York 16. (M-40) 
articles intelli; gent Teade readers ; t stories; essays; 
Frederick 


Inter-American, 1625 Connecticut, Washington, D. C.  Fea- 
tures articles on specific current developments in Latin Ameri- 
can countries. Scott Seegers. 2%c; photos, $5, Acc. Reprint 
proceeds split with author. Query. 


‘urrent interest articles (no 
short stories, 900-1800. wil Jody. le le, 
Leatherneck, Marine Barracks, 8th and I Sts., S.E. Washing- 
ton 25, D. C. (M-15) Articles by enlisted Marines only. 
Liberty, 205 E. 42nd St., New York 17, (W-10) Romantic, ae 


venture, humorous short stories, youthful appeal, 1000-5 
timely human interest articles. Edward Maher. First- mas 
rates, Acc. 


Life Story, (Fawcett Pubs., Inc., and Country Press) 1501 
Broadway, New York. (M- 25) Life stories, 3000-7000; accent 
on biographical details, realism of character and background, 
dealing with young love, mystery, adventure, marriage Bie 
ems of interest to women. Novelettes, 12,500; novels, 2 
Fact stories with by-lines and pictures told in first son. 
800. Geraldine oads, Ed.; Wm. C. 1, 


s (Maclean) 481 University Ave., Toronto, 


Short stories, love, rom 
Austral war, adventure, ou up 5600, arti 
interest: cartoons. W. 
Acc. 


Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a _ 
point of view, or a new opinion, regarding some_ aspect 
glass, china, metalware, furniture, etc., 1000-2500. Jokes; Ai 
ers; essays, news items; photos. Alice Winchester, 1c, ‘Pub. ; 
exclusive photos, paid for at cost. 

Magazine Digest, 20 Spadina Rd., Toronto, Canada. Bu ys a 
few original articles and fillers. ‘Anne Fromer, Mng. Ed. Pay- 
ment according to piece. 

Marine Corps Gazette, The, 1121 14th St., N. ¥. Pinig A 
ton 5, D. C. (M-30) Professional, military, and Marine Corps 
subjects, 1000 to 2000, illustrated. Col. John Potts, USMC. $10 
a page (1000 words), Pub. gi. 

Mayflower’ The, Mayflower Hotel, Washington 6, 4 
(M) Stories, ee and sophisticated articles on general sub- 
jects, 1 2000, Frank B. Cook. Payment by article, average 
%-2c, Acc. 

Menorah Journal, The, 63 Sth , aoe, N York. (Q-$1) Jew- 
ish short stories, play ys, essays, poetry. 

Mind Digest, York, Pa. (M-25) Short articles on modern 
science, new thought, psychic phenomena; lectures, sermons, 


outstanding prayers and courses of instruction; new or reprint 
articles or poetry. W. G. Faltin. 1c-2c, new ‘material, %c-le, 


reprint, Acc. 
Montrealer, The, 1075 Beaver Hill, M 1 n- 
ada. (M-10) Short stories to 1500. Roslyn ‘atkins. 1c, PS 
ontreal Standard, The, Montreal, P. Q., Canada. (W-10) 
—— of Canadian interest, short stories, 1500-2500, novel- 
ettes, about 35,000. A. G. lode. “Ace. 


Nation, The, 20 Vesey St., Res Tah (W-1 
c, Pub. 
ational Magazine, 1156 16th St., N.W., Wash- 
ic 
photographs. "Gib tb fire rates, Acc. 
National Jewish The, 1 K St., N.W., Washing- 
- font. tories, ticles ssays, Jewish inter- 
tet” 1000- E le to 2c. Pub. 


tte, 1560 vad York 19. 
sports stories, 1500; 
Washington items. id 


Police Gaze’ 

Factual stories, 
figures; short 
cowell. 
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New Masses, 104 E. 9th St., New bg 3. (W-15) Progres- 
sive, win-the-war sociological, economic articles, addressed par- 
ticularly to the middle class; also chert stories, reportage, 
sketches, poems, cartoons, photos. No payment. 

New Mexico Santa Fe, N. M. (M-15) Illustrated 
articles on New Mexico. George Fitzpatrick, $10 to $15 per 
article, Pub. Verse, no payment. 

New 40 E. 49th St., New York. (W-15) Gen- 
= articles, 1 dealing with economics, sociology, na- 
ional and affairs. Bruce Bliven. 2c, Pub. 
"ie Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and biographical 
material up to 2500; cartoons, cartoon light verse. 
rates, Acc, 
rates, 


ideas; 


Omnibook, 76 9th Ave., New York. (M-35) 25,000 word 
abridgements of current best-selling books. Pays up to 
for abridged reprint rights, Acc. (Not interested in original 
material.) 

Opinion, 17 E. 42nd St., New York 17. (M-25) Articles 2500- 
3000; short stories ; verse; fillers; Jewish interest. Dr. 
Stephen S. Wise. 1c, Pub 


Grocer. A Journal of Negro Life, 1133 Broadway, New 
Yor (Q-25) Short stories, articles, poetry; Negro ile and 
problems, Madeline L. Aldridge. No payment. 

Our Army, 11 Park Place, New York 7. (M-30) Siumieting 
controversional mililtary articles; short service stories 1000 t 
1200; jokes; cartoons; regular army background. Carl w+ Ay 
Payment based on piece, not number of words, Pub. 

Animals, 180 Longwood Ave., Boston 15, Mass. 
P. C. A. organ. Animal articles, short stories, prose 


Our 
(M-10) S 
Swallow. %c, 


up to 500; verse up to 16 lines, photos. W. A. 
poems $1 up, Acc. 

Our Navy, 1 Hanson Pl., Brooklyn, N .Y. (2M-25) Authentic 
articles on modern naval Subjects 2000-4000; action naval short 
gourtens cartoons; photos. Bruce Baylor, Ke, Pub. No Payment 
or verse. 


Pageant, (Hillman Periodicals) 1476 Broadway, New York 18. 
(M-25) Pockes- -sizé magazine using only original material, arti- 
cles, short stories, photographic features and color layouts, Arti- 
cles on any subject of interest to a mass circulation periodical, to 
2000. Many short fillers. One_or ay very short stories of 
literary value in each issue. Eugene Lyons. 

Pan American, The, 1150 6th Ave., New York 19. (M-25) 
ve on South American subjects by people who have lived 

there, or, qeoceres. by Latin-Americans, 1000-1500; short 
stories by Latin-Americans (reprinting considered of stories 
ae aay elsewhere by North Americans), to 1500; fillers with 

outh American twist, to 150; exceptional photograph or 
arings of Latin-Americans. Hal F, Lee. 1- 1%e, photos $2- $5. 


Pathfinder, 1323 M St., N.W., shi 
nders,”’_ a ati ts, 1 
obert West Howard. 5c a "*Education’™ devartments within 1 


week of Acc. 
P Ps: svepalony Guide, 114 E. 32nd St., N Yi - 
M-25) Inspirational articles 1100-1200. “ve, Pub. 
Progress Guide, Glen Ellyn, Ill. (M) Pocket-size magazine 
using articles in many fields; ‘ed interested in cooper- 
atives. John J. Miller, B.S. ind 


Railroad Magazine, (Popular) 205 E. 42nd St., New York. 
(M-25) Technically accurate railroad material. Fact articles 
and photo stories, Query 


editor beforehand stating subject and 
ge a for handling. Henry B. Comst Good rates, 
(Overstocked with poetry and fillers.) 

Rayburn’s Ozark Guide, Lonsdale, Ark. 
stories, features, verse, photos with Ozark slant. 
Rayburn. Payment by arrangement. 

Reader’s Digest, Pleasantville, N. Y. fh-25) Di s of pub- 
lished articles; occasionally original articles. 

Read, 1780 Broadway, New York 19, (M-25) Timely aes 
articles to interest whole fomily: fillers to 1500, with excep- 
tionally good articles to 2000. ction or photographs, Henry 
Lee. 5c, Pub. 

Reader’s Scope, 114 E. 32nd St., New York 16. Pocket-size 
magazine using reprints and original material. Open sentet 
articles; profiles interesti e, 1 t 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Authori- 
tative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. : 

Russian Review, The, 213 W. 23rd St., New York. Scholarl 
—— and essays on Russia, past or present, 3000-3500. $25, 


(Bi-M-25) _Short 
Otto Ernest 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia 5 (W-10) Articles on timely topics 1000-4000; 


short 
stories 2500-5000; serials 40,000 to 60,000; lyric = humorous 
verse; skits, cartoons, non-fiction fillers, to . Ben Hibbs. 


First-class rates, Acc. (Reports within a week.) 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. B. K. Sandwell. % to lc, photos $2-$3, ib. 

Saturday Review of Literature, 25 W. 45th St., New York. 
(W) Articles, essays, verse, fact-items, on literature. Norman 
Cousins. $5 column (10 inches); poems, $10; cartoons, $10. 

Sea Pawer, 76 9th Ave., New York. Published by Hove 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; also first person stories of war 
adventures at sea. Roger Kafka. 2c, Pub. Query. 

Sir, 103 Park Ave., New York 17. (Bi-M-25) Short, snappy, 
and sophisticated articles and short stories of appeal to modern 
men, to ; novelettes, 7500; fillers, 1000; photos; cartoons; 
8-line verse. Tim Taylor. % 
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Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.’’ Whit Burnett. Moderate rates, Pub. 

This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 21 newspapers) Romance, mystery, adventure, hu- 
morous short stories, 12 short articles on popular 
science, interesting personalities, sports, news, subjects mak- 
ing for a better America, to 1500; inspirational editorials 800- 
1000; fillers, cartoons, short animal material; appealing ani- 
mal photos. William I. Nichols. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Quality 
monthly. Short-shorts of unusual literary merit, -4000 ; 
articles on politics, international affairs, all the arts and 
sciences; articles with a humorous slant. Must have a topical 
** slant. Verse; fillers. Charles Rolo. $100 up, 


Toronto Star Weekly, The, 80 King a, W., Toronto, Canada. 
(W-10) Feature articles, Canadian appeal, to 2500. Novels, 50- 
90,000, and serials, 18-20,000; short stories, ogee love- 
adventure, romantic, mystery. detective, port, etc., 
themes; ers: verse; No “defeatist™ material, 
Jeannette F. Finch, Article “Ed, Gwen Cowley, Fict. Ed. Vary- 
ing rates, Acc. 

Town and Country, 572 Madison Ave., New York 22. (M-20) 
Satirical, topical short stories, articles, essays, on unusual sub- 
jects, not addressed to a purely feminine public. Harry 
Ball. Varying rates, Pub. 

True, (Country Press) 1501 Broadway, New York. (Me 25) 
Any factual subject of interest to —edvonture, 
sports, hunting, fishing—to 5000. Fillers 500 u 
Brown. Acco ing to value, Acc. 


U. S. Army Review, 502 Masonic Temple Bldg., New Orleans, 
La. (Bi-M) Personal, human-interest military features, with 
art, to 1500. Harry C. Ford. %ec up. 

U. S. Navy Magazine, 512 5th Ave., New zo 18, (M-25) 
Material et from naval personnel; to 2000. H. C. Black- 
erby. Pub. 


Quarterly Review, 1 West Range, Charlottesville, 
Va Exceptional literary, scientifi itical. essays 
ohier, Mng. Ed. Good rates, Pub. 


Welcome seen, 404 W. 9th St., Los Angeles. (Q-10 for dura- 
tion.) Articles on travel, history, biography, 1500; essays 
on Cooperatives and social reform, 1000-1200; short’ stories 
along socialistic lines; varied verse. T. G. Mauritzen. Pay- 
ment as A (Overstocked. ) 

Westways, Pigueres les 54, 
(M50) "Articles 1800, photos of 

science, history, biography. Phil Hanna. tural 
ment by Acc. 

Woodmen of the World, 216 Omaha. 
(M-5) Short stories with appeal to te ag 
Rosenblum. $5, Acc. or Pub. 

World, 19 W. 44th St., New York 18, (Bi-M-25) First and 
third-person stories of general human interest, entertainment 
value; personality stories, 1500 up. ‘No fiction or poetry. 
Mahner. 2%c up, Acc. 


Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Good rates, Pub. 

Yank, 205 E. 42nd St., New York 17. (W-5). Military short 
stories, articles, photos, news tame cartoons from enlist 
personnel of U. S. Army only. M/Sgt. Joseph McCarthy. No 


payment. 
e, opular Guide to Desirable Living, 354 4th 

Ave., New York 10. (M-25) Inspirational, helpful articles on 
1200-2500; fillers. Douglas Lurton. First-class rates, 

ce. 

Your Mind Magazine, 103 Park Ave., New York. Material on 
metaphysical subject-matter. Dr. Thomas Garrett. Up to Ic. 

Your Personality, 354 4th Ave., New York 10. (Twice a 
year.) Helpful articles on all phases of personality, 700-2500. 
Good rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


American , 258 Riverside Drive, New York. (M- 
15) For expectant mothers and mothers of babies under one 
ear old. Uses in every issue an article by ysician. No 
iction. No payment for verse. Welcomes contributions of less 
than 1000 words dealing with infant care. No photos. Only 
magazine of its kind 9 by a professional registered nurse, 
Beulah France. ‘%c, Pub. 

American Family, The, 141 W. Jackson Blvd., Chicago. (M-25) 
Articles on -all «Pian of family life, 500- 000 ; human-interest 
fillers i family fife. to 100; family verse, 100. ohn W. 
— = , Carl Cons, Mng. Ed. %c up, according to merit, 


American Cookery, 11 E. 44th St., New York 17. Magazine 
for home economists, teachers, and workers in food and news 
and cartoon ideas. Rose Marie Martocci, 


8th A N., Nashville 3, Tenn. (Q- 
12) Short stories and feature a: ee, interest to i amt 
ar 2250: short 
lity, human interest, and beauty: occasional photos. 
4 Reaves. ut average, Acc. 
100-1 coveri ashions, 
interest to brides. Marian E. Varying Ace. 
Canadian Home Journal, 73 wx-K” St., W., Toronto, Ont. 
M-10) Short stories to ‘S000, 4 serials; articles of 
to Canadian women, 2500. W. Good rates, Acc. 
Charm Magazine, (S. & S.) 122 E. 42nd St., New York, 17. 
(M-15) Articles to 2500. Mrs. Frances Harrington. Good 
rates, Acc. 
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hatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta MacPherson, Mng. le up, Acc. 


Everywoman’s Magazine, 1790 Broadway, New York. (M- 5) 
Love and domestic stories with housewife slant, 3500-5000 
short-shorts, 1200-1500; light articles, 1000; short verse; how- 
to-do-it items. Joan Ranson. Approx. 2c, Acc.; short-shorts, 


Family Circle Mag: 
(W-gratis) Short stories, 2000- 
(Limited market.) 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-20) Love, job, and career stories, to 1500; how-to articles; 
facts with light treatment; fillers. Elizabeth Penrose, Ed. ; 
Ray Pierre, Feature Ed. $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York 19. (M-35) Short stories up to 10,000; short articles; 
verse. Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished short stories only; not popular magazine ma- 
terial. Prefers articles in outline form. Mary Louise Aswell, 
Lit. Ed. Good rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
1000-2000; love short stories, 1500-3500; a few Banca shorts; 


Household, 8th and Jackson Sts., Topeka, (M-20) 
Household and general articles, short stories, 000° Soo. Nee 
son Antrim Crawford. 2c up, verse 50c line, Acc. 

Independent et 1819 Broadway, New York. (M-15) 
(National Federati usiness & Professional Women’s Clubs) 
Articles expressing woman's viewpoint on ,social and economic 
matters, business and professional women’s problems, — 
of women’s success in business, niques for satisfying liv- 
ing; women’s adventures; ,woman’ s past in the war effort; light, 
humorous articles, woman’s © sagt, 1500-2000. Verse 2-5 stanzas. 
Short jokes. Frances Maule. $5-$35 per article, verse $2-$3, 


The, 400 Madison Ave., New York. 
3000. _R. R. Endicott. 3c, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
ials ; novelettes ort lyric 
Bruce Gould, Beatrice Blackmar 
es, Acc. 


Mademoiselle, (S. & S.) 122 E. 42nd St., New York 17. (M- 
25) Short stories and articles for smart young on apne 
17-35, 1500-3000; humorous sketches; cartoons, sey Tal 
Blackwell. Acc. 

Mayfair, (Macleea) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian war-time urgency and interest. J. 
Herbert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 23 Park Ave., New York 17. 
(M-15) Serials, 60,000; complete novels, 25-30,000; novelettes, 
15,000; short stories, 5000-6000; articles; verse; photos. Otis 
First-class rates, Acc. 

My Baby, 1 E. 53rd St., New York (Q) Articles to pane of 
interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. 1c, Pub. 


National Home Monthly, (Home Pub. Co.) Banna 
Dagmar Sts., Winnipeg, Man., Canada. ( Ras Il 
feature articles; short stories, 5000; verse. 

rates, Acc. 

Nath Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago (M). Scientifically accurate, but informally written, il- 
articles on rearing and educati of children. to 2500. 
Eva H. Grant. %c, photos $1-$3, A 

Parents’ M me, The, 52 pada Ave., New York 17. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000-3000. Clara Savage Littledale. 
1%ge Acc. ; i, jokes, shorts on childhood and teen-age problems $5 
eac 


She, (News Story Worldwide, Inc.) 521 5th Ave., New York. 
(M-15) Articles covering women’s everyday ‘problems—romance, 
sex, self-improvement, etc.—1000-3000; stories, either first or 
third-person, 2000 to 4000. Self evaluation quizzes and question- 
naires; original test-yourself ideas and other entertaining fea- 
tures, to 1000; fillers: verse, 1-3c, 60 days from Acc. 


V: Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 
ton Ave., New York 17. (2M-35) Articles of general interest, 
women’s war ‘work, 1500-2000; photos. No poetry, no fiction. 


Edna W. Chase. Good rates, Acc. 
"- Western F; » 3224 Beverly Blvd., Los Angeles 4. (Semi- 


M) All types o ’ interesting, readable fiction to 2500; 
shorts and timely articles of interest to the homemaker, to 
1200; two-part serials. Zepha Samoiloff. 2-5c, Pub. 

Woman, The, 420 Lexington Ave., New York 17. (M-15) 
Non-fiction of interest to women, 1800, and articles on what 
women are doing, preferably written in narrative style. Marion 
White. 5c up, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 2500- 
4500 with human interest appeal to American housewives and 
mothers: art-of- living and humorous articles, 1 
thony, Mng. Betty Finnin, Fiction Ed. ; Mabel Hill Sou- 
vaine, Ed. ead on arrangement, 

Woman's ome Companion, (Crowell-Collier) 250 Park Ave., 
New York. tate 10) Women’s and household interests. Articles, 
2500-6000; short stories, to 10,000; novelettes, 15,000; short 
novels, to 25,600; serials to 60,000. Wm. A. Birnie. First- 
class rates, Acc. 

Woman's Life, 354 4th Ave., New York 10. (Q) A companion 
publication to Your Life and Your . Helpful, enter- 
taining articles, 400-2500, on all phases of a woman's life. 
Douglas Lurton. Good rates, 

Woman’s World, 489 5th Ave., New York 17. (M-3) Stories 
and articles to 2000 with appeal to housewives in moderate 
income class. F: Coleman. Varying rates. 
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ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York 17 (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth S. White. 
1%c up. Acc. 

Blue Book, (McCall) 230 Park Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes serials: 
length novels. Real-experience contests. Donald Kenn 

age Magazine, (S. & S.) 122 E. 42nd St., New York 
17. Doers 15) Action adventure short stories about 4000, any 
locale. W. J. deGrouchy, B. Rosmond. ic up, Acc. 

Jungle Stories, (Fiction House) 670 5th Ave., New York 19. 
( 20) Adventure short stories, novelettes of the African jun- 
gles. W. Scott Peacock. 1c, Acc. 

venture, mystery, action s' stori 6000; 
ettes, 10,000-25,000; Frisia: bool book lengths: fillers, 50-500. 
adventures to 1000. Dorothy Mcllwraith. Good rates, Acc. 

Speed Adventure Stories, (Arrow) 125 E. 46th St., New York. 
(Q) Lively adventure stories. Little Fee for shorts; novel- 
ettes usually on order. Varying rates, Acc. (Overstocked.) 

Thrilling Adventures, (Thrilling) | 10 E. 40th St., New York. 
(Bi- ue: 10), Action short stories and_novelettes, to 15,000. For- 
sien locales; American heroes; slight woman _ interest. 

rgulies. Ic up, Acc. (Overstocked, not buying now.) 


DETECTIVE—CRIME-—MYSTER Y—GANGSTER 


Black Book Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment; oo short fast-action 
detective-crime stories not over 6000. Leo Margulies. 1c up. 


Acc. 

Black Mask, (Fictioneers) 205 E. 42nd St., New York 17. 
Bi-M-10) Detective short stories and novels to 60,000, Kenneth 

ite, lc up, Acc. 

Crack Columbia _ Publications, Inc.-Double Action 
Group) 241 Church t., New York. (Bi-M-10) Detective fiction 
stressing plot and Carization: short_ stories an - 
ettes, 000. Cliff Campbell, Ed., Robt. W. Lowndes, 
Mng. Ed. lc up, Acc. 


Detective Novel, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Book-length detective novel by arrangement. Fast- 
action detective short stories. Margulies. lc up, Acc. 

Detective Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Detective short stories to 8000; novelettes to 12,000; 
short novels to 20,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New Tot 17. 
(M) Emotional short stories, crime background, Piao 
menace novelettes 9000. Michael Tilden, Meg. 

5 ood rates 


Dime Detective Magazine, (Popular) 205 E. 42nd St., tad 
York 17. (M-15) Mystery, action short stories 5000, emp! 
sizing menace and horror; novelettes 10-15,000. Keone ne 
White. lc up, Acc. 

Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York. (Bi-M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O. Cartoons. No taboos, no angles 
editorially. ‘‘Ellery Queen.’’ $200 up for average length short 


story, Acc. 

Flynn’s Detective Fiction, ( Tr) 205 E. 42nd St., New 
York 17. Combined with Dime tive. 

G- Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Glamorous, fast-action G-Men_ short stories 1000- 

novelettes 7000-8000; 20-000-word G-Man novel by ar- 
rangement. Leo Margulies. 1c up, Acc. 

Hollywood Detective, (Trojan) 125 E. 46th St., New York. 
All material on contract. 

Mammoth Detective, (Ziff-Davis) 540 N. Mich gee Ave., Goi Chi- 
—. (Q-25) Fast-ac action detective fiction, wit! 

ie; also true-crime stories. Wide range in 
ce Raymond A. Palmer, Mng. Ed. 1%c-3c, Acc. 
lew Detective, (Fictioneers, Inc.) 205 E. 42nd St., a tat 
action stories to 6500; to 12,000. 
Norton, 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Fast-action detective, crime short stories 1000- 
ae. Book-length novels by arrangement. Leo Margulies, 1¢ 
up, Acc. 

P Detective, (Thrilling) 10 E. 40th St., New York 16. 
(BiM-10) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. in Margulies. 1c, Acc. 

Private Detective, (Trojan) 125 E, 46th St., New York. 
Short stories to 6000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 

: Detective, (Trojan) 125 E. 46th St., New York. Fast- 
moving detective stories to 6000. Little market for shorts; 
novelettes usually on order. Varying rates, Acc. 

Speed Mystery, (Trojan) 125 E. 46th St., New York. Fast- 
moving mystery stories to 6000. Little market for shorts; 
novelettes usually on order. Varying rates, Acc. 


Shadow Magazine, (S. & S.) 122 E, 42nd St. S ag! York 17. 
(M-15) Mystery detective short stories 1500-1600. W. J. de- 
Grouchy, Rosmond, le up, Acc. 


Super Detective, (Trojan) 125 E. 46th St., New York. pi-M) 
Short stories, 3000- ; novels, 20,000, by arrangement. ° 
Hutchinson and W. E. Matthews, joint editors. 

‘en Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. “(Bi- M-10) Dramatic detective, mystery short stories, aan’ 
5000; novelettes, 8-10,000; woman interest welcome. 
Wyn. le up, Acc. 

10 Story Detective, (Ace Mags.) 67 W. 44th St., New York 
Short stories 1000-5000, novelettes 8-10,000. 

c up, Acc. 


The Author &> Journalist 


Thrilling Detective, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action- detective short stories, 1000- 6000; novelettes, 
7000-10,000; novels, 15-20,000. Leo Margulies. ic up, Acc. 
Thrilling Mystery, (Thrilling) 10 E. 40th St., New York 16 
(Bi-M-10) Book. length detective novel by arrangement. Leo 
Margulies. lc up, Acc. 


WESTERN: MALE INTEREST 


Ace (Popular) 205 E. 42nd St., New York 17. Fast- 
moving, dramatic Western fiction; short stories to 5000, novel- 
ettes and_ novels, 8-i4,000. Michael Tilden, Mng. Ed. Jhan 
Robbins, Ed.. 1c, Acc. 

Action Stories, (Fiction House) 670 zg Ave., New York 19. 
§9-20) Fast_stories of the West with good woman interest, 

-20,000. W. Scott Peacock. Acc. 

Big Book Western, (Popular) 205 E. 42nd St., New York 17. 
(Bi-M-15) A few short_ stories, Western novelettes, 
10,000; novels 17,000, Western fact articles 1500. Michael 
Tilden, Mng. Ed. Jhan Robbins, Ed. 1c, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Novels, 

rates ent, paying promptly, Pub. Short 
stories, 2000- up, Acc. 


Columbia Publications, Inc.—Doyble Ac- 
tion Grou) ‘St.. New York. (Bi-M.15) Same as 


(Popular) 205 E. 42nd St., New 
York 17. (M-10) Vigorous, human nner short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18,000; emotional inter- 
est, realistic characterization. Michael "iildea, Mng. Ed. Good 
rates, Acc. 

Double Action Western, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Same 
pe mr as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., B York 16, 
(Bi-M- 10) action-packed short stories, 1000-6000; nov- 
elettes, ty ee Margulies. 1c up, Acc. 

Famous Publications, Inc.- Dovile 
Group) 241 Church York. (Q- ne on ette 
9000; short. stories 2000-5000; fact articles to cuit 
Campbell, Ed.; Robt. W. Lowndes, Mng. Yc nag "Ace. 

Fifteen Western Tales, (Fictioneers) 205 E. 42nd St., New 
York 17. (Bi-M) Stories of the Old West, - ; no novel- 
ettes. Occasional fact articles. Alden Norton. lc up, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York 17. (Bi- 
M-10) Western short stories, 6000; novelettes, 9000-15,000 
Michael Tilden, Mng. Ed., Jhan Robbins, Ed. 1c, Acc. 

Frontier Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) esters historical short stories, novelettes, of covered- 
wagon 4 inton Davies. 1c, Acc. 

Lariat Story Magazine, (Fiction House) 670 5th Ave., New 
York 19. Sta 20) Fast-moving, colorful_stories, ranch-and- 
y oe locale, good woman interest 15,000. Jack O’Sullivan. Ic, 


Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-10) Uses a 30,000-word lead novel featuring the 
Masked Rider, written by assignmeft; an 8000-word novelette, 
several short stories not over 6000. Distinctly Old West, with 
no modern touches. Leo Margulies. 1c up, Acc. 

New Western, (Popular) 205 E. 42nd St., New York 17. 
Colorful Western action stories; shorts to 5000, novels and 
novelettes, 8-12,000. Michael Tilden, Mng. Ed., Jhan Robbins, 

Up to lic. Acc. 
Popular Western, as ty 10 E. 40th St., New York 16. 
Leo lc, Acc. 
estern, (Thrilling) 10 E. 40th St., New York 
(S10) Bo Book- novels on assignment; short stories 
6000; novelettes 8000-10,000. Ic, Acc. 

‘a Western, (Columbia Publications, Inc.-Double Action 
Group) 41 Church St., New York. (Bi-M-15) Same require- 
ments a Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Book- length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. 1c, Acc. 

Speed Western Stories, (Trojan) 125 E, 46th St., New York. 
Western action stories. Little market for shorts; novelettes 
usually sen on order. Varying rates, Acc. 

Star Wes' Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M- M15) Dramatic, emotional, colorful stories of the 
old west, girl interest, to 15,000. Michael Tilden, Mng. Ed. Ic 
up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York 17. 
(M-10) Dramatic human-interest Western short stories up to 
5000; novelettes 4000; novels 9-11,000. Harry Widmer, Ed. Ic 


up, Acc. 
(Thrilling) 10 E. 40th St., New York 16. 


Texas Rangers, 
(Bi-M-10) Fast-moving, action-packed short stories, Western . 
000-6000. 


law man’s viewpoint, 1 Book-length novel by arrange- 
ment. Leo Margulies. 1c up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., _, York 16. 
(M-10) Western short stori 
novelettes 8000-10,000; novels, 10-15,000. Slight 8 interest 
permissible. Leo Margulies. 1c up, Acc. 

West, (Thrilling) 10 E. 40th St., New York 16. (Bi-M-15) 
Book- — = novels arranged for on assignment; short stories 
Margulies, 1c, Acc. 

estern one (Ace Mags.) 67 W. 44th St., New York 18. 
(Be M-10) Dramatic Western short stories up to 3; novel- 
ettes 8000 and 10,000 with strong human interest—range, out- 
law, a etc. Ruth Dreyer. 1c ae Acc. 


Wes Action, Publications, Inc.-Double Action 
Guar 241 Church St., New York. (Bi-M-15) Same require- 
ments as Ribbon Western. 

Western Story, (S. & S.) 122 E, 42nd St., New York 17. 
(M-15) Western short stories ; complete novels 12,- 
000; novelettes yg . John Burr. Good rates, Acc. 

Western Ace Mags.) 67 67 W. 44th St., New York, 
18. (Bi-M-10) a. action short stories up to 5000; 


ettes 8-10,000. Ruth Dreyer. 1c up, Acc. 
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SPORT 


Baseball Stories, (Fiction House) 670 Sth Ave., New York 
19. (Twice yearly-20) Short stories, to 4000, novelettes to 10,- 
000, all with baseball theme. Jack O'Sullivan. le, Ace . 

Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) Uses only baseball and football stories up to 6000 and 
novelettes to 10,000. Margulies. 1c, Acc. 

Fight Stories, (Fiction House) 670 Sth Ave., New York 19. 
spin 20) Fast stories of the ring, including army-navy settings, 
5000-20,000. Jack O’Sullivan. 1c, Acc. 

Popular Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10 Sport short stories 1000-6000, Book-length novels by 
arrangement. Mature angle, slight woman interest. Leo Mar- 
gulies. 1c, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
Gam. An-15) Gridiron stories, woman interest allowed. Shorts 

000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
Margulies. le up, Ace. 
ling Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Bi- x nO} Sport short stories 1000-6000, novelettes 7500-10,000; 
yg angle, woman interest allowed. Leo Margulies. lc up, 
ce. 


WAR—AIR—AIR-WAR 


Air War, (Thrilling) 10 E. 40th St., New York 16. (Q-10) 
Stories of today’s war in the air. Shorts 1000-6000; novelettes 
7000-10,000. Leo Margulies. lc up, Acc. 

Army-Navy Flying Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Q) Flying adventures of both our armed services— 
action imperative; love, permissible. Leo Margulies. lc up, Acc. 

Sky Fighters, (Thrilling) 10 E. 40th St., New York 16. (Bi- 
M-10) Stories of U. S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial flying; sabotage; Fifth Column 
activities in aviation industry, etc., 1000-6000; novels, 15,000 
Leo Margulies. le up, Acc. 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20) 
Modern, up-to-date war air novelettes, 15,000; short stories, 
000-7000. Query on articles. Linton Davies. Ic, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery (Popular) 205 E. 42nd St., New York 17. 
(M-10) rills, action in novels 
14,000; novelettes 9000-10,000; ghort stories up to 5000; love 
interest. Michael Tilden, Mng ; Anne Hale, Ed, 1c up, Acc. 

Weird Tales, 9 Rockefeller ‘cons New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. MclIlwraith. 
lc, verse 25c line, b. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. Michigan Ave., Chi- 

Bart (Q) Science-fiction short stories, 2000-10,000; novelettes 
10-40,000; novels, 40-60,000. B. G. Davis, Ed.; Raymond A. 
pene Mng. Ed. 1%c-3c, Acc. 

Science Fiction, (S. & S.) 172. E. 42nd St., New 
yor 17. (M-25) Science short stories up to 6000, novelettes 
10-25,000; serials 40-60,000. John W. Campbell. Jr. 1%c up, Acc, 

Famous Fantastic Mysteries, (Popular) 205 E. 42nd St., New 


York 17. (Q-25) Fantastic novelettes, short stories and verse 
of exceptional quality. Mary Gnaedinger, Ed.; Alden H. Nor- 
ton, Ed. Dir. 1c, Ace. 

Fantastic Adv (Ziff-Davis) 540 N. Michigan Ave., 


Chicago. (Q) Pseudo-scientific short stories 2000-10,000, novel- 
ettes to 40,000, er 40-60,000. Definite air of fantasy, not 
straight science. . Davis, Ed.; Raymond A. Palmer, Mng. 
3c, Acc. 

Stories, (Fiction House) 670 5th Ave., New York 19. 

(9-20) short stories, novelettes, of future worlds. 

adventure feel. W. Scott Peacock. 1c, Acc. 

Startling Stories, (Thrilling) 10 E. 40th St., New York 16, 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. 1c up, Acc. 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. Bi- M-15 Pseudo-scientific a stories to 10,000; 
short pseudo-science novels, 15-20,000. Margulies. 1c up, 


cc. 
WESTERN LOVE FICTION 
Northwest Romances, (Fiction House) 670 5th Ave., New 
York 19. (Q-20) Northwest stories, romantic flavor, 3000- 


20,000. W. Scott Peacock. 1c, Acc. 
(Warner) 515 Madison Ave., New York. 


Rench Romances, 
(Bi-W-15) Western love short stories 4000-6000; novelettes 10,- 


000; novels 25,000; 4-part serials to 45,000; verse. Fanny 
Ellsworth. 1c up, 
and “Romances, (Popular) 205 E. 42nd St., New York 


Rangel 
17. (M-10) Emotional love short stories, old West, woman’s 
viewpoint 2000-4000, novelettes 10,000. Harry Widmer, Ed, 
le up, Acc. 

Rodeo R (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) Romantic Western stories, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 1000-10,000. Leo Margulies. 


le up, Ace. 

Romantic Range, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Stories of the modern West; 3000-6000; novelettes to 
10,000. Daisy Bacon, 1c up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Romantic action estern short stories, novel- 
ettes 1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo 
Margulies. 1c up, Acc. 


ROMANTIC LOVE 


All. Love Magazine, (Popular) 205 E. 42nd St., New 
York ‘17. blishes one strong, dramatic serial, which must be 
motivated by love, but can combine elements of mystery with 
the love story; one novelette to 10,000, and six short stories 
of not more than = Some verse. Short stories in especial] 


19 


Love Tales, (Bernard & Eile), E. 41st St., New 
you" 17. (Q) Love stories with G. I. heroes and heroines 
from home or abroad, 2000- to 
Humorous treatment welcomed. Fact fillers about Service 
marriages, U. S. romances, etc., 300-400. Bern Williams. 
2c up, slightly higher for fact items. 


Army Romances, (Bernard & Ellis) 18 E. 4ist St., New York 
17, (0) Exotic heroines, GI background, 2000-4000. Occas- 
ionally a humorous story. Fillers, 200-500. Bern Williams. 


2c up, slightly higher for fact items. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8,000; court- 
ship and marriage articles, to 1000, romantic verse. Rose 
Wyn. Ic up, Ace. 

Exciting Love, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) Lead novel, 25,000; short storieS 1000-6000. Leo Margu- 
lies. lc, Ace. 

Gay Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church” St., New York. (Bi-M) Third person love short 
stories; novelettes to 10,000. Marie A. Park. lc up, Acc. 

Ideal Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church St., New York. (Bi-M) ird_ person love short 
stories, novelettes up to 0:00. Marie A. Park. 1c up, Acc. 

Leading Love, (Trojan Pubs.) 125 E. 46th St., New York 17. 
(QO) Emotional love stories, third person, to 15,000. Madge 
Bindamin. Ind. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York 
17. (M-10) Glamorous young love short stories, novelettes, 
3000-10,000; little verse. Ollie Redpath, le to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (Bi-M-10) Plausible, well-written love short stories and 
articles, 2000-5500 strongly dramatic novelettes 6000-8000. 
Romantic verse. Rose Wyn, Ic up, verse 25c line, Acc. 


Love Novels, (Fictioneers) 205 E. 42nd St., New York 17. 
(M) Glamorous modern love stories; shorts up to 5000; novel- 
ettes to 18,000. Mary Gnaedinger. lc up, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (M) Romantic fiction, 3000-10,000. Ic, min. Acc. 

Love Story Magazine, (S. & S.) 122 E. 42nd St., New York 
17.  (M-15) Modern love short stories, to 5500; novelettes 
6500; 2 to 4-part serials, installments 5000-7000; verse up to, 
16 lines. Daisy Bacon; Esther J. Ford. Good rates, Acc. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
Realistic love shorts 2000-5000; novelettes 7-12,000. Peggy 
Graves. lc up. 

Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Book-length girl angle love novels; will look at de- 
tailed synopsis. Around 25,000; shorts, 1000-6000. Leo Margu- 
lies. le up, Acc. 

Romance, (Fictioneers) 205 E. 42nd St., New. York 17. ty 
Modern stories with exotic or unusual backgrounds, 3500-12, 
Peggy Graves. lc up, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York 18, 
(Bi-M-10) geo short stories, novelettes, up to 8000, roman- 
tic verse and articles, Rose Wyn. lc up, Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York 16. (M- 10), Love short stories 1000-6000; novelettes, 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies. le up. 


Acc. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000; roman- 
tic verse and articles. Rose Wyn. lc up, “Acc. 


TRUE CONFESSION 


Modern R (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short stories to 5000; novelettes 
10-12,000; short shorts under 4000; k lengths 15-20,000; 
quent contests for cash prizes. Hazel Berge. Good rates, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, young heroes and heroines, wi 
strong emotional problems logically worked out, 1500-5000; 
novels, 14,500; 3-part serials, 5000 each; novelettes, 6500; 
inspirational editorials, 750; verse, 4-12 lines. Mrs. May C. 
Kelley, 2c and up, Acc. 

Real Romances, 1476 Broadway, New York, (M-15) First- 
person short stories to 6500; novelettes, 10,000. Written from 
viewpoint of both men and women; young; dramatic. Mary 
Rollins. 3c to 15,000, Acc. 

Real Story, 1476 Broadway, New York. (M-10) First-person 
short stories, to 6500; novelettes, 10,000-20,000. Written from 
viewpoint of hoth men and women. Mary Rollins, 3c, 10,000 


words; $350, for 20,000, Acc. 

: s, (Ace Mags.) 67 W. 44th St., New York 18. {> Dra- 
matic, first-person stories from real life. Shorts 6000, 
novelettes 10,000. Rose Wyn. 2c up, Acc. 


“True Confessions, (Fawcett Pub., Inc.) 1501 Broadway, New 
York 18. (M-10) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000 to 
novelettes to 10,000, by-line autobiographical stories, 
2000-4000, and first- porscn. fact articles on problems of modern 
living. Inspirational, self-help fillers, 500; poetry to 16 lines. 
Florence N. Cleveland, Ed. ; nm. 

True Ex (Macfadden) 205 E, 42nd St., New York. 
(M-10) True first-person short stories 5000-7000; serials 15- 
20,000. enry Lieferant. Based on 3c, Acc. 

True Love and Romance, (Macfadden) 205 E. 42nd St., New 
York. (M-10) True first-person short stories 5000-7000; serials 
14-20,000. Henry Lieferant. Based on 3c, Acc. 

True Romances, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories 5000-7000; serials 15- 
21,000. Henry~Lieferant. Based on 3c, Acc. 

True Story Magazine, (Macfadden) 205 E. 42nd St., New_York. 
(M-10) Tree first-person short stories to 7000; serials 2-3 
parts, 7000 each. enry Lieferant, 3c and up, Acc. 


TRUE DETECTIVE 


Amazing Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi- MD” Fact articles on crime cases with mystery 
an ood detective work. 1500 to 5000. — by-lines pre- 
ferred. Robert Levee. ic up, pen $3, A 


Lengel, Exec. 


) 
\ 
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Complete Detective Cases, (Red Circle) 366 Madison Ave. 
New York. (Bi-M) Fact articles on crime cases with mystery 
and good detective work. 1500- ee. Official by-lines preterred. 
Robert Levee. 1c up, photos, $3, Acc. 

Confidential Detective Cases (Close-Up, Inc.) 241 Church St., 
oe York. (Bi-M) Fact detective cases. 1%c up, Acc.; photos, 

-$5. 

Crime Confessions, 1476 Broadway, New York. (No definite 
schedule.) First-person stories by sons involved in current 
crimes, 5000, particularly convict women criminals. Query. 
Huge Layne. 1%c and up, photos $3.50, Acc, (No Jan-Feb. is- 
sues.) Not buying. 

Crime Detective, 1476 Broadway, New York. (No definite 
schedule.) Fact detective stories, current, human emotion, 
pictures dealing with crime. Hugh Layne. 1%c up, photos $3. 50, 
Acc. (No Jan.-Feb. issues.) Not buying. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-10) nase stories of detective investigations, preferably 
under official by-lines; strong yee! element necessary, 1000- 
5000. West F. Peterson. 2c to 3c; photos $3, Acc. 

Headquarters Detective, 1476 Broadway, New York. (No de- 
finite schedule.) sustrated current crime stories, Hugh 
Layne. 1%c up, photos $3.50, Acc. (No Jan.-Feb. issues.) 
buying. 

Human Detective Cases, (Close-Up, Inc.) 241 Church St., New 
York. (Bi-M) Fact detective cases. 1%c up, Acc.; photos '$3-$5. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigations under official b: a 

ssible, 1000-5000, stressing mystery, detective wor! 

. Peterson. 2c-3c up, photos $3 up, Acc. 

Master Detective, The, (Macfadden) ea 42nd St., New 
York. nite 25) True crime stories 4000-7000. ‘4 Shuttleworth. 
2c minimum, photos $1 to ~ Acc. (Send for suggestions and 
case cards.) 

National Detective Cases, (Red Circle) 366 Madison Ave., 
New York. (Bi-M) Fact articles on crime cases, with ae 
and good detective work. 1300-2000, by-lines 
Robert Levee. Ic up, photos $3, A 

Official Detective, 400 N. Broad St, 30. 25) 
True detective crime-detection stories 5000-7000; photos. H. A. 
Keller. 2c, Acc. 

Real Detective, 1476 Broadway, New York. (No definite 
schedule.) True illustrated crime stories, 5000; official by-lines 
preferred but not augesetive. Hugh Layne. 1%c up, photos 
$3.50, Acc. (No Jan.-Feb. issues.) Not buying. 

Revealing Detective (Close-Up, Inc.) 241 Church St., 
Nees York. (Bi-M) Fact detective cases. 1%c up, Acc.; photos, 


$3-$ 

aol Detective Cases, Suite 903, 114 E. 32nd St., New York. 
(Bi-M) Short detective stories under 3000; regular length de- 
tective stories, 4800- . New cases preferred, but old cases 
will be considered. Must contain plenty of color, action, and 
oes New cases, $100, Acc.; old cases, $75, Acc.; photos, 


Special Detective Cases, Suite 903, 114 E. 32nd St., New 
York. Same requirements as Scoop Detective Cases. 

True See, | (Macfadden) 205 E. 42nd St., New York, M- 
25) True detecti crime stories with actual photos, with or 
without official ‘line, 4000-7000; serials, . insta of 6000- 
7000. Send for detailed — tm and cane cards. John Shut- 


tleworth. 2c minimum, photos $2 to $5, A 


MISCELLANEOUS 


AVIATION 


Aviation & Yatching, 2816 Eaton Tower, Detroit 26, Mich. 
(M-25) Articles on aircraft and yacht building, yacht clubs, 
C. A. P., etc., news items and photos on mid-western aviation 
and small boat activities, short stories having a boat or avia- 
tion theme, 1000, 1990: verse, 4-8 lines; editorials. Walter X. 
Brennan, Ed. and Pub. Ic, Pub. 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago 11. (M- 
35) Popularized, accurate non-fiction aviation feature articles, 
with special stress on civil aviation—how people use airplanes, 
out-of-the-ordinary things done with them, etc.; must have 
good photos, 2000-2500. Also seeking ‘‘scoop’”’ photos. Max 
Karant, Mng. Ed. 3c and up, Acc. 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(M) Articles on — and commercial aviation, 1000 to 
3000; photographs. A. A. Wyn. 1% to 4 cents, Acc 

Flying Cadet, 420 Lexington Ave., New York. (M-10) Educa- 
tional material, informative articles, covering military aviation 
and aviation instructions, 800-2500, for young men 14-19; fillers, 
cartoons. Archer A. St. John. le-2e. ib. 

Plane Talk, 350 5th Ave., New York. (Bi-M) First-hand re- 
ports by men in AAF, etc., on Consolidated Vultee planes 
war theatres. No verse, fiction, rewrites. Hill Knowlton, Gen- 
erous rates, Acc. 


s, (Henry Pub. Co.) 444 Madison Ave., New York. 
(M-25) Technically correct topics on_aviation explained oe an 
intelligent amateur adult audience. J. Fred Henry. 


EDUCATIONAL 


American School Board J 540 N. Milwaukee St., Mil- 
waukee, (M-35) Articles on the administration a busines: 
management of public schools in cities and towns; illustrated 

icles new school buildings and new school activities. 
Wm. C. Bruce. %c, Acc. 


American Teacher, The, 506 S. Wabash Ave., Chicago. (M-35) 
Articles on education and labor, 1500-2000. No payment. 

Catholic School 540 N. Milwaukee St., Milwaukee 1, 
(M)_ Professional magazine for teachers and others interested 
> Catholic education. Secures most material from workers in 


Educational Music 30 E. Adams St,, Chicago. (M) 
How-to-do-it articles school music supervisors, teachers, 
band-masters; occasional short ouies with the above as cen- 
tral characters; to 1000. C. Guy Hoover. Ind. rates, Pub. 
Grade Teacher, The, Pub. aged 
Articles on methods in elementary grades; short stories for 


The Author (> Journalist 


little children to 500. Florence Hale. %c, Pub. (Uses little ma- 
terial from general ee 
Gregg Writer, The, 270 Madison Ave., New York. (M except 
July # Aug.-15) Articles of interest to stenographers and 
office workers; success stories about secretaries who have made 
good or executives who started via the shorthand route, 1 
2000; news items, fillers, photos, all relatin 
work. No payment for poems. John Robert Gregg. Ic, Pub. 
540 N. Milwaukee 
and Aug.-35) Industrial 
cles. John J. Metz. %c, 


Instructor, The, A. Owen Pub. Co.) Dansville, N. Y. 
(10 issues Fy “Prefers articles by teachers on  school- 
room helps. Helen Mildred Owen. rates, Acc, 

Practical Home Economics, 468 4th Ave., New York 16. 
(M-20) Illustrated articles on nutrition, foods, homemaking, 
clothing, om care, home management and consumer educa- 
tion, for home economics teachers. 1000-1200. Blanche M. 
Stover. to lc, Pub. 


Progressive Education, 289 4th Ave., New York. (8-Oct.- 
May-35c) Experiences in ip, in schools, from 
nursery through college, 1000. nase. No payment. 

Recreational Review Leader, ths portend New York 1. 
Articles, 200-1000, dealing with recreation, and aimed at 
recreation leaders, administrators, and agencies; ge news 
items concerning recreational events and activities. M. Stevens. 
Varying rates, Pub. 

School Arts Magazine, Portland St., Worcester, Mass. 
(M. except July and Illustrated of School- 
room Art Projects; also arts and crafts of other lands, Pedro 
de Lemos, Stanford U., Calif. Payment according to merit, 
newness of idea, or excellence of result. Extra for photos. 

School Shop. P. O. Box 100, Ann Arbor, Mich. (M-25) Uses 
how-we-do-it type of articles covering instructional projects for 
industrial education departments of public schools, with photos 
and working drawings. Lawrence W. Prakken. %c, Pub. 


HEALTH—HYGIENE-—PHYSICAL 


Industrial Arts and Vocational 
St., Milwaukee 1, Wis. (M except J 
and school shop 


Baby Talk, 430 Madison Av. none Fok 17. Op Articles on 
young babies and prenatal_ subject: 000-2000. e Parrott. 


For ‘eople Only, (Your Guide Pubs.) 114 E. 32d Bt0 
New 25) Articles solving _marital problems, 
1500, by medical doctor-writers. %c, Pub. 

Health Magazine, Pacific Press Assn., Mountain View, Calif. 
Articles and photographs on health. Uses poetry, often well 
illustrated. Merlin Neff, Ph.D. $1, poem. 

Hospitals, E. Division St., Chicago. (M) All articles con- 
tributed gratis by people in the hospital field or authorities in- 
naw in hospital operation. George Bugbee. 

Hygele, ja, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-25) Authentic articles on nutrition, mental hygiene, men- 
tal health, posture, sports, athletics, child training, 


sease, etc., 
verse. Dr. Morris Fishbein. 1c up, Acc. 
Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cloud. No payment. 


Outwitting Seniors, 15327 Welland Ave., Detroit 21, Mich. 
(Bi-M-25) Personali recovery articles stressing the how 
and why gieat to restoration of health and economic 


in 
vices, and sick room hints which will 
mithson. ideas, depending 
to the physically handicapped; articles, %c, Acc. 

Physical Culture, 535 5th Ave., New York. (M-25) Bernarr 
Mactadden’s new magazine of health. ~y articles by ye si- 
cians and non-professi S$ on some phase of health or self-bet- 
terment, to 1200. unique essential. 
oage Brashing, Man. by special arrangement. 


R. N., A Journal for Nurses, Rutherford, N, 
Articles, factual or human-interest, pertaini nursing, 
1000-1500. Dorothy Sutherland. up, 

Sex Facts, (Your Guide Pubs.) 114 E. 32nd St., New York. 
Inspirational articles dealing with personality problems or = 
ital ¥c-le, 

Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
(Bit ost Informative, scientific articles on sex ‘and life con- 
duct, 1000-1500, generally by medical doctor-writers. 4c, Pub. 


Sexology, (Gernsback) 25 W. Broadway, New York. (M-25); 
(Q-50) Medical, psychological articles, preferably by phy- 
sicians. “ec to Pub. 


Trained Nurse and Hospital Review, 468 4th Ave., New York 
16. (M-20) Articles mostly written on order by doctors.and 


nurses. Will essays or by non-professionals if 
not longer than 1000. Occasional verse, cartoons, pertinent fill- 
ers. Janet M. Geister, R.N. $5 page ge (700 words), Pub. 

Vi t, P. O. Box 1582, Springfield, Mass. (Q) Illus- 
trated real-life stories of handicapped or shut-ins who have 
mastered their handicaps and made something of their lives. 
Margaret Nickerson Martin, 402 Van Buren St., Jackson, 
Mich., Mng. Ed. No payment at present. 

Volta Review, 1537 35th St. N.W., Washington 7, D. 
Articles dealing with effect of deafness on individual and wa 
of overcoming such _ effect, authentic success stories of t ° 
deaf. Very little fiction; almost no verse. Josephine B. 
Timberlake. $2 page, Pub. 

Your Health, 354 4th Ave., New York 10. 
helpful articles on all of 
Douglas E. Lurton. Good rates, 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New rat, (M-15) 
Practical oF ng with illustrations pertaining to 
decorating, building, ing, gardenia food, children, family health, 
ay fi Mrs. Mrs. Jean Austin. Varying 
rates, Acc. 


At Authentic 


= 


March, 1945 


Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines 3, Ia. (M-15) practi’ garden, building, foods, furnish- 
ings, home-improvement articles, 500-2500. Frank McDonough. 
Excellent rates, Acc. 

lia House Journal, La Cana da A ~ (Q) Illustrated 
articles on camellias. John R. McCart Ind. 
Canadian Homes & Gardens, aan 481 University Ave, 
Toronto, Canada. (M-25) Home and —_ articles to 2000, 
photos. Canadian interest only. Herbert Hodgins. 1c, Pub. 

Flower Grower, The, 2049 Grand Central Terminai, New York 
17. Articles and photographs on gardens and flowers; also, 
poetry on gardens and flowers. Poems, $3-$5. Paul F. Frese. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 850; homemaking material, well illustrated. Human 
interest features for family. L. R. Varney. 2c, Pub. 

Home the South, 319 Magazine St., N: 

Pub Articles on flowers. "Camille Bro Wrodion. 


so ond Garden, (Conde Nast) Lexin Ave., New York. 

ae 3) Home decoration, nese. landscape, unusual travel 

= architectural articles. ichardson Wright. Good rates, Acc. 

ouse Beautiful Combined with Home and Field, (Hearst) 

373 “Madison Ave., New York, (M-35) 3 Material mostly staff- 
written. E. Gordon. 

Sunset, 576 San Francisco. (M-10) 

staff-written. Purchases West Coast contributors only. 
Query. Walter Doty. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-20) True 
stories, Alaska interest, 2000-5000; outdoor fact getictes: Alaska 
sports cartoons, photos, Emery Emery F. Tobin. %e, Pu 

American Field, The, 222 W. Adams St., seal 6 (W-20) 
Articles and short stories on out-of- door recreative sports, 
particularly hunting of upland game birds with sporting dogs. 
Wm. F. Brown. %c average, end of month of Pub. 

American Forests, 919 17th St., N.W., Washington, 
(M-35) Articles on trees, forests, lumbering, outdoor 2s 
tion, travel, exploraticn, 2500; outdoor photos. Erle Kauffman. 
le up, Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washing- 
ton, D. C. (M-25) Authentic y 2 -~ gunsmithing, shooting, 
ammunition, ballistic; military, small arms, ordnance articles, 
hunting stories, preferably 3000. C. B. Lister. About 1c, Acc. 

Field and Stream, (Warner) 515 —- Ave. 22, New York. 
(M-25) Illustrated camping, fishing, hunting articles, 1500-3000. 
David M. Newell. 1c up, Acc. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-15) Fish- 
ing, travel, = hunting, fur-raising articles Ay authorities; 
true aon Des frontier stories 2000-2500. A. V. Harding. 4 
up, Acc. 

Outdoor Life, 353 . Rene a New York 10. (M-25) Articles 
relating to fishing and 


en’s interests, to 3000; 
s, shorts, etc. n. Up to 10c, photos $3 

up, 
Outdoors 729 Reviews St., Boston 16, piace (1-15) 
Articles, stories a: cartoo: outdoor life, ee and 
fishing. H. G. Tapply. by agreement. mos. 


‘of publication. 

Outdoorsman, The, 919 N. Michigan i a Chicago. (6 times 
a year.) ‘gg ee fishing, hunting, sportsmen in- 
terest. W. 

Rod and Gun, wre ‘St. Catherine St., W.,, Montreal, Canada. 
(M) Actual hunting and fishing experiences in Canada, to 1500. 
K. Marshman. %-2c, Pub. 

Ski Illustrated, 110 E. 42nd St., New York. (Nov., Dec., Jan., 
Feb.-25) Illustrated articles on skiing and snow sports to 
short-shorts. E. D. Woolsey, Mng. Ed. Good rates, Pub. 

Sports Afield, 1212 Hodgson Bldg., Minneapolis, (M-25) 
Stories of actual fishing, hunting trips 1500- photos. 
Paul K. Whipple. 1c to 2c, Acc. or Pub. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Fou, . Zoological Sosiet of Philadelphia, 34th and Girard 
Ave., iladelphia 4. (Q-35) Scientifically accurate manuscripts 
written for t ing with 


the natural history of 
wild animals, 1500-2 500. Cartoons. Roger Conant. 1c; photos, 

» Acc. 

Home Craftsman, The, 115 Worth St., New York. (M) 
‘‘How-to-make-it” articles of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement fill- 
ers, 150. H. RS. Hobbs. Ic to 2c, photos $2 up, 

Mechanix Illustrated, (Faweett) 1501 Broadway, New. York. 
(M-15). New, _ features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers; action and ity 

ictures, human-interest slant, plus camera action stories. 

ill Williams and Roland Cueva. Good rates, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Model 
construction 


Natural 9th “St. and Central Park W., 
New York, Ju ‘and August) Popular articles to 
5000 on oe science, exploration, wild life; photo series. 


Edward M. Weyer, Jr. 1%c, Acc. 

Nature Friend, The, 21 E. 17th St., New York. (M) Articles 
or short stories on nature or outdoor life, to 1500. Lewis 
Sutherland. No payment. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 
to 400, short verse. Westwood. 1 to 3c, Acc. (Query.) 

Popular Homecraft, 919 aw, Michigan Ava. Chicago. (M) 
How to build articles of wood, metal, | leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef, rates. 

Popular Mechanics, 200 E, Ontario cae Chicago 11. (M-25) 
Illustrated articles on scientific, mechanical, industrial, dis- 
coveries; human interest and adventure elements, 300-1500; 
fillers to 250. Magee. 1c to 10c; photos $5 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York 10. (M- ) 
Non-technical illustrated articles on scientific, mechanical, 
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bor-saving devices, discoveries, under 2000. Chas. McLendon. 
le to 10c, photos $3 up, Acc. 

Radio News (Ziff-Davis) 540 N. Michigan Ave., Chicago 11. 
(M-25) Technical and semi-technical articles dealing with radio 
engineering, research, electronics and articles for servicemen. 
Constructional articles for amateur_radiomen and_ servicemen. 
Diagram need only in pencil. Good photos. No fiction or 
poetry; no publicity ‘‘puffs.’’ Any unusual application articles 
on electronics, 100-3500, also Yc photos $1 
to $5. Gag cartoons, $3 to $5. B. G. Davis, Ed.; Oliver Read, 


Mng. 

Science & Mechanics, 154 E. Erie St., Chicago. (Q) All depts. 
handled by staff ‘Angerman. 

Scientific Aqeertons, 24 W. 40th St., New York 18. (M-35) 
Almost entirely staff prepared, but purchases occasional arti- 
cles on various phases of science in industry. Query before sub- 
mitting. O. D. Munn, Varying rates, Acc. 


SPORTS (COMPETITIVE)—RACING—HORSES 


All American Athlete, 922 Hoe Ave., New York. po Factual 
sports articles, 375-1500. Michael Pawlyshyn. 1%c, b. 

Baseball Magazine, The, 175 5t5h Ave., New York. (M-20) 
Major league baseball articles. Clifford Bloodgood. “ec, Pub. 

Horse Lover, The, 154 Borica Way, San Francisco, Calif. 
(6 times a year.) Articles on riding, dude ranches, breeding. 
500-1800. P. Hartford, 7c printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S bash 
Ave., Chicago. (M-35) Articles on bowling, 
bowling; short _ stories; photos; news items; cartoons. H. G 

upree. lc, b. 

Nineteenth Hole, The, 1315 Cherry St. *, Philadelphia. (8 times 
a year.) Articles, 1400, on golf, $10; short fact items, jokes, 
epigrams, news items, photos, $3 each. Verses of interest to 
golfers, $5. Marion P, Lassen. 

Rider and Driver, The, 342 Madison Ave., New York. (M-35) 
Articles on esate racing, etc. Samuel Walter Taylor. Good 


rates, Pub. 

Scholastic Coach, 220 E. 42nd St., New York. BY - 25) Tech- 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. Ic, 

Sporting News, The, 10th and Olive Sts., St. Louis, ra 15) 
Deals exclusively in sports, with heaviest emphasis on organ- 
ized baseball, 1000-1500. No contributed material. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub. Co.) Elgin, Ill. (M) 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans for timely sqcial and serv- 
ice activities; longer class methods articles, 700-1000; articles 
on advancement of Christianity in the home, church, commun- 
ity, to 1200, and articles on ristianity in its relationship to 


life outside, 1000-1200. 
Annals of Good St. Anne de ote Basilica of St. A 
Canada, (M-10) Articles of reader interest in 


260-2000 ; olesome fiction, 
Rev. ‘Alcide Bouchard, lc, Acc. 


Maria, The, Notre Dum, Ind. (W-10) Short stories 
2800-5000" serials, 15-20 3000-word chapters; articles on Catholic 
and other themes, 2000 to 3000: poems under 24 lines. 
some adventure short stories, serials. Patrick 
oo as $5 page (700 wds.), poems $5 and $3. 


2 Dale Ave., Toronto, Ont., Can- 
tholic atmosphere, bright, pointed, 
e stories; articles, essays, th- 
J. L. Bergin, c A 

Carmelite 19 County Rd., Tenafly, N. J. (M) 
Religious monthly operated ts: Andrew ‘Short stories, articles 
and pictures on current subjects. Weldon. Stories, 
$5-$10; articles, $3, Pub. 

Catholic Home merged with Poise, 220 37th St., 
Pittsburgh, Pa. 10) and pedagogical articles on 
home, child training, as are seasonal from a religious and - 
triotic standpoint; essays of a religious nature and general in- 
terest; short stories that implicitly point a moral, May > 
Verse about home, children, etc., 12-16 lines. Photos of chil- 
dren. Rev. Urban Adelman. $10 a story, $2-$3 verse, Pub. 


Catholic World, 411 W. 49th St., New York 19. (M-40) 
Short stories to 4500; Roman Catholic articles, 2500-4500. Rev. 
Ss. C.S.P. Approx. $5 page, Pub. 


t Pub. House) 740 Rush 
rt stone 11 10) outdoor, missionary 

c-le, 


ine, not necessaril 
slang, 1500- 


but not preach 
olic interest, 


verse. Roy L. Smith. 


Sonim Family, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 

Feature articles depicting family, or member of it, putting 
Christian principles into action. Christian family-life stories; 
om suggestions for shut-ins for helping them to live 
pyr and constructively in spite of their handicaps. Articles 
800-1000; fiction 1500-2000, Articles, $8 per 1000; fiction, 2c, 


Ss Family and Our M 365 Ridge Ave., 
Evanston, Ill, (M-10) Catholic family magazine using whole- 
some short stories, 1000-1500, and suitable verse. Frederic M. 
Lynk, S.V.D. 1c, verse, 10c a line, Acc. 

Christian Herald, 410 4th Ave., New York 16. (M-25) Interde- 
nominational religious, sociological articles 2500, on assignment 
only: short stories 2500; serials 50,000; verse. Pub. at 25c a 
ine. 

Christian Home (Standard Pub. Co.) 8th and Cutter 
Sts;. Cincinnati. (Q) Household miscellany; stories for little 
folks; brief articles for Home and Nursery depts. 

Churchman, The, 425 4th Ave., New York 16. (2M-25) Articles 
applying church thought to problems of the day; good verse. 
Rev. Guy Emery Shipler. o Payment. 

Cradle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville 3, Tenn. (Q) Articles for parents of 
pre-school age children, 
make, with diagrams. No MSS. pur 
Agnes Kennedy Holmes. %c, Acc. 


180-700, fact items; parents can 
chased during July, Aug. 


22 


Daily Meditation, 941 Vance Jackson, San Antonio 1, Tex. 
(M-25) Non-sectarian religious articles teaching power of 
prayer, or with metaphysical slant, 1000-2000; ancient mystical 
symbology, Mayan archaelogy and discoveries; self-help book- 
lengths, 60,000. Wm. P. Taylor. %c to 1c; photos $5 to $10; 
book-lengths, $150 up, Acc. 

Faculty Adviser, The, 3742 W. Pine Blvd., St. Louis 8. 
(M-15) Sociological, political, historical, reli ious, and current- 
events articles having connection with religious lenspresip. 
Rev. L. B. Wobido, S. J., Usually no payment; occasionally 
payment, Pub. 

Grail, The, St. Meinrad, Ind. (M-10) A magazine of religious 
instruction, using articles of about 3000 words on social and 
ethical problems of the day, on family problems, youth, educa- 
tional trends, and events of human interest. Illustrations. No 
a, Overstocked at present with stories. Immediate reply. 

ev. Jerome Palmer, O.S.B. Ind. Acc. 

Holy Name Journal, 141 E, 65th St., New York. Articles of 
interest to Catholic men; _biogra: hical, world affairs, human 
epreet. etc. Rev. Urban Nagle, O.P $5-15 a page (1800-2700), 


Improvement Era, The, 50 N. Main St., Salt Lake City, Utah. 
(M-20) Stories of high moral character, 1500-2500; short shorts 
500-800. General article material on social conditions, vocational 
problems, handicrafts, material of particular interest to youth 
and to Mormon Church, 300-2500. otos of striking and dra- 
matic simplicity for frontispiece and cover use. Poetry to 30 
lines. Fiction and features, 1c; poetry 25c a line, Acc. 

Junior Scholar, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Sunday School lesson help for children 9-12. Interest and attend- 
ance builders; missionary material; story approach to the de- 
velopment of spiritual traits; story explanations of Christian 
beliefs; life stories of Christian heroes, 450-900. Acc. 

Junior Teacher, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
For Sunday School teachers of children 9-12. Class projects; 
material on enriching children’s religious experiences; Bible 
playlets related to the Uniform Lessons; attendance devices ; 
simple, novel methods material, 450-900, Acc. 

Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
on religious (Catholic) topics to 2000; short stories with Cath- 
olic slant, same length. ev. Dunstan Donovan, S.A. Yc, Acc. 

Living Church, The, 744 N. Fourth St., Milwaukee 3, Wis. 
(W-10) Short illustrated articles on religious and social sub- 
jects. Episcopal viewpoint, 1000-2000, $1.50 column, Acc. Relig- 
ious verse, no payment. Peter Day, Acting Ed. 

Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1000; wholesome but not ‘‘Sunday Schoolish”’ short 
stories, 1000-1500; serials to 10 chapters, 1000-1500 each. Photos 
upright, 8x10, scenic, human interest. No poetry, Guy P. 
Leavitt. %c up, photos $3 to $5, within 1 month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic articles, short ‘stories, serials, verse. finite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic human-interest articles, about, 2000; verse, Father 
Chas. J. Davitt, C. ¥ac, verse 25c line, 

Messenger of the Sacred Heart, 515 E. Fordham Rd., New 
York 58. (M-10) Catholic short stories to 4000; religious verse. 
Rev. Stephen L. J. O’Beirne, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500-2500, short stories 1200-2400. 
Skelly, C.M. %c, Pub. 

Missionary, The, 411 W. 59th St., New York 19, (M-10) 
Largely staff-written. Buys short stories with religious or 
moral lesson, but is overstocked for 1945. Rev. John B. Har- 


ney. lc, Acc. 

Mother’s Magazine, (David C. Cook) Elgin, Ill. (Q) Practical 
material for mothers of children from birth to 11 years to help 
in development of Christian character in their children.  Arti- 
cles, 700-1000; department material, 100-300; fiction, 1500- ‘ 


Articles, 1c; fiction, 2c, Acc. 


Nautilus, The, Holyoke, Mass. (M-20) Articles on New 
Thought, applied psychology, etc., 600-1000; short poems. Mrs. 
Elizabeth Towne. %-lc, prose; 25c line, verse, Pub. 

New Century Leader, (David C. Cook Pub. Co.) Elgin, Ill. 
(M) Challenging suggestions on how to become a better Sunday 
School teacher, 1200; plans for building an _ eifectively-organ- 
ized Sunday School from the superintendent’s point of view, 
1500, and many articles on a variety of topics for religious 
leaders and all adults desiring a general religious publication. 
$7 per M, min., Acc. 

Pax, Little Flower Monastery, Newton, N. J. (M-10) Short- 
shorts, 1200-1500, in no Way contrary to Catholic doctrine; 
illustrated Catholic articles; verse. Rev. Cassian Nee, O. S. B. 
%ec prose; 10c-15c line, verse, Pub. 

Primary Teacher and Beginners’ Teacher, (David C. Cook Pub 
Co.) Elgin, Ill, Articles of practical help to Sunday Sch 
teachers of children 6-8 and 4-6, 400-850 words. Acc. 


ueen’s Work, The, 3742 West Pine Blvd., St. Louis, Mo. 
(M-Oct, through June-10) Pays $20 for authentic true stories 
to 2000. Such stories in outline at same rate, for short- 
short stories authentic true happenings. Interviews with 
outstanding Catholics. Cartoons. Photos for covers. Rev. Dan- 
iel A. Lord, S.J., Editor. 

Preservation of the Faith, The, Stirling, N. J. (Bi-M-20) 
Religious, sociological, human-interest, current-events articles, 
2000-3000; short stories, 2500; short-shorts, 1000, aimed at 
strengthening and preserving Catholic faith; short verse. Rev. 
Joachim V. Benson. Varying rates, Pub. 

Protestant, The, 521 5th Ave., New York. (M) Religious 
magazine emphasizing moral issues. Kenneth Leslie. 1c-2c. 

Savior’s Call, The, Salvatorian Seminary, St. Nazianz, Wis. 
(M-10) Short-shorts, to 1000; short stories, 2500-3000; current- 
events articles, to 3500; verse. Religion and piety must_not 
be substituted for lack of technique or literary skill. Rev. 
Winfrid Herbst, S. D. S. Fiction, $25; 1%c up, articles; $5- 


$10, verse, Acc. 

the Blessed 194 E. 76th St., New 
York 21. (M-20) Articles and essays centering on Eucharist, 
2000-3000; verse of religious character and short stories, items, 
fillers, if centered on Eucharist. George Legere, S.S.S. ie. 


The Author &> lournalist 


Shield, The, Crusade Castle, Shattuc Ave., Cincinnati 26, O. 
(M-Oct.-May-15) Articles dealing with Catholic missionary 
arrangement with writers. Edward A. Freking, 
Man, ce, 


Sign, The, Union City, N.J.. (M-20) Catholic articles, essa: 
dy stories to 3000, verse. Rev. Ralph Gorman, C.P, 2c, tng 

ub. 

_ St. Anthony Messenger, (Franciscan Fathers) 1615 R 
lic St., Cincinnati. (M-25) Gatholic family magazine. ia. 
ment articles on prominent or unusual Catholics, also articles 
on current events having Catholic significance. Short stories 
on modern themes, slant or mature audiences, }-2500. 
Extra payment for photos retained. Rey. H. Blocker, O.F.M. 
2c up, Acc. Occasional poetry on inspirational, religious and 
nature themes, 25c a line. 

Sunday School Times, 325 N. 13th St., Philadelphia 15, (W) 
Religious articles; verse; short stories for children. Philip E. 
Howard, Jr. “%ec up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphi 
(M-10) Undenominational articles to 850, delinitely. 

ible school, weekday Bible teaching in rural areas th a 
Wm. J. Jones. %c, verse 50c stanza, Acc. et tate 


Union Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
= on value of total abstinence, also on peace. About %c, 


RURAL—AGRICULTURAL—LIVESTOCK—ETC. 


American Agriculturist, Savings Bank 
(Bi-W) Poems $2 apiece, Pub. 
American Fruit Grower, 1370 Ontario St., Cleveland 13. 
(M-10) Articles on fruit growing, breeding, marketing, or any- 
thing pertaining to the fruit field, 600-800. E. G. K. Meister. 
25c col. inch, $1, photos, unless otherwise arranged, Pub. 


Better Farms, Pulaski, N. Y. (Semi-M) Agri 

» - gricultural features 
(success type) 1000-1250; stories about successful northeastern 
farmers and farm operators, illustrated. Louis Kosoff, le, Pub. 


Canadian Countryman, 204 Richmond St., W., Toronto, Can- 
ada, (Bi-M) Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. (M-5) Authenticated farm 
experience articles 300-800; material of interest to farm women 
and girls; jokes. Kay Yarnell. 1c up, jokes $1, Acc. 

Country Book, 40 E. 49th St., New York. (Q-25) Illustrated 
articles on problems of the intelligent farmer, 2000; verse. 
Erwin D. Swann. Ind., Pub. : ‘ 

Country Gentleman, (Curtis) Independence Sq., Philadelphi 
(M-5) Short stories 2500-5000; 3 and 4 part serials, 30,000: te 
artictes of farm le 1500. 3000; 

icles for women; humorous sketches; j 
Reed. First-class rates, Acc. 

Country Guide, Winnipeg, Manitoba, Cafada. (M-5) First or 
second rights to Serials 50-80,000, short stories 2500-4500, rural 
appeal. hildren’s page items, household photos; verse. Amy 

Roe. up, Acc. 

Electricity on the Farm, 24 W. 40th St., New York 1 
Brief articles under 1000 showing how electricit is 
profitably on farms. Geo. W. Kable. 1%c, $1-$3, pho’ » Acc. 

Family Herald and Weekly Star, P. O. Box 4005, Place 
D’Armes Postal Sta., Montreal, Que., Canada. (W-5) Farm and 
rural home magazine. Short stories 2500-3500; featurettes on 
live or curious topics, 600-1 , photos; agricultural articles of 
interest to Canadian farmers. R. S. Kennedy. Non-fiction, $3.50 
column, Pub.; fiction, $20 a story, Acc. 


Farm J and Farmer’s Wife, Washington Square, Phila- 
delphia 5. (M-5) Agricultural articles with photos 300-600; 
(query before sending); woman-interest short stories, 3000; 
cartoons. Arthur H. Jenkins. 2c up, fiction 10c up, Acc. 


Michigan Farmer, 112 Madison Ave., Detroit 26, Mich. 
(Bi-M-5) Short articles of special interest to Michigan farm- 
-. cartoons, photos, artwork. Milon Grinnell, $3 column, 
ub. 


National Live Stock Producer, 160 N. La Salle St., Chicago. 
(M) Live stock production and marketing articles, 11000-2000: 
news items of meat animal breed associations (national or sec- 
tional), 100-200. L. C. Moser. $5 column, shorts; features, 
arrangement in advance. 

New England Homestead, 29 Worthington St., Springfield 3, 
Mass. (2M-5) Illustrated articles on farming and oom ae 
in New England. Very little fiction; some verse. James 
Watson. 25c inch; verse, 10c line, Pub. 

Pigeon Loft, The, 4442 Woodman, Sherman Oaks, Calif. (M) 
Experience articles on fancy, —_. and utility pigeons, with 
suitable pictures, 500, news items. rl Naether. lc, snapshots, 
$1 up, Ace. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M)_ Short-shorts, 1000-2000, (submit to Dallas. Tex., 
office, 1105 Insurance Bldg.) Eugene Butler. 4c Min., Pub. 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles of 
Southern -rural_ interest; photos, cartoons, cover designs. B. 
Kirk Rankin, Jr. Fair rates, Acc. for photos, cartoons; ib. 
for articles, 

Successful Farming, (Meredith) Des Moines, Ia. (M-10) Agri- 
cultural articles, jokes, news items, photos, cartoons, Kirk Fox. 
Articles, etc., 5c; verse, 25c line, Acc. 


Western Horseman, The (Reno Newspapers, Inc.) P. O, Box 
931, Reno, Nevada. (Bi-M) Articles on history, training, 
breeding of western horses, 1000-2 Graham M. Dean. ‘%e, 
photos, $3, Acc. 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 
Billboard, The, 25 Opera PL, Cincinnati, O. i" 33) Amuse- 
— ee news on assignment only. Claude Space 
ra 


= 
Acc. 


March, 1945 


Greater Show Ww 1547 Broad -M- 
theatrical business. Johnny J. Kline. %e, Pu 


Modern Screen, (Dell) 149 Madison Ave., New York. (M-15) 
Movie fan sonality, general articles 1500-2000; fillers, news 
items, A. lacorte and H. Malmgreen. Good rates, Acc. 


Motion Picture with Hollywood, (Fawcett), 1501 
Brpad work. ‘ (M- stones on estab- 
introducto: s s t 
1000-1500. Joan Votsis Curtis. Thera! hee. 
Mas agazine, 9126 Bivé., Calif. 
on movie sona 

Movies, (Ideal) 295 Madison Ave., New " York 17, (M-15) 
Articles written from Hollywood, on assignment only. pond 
Kish. Good rates, Acc. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York. 
(M-1S) Fictionizations of current motion pictures on assign- 
ment only. Dorothy 

Nitery Journal, 11 W. 42nd St., New York 16. News items, 
features, on operation of night clubs, cafes, cabarets, taverns, 
cocktail lounges, etc. Sydney L. Gross. $3, 15-inch column. 

Phot “Movie Mirror, (Macfadden) 205 E. 42nd St., N 
York 17. (M-15) Motion picture articles and smash Pron 
Stories; serials; fillers. Helen Gilmore. Good rates, Acc. 

Radio Mirror, (Macfadden) 205 E. 42nd St., New York. At: 
15) First-person romance with radio background, 

2-, 3- or ae serials, Doris McFerran. $125 up, Hh ny to 


merit, 
Screwsland, 205 E. 42nd St., New York. (M-15) Motion-pic- 
ture feature articles. Miss Delight Evans. Fair rates, Pub 
Screen Romances, (Dell) 149 Madison Ave., N 
(M-15) Fictionization of picture plays, by 
Van Horne. tes by arrangement, Acc. 
Pubs... Ine.) 205 St., New 
aterial a movie 
6th St., New York 19; 2 Ladbroke Rd. 
(M-35) Articles on theatrical and 
Isaacs. 2c, 


Silver 
York. (M-15) 
photos. Lester C. 
Theatre Arts, 130 W. 
London, W. 11, En 
arts 1800-2500; news items. Edith 


Variety, 154 W. 46th St., New York. (W-25) Th 
articles, news, staff-written. Sidne Space 


PICTURE MAGAZINES 


Army Pictoral News, Haddington, Norfolk, Va. 
lustrated Army and Military stories; cartoons. Fred 
Robinson. $5 col. (1034x2”), Acc. 

Life, Time and Life Bldg., New York 20 (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
photo fillers. $5 up, Acc. 

Look, 511 5th Ave., New York 17. (Bi-W-10) Articles and pho- 
tos of intense human interest and action. Harlan Logan. Good 
rates, Acc. 

Movie Life, (Ideal) 295 Madison Ave., New York 17. (M-15) 
Informal, candid pictures of screen personalities, well-cap- 


{9;15) Nl- 
Jack 
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tioned. ‘“‘Angle’”’ stories done in pictures especially desired. 
Betty Etter. Good rates, Acc. 

Movie Stars Parade, (Ideal) 295 Madison Ave., New York 17, 
(M-15) Articles on motion picture personalities to 1500 on as- 
signment only. Pat Murphy. Reasonable rates, Acc. 

Navy Pictorial News, Haddington Bldg., Norfolk, Va. (M-15) 
Illustrated Naval and sea stories. Fred L. Jack Robinson. $5 
col. (10%x2"), Acc. 

Parade, 405 Lexington Ave., New York. (W-Sunday news- 
paper supplement.) C. Philip Barber, Mng. . Picture stories. 

“Pte,” 122 E. 42nd St., New York 17. (Bi- w- 10) Photos on 
all entertainment subjects; one article, each issue, on contem- 
poenty. economic subjects. Helene M. Walsh. $25 per page, 


Scholastic Roto, 18 Journalism Bldg., Minneapolis 3. (M) 
Photos of High School activities, complete with captions; no 
articles. $3, Pub. 

See, (See Pub. Co.) 10 E. 40th St., New York. (Bi-M-10) 
Photos with inn Beng and unusual story backgrounds. Candid 
action type preferred. All photos must be in good taste. Also, 
human interest, glamour girl and_ controversial — subjects. 
Timely, humorous cartoons. $5 up, photos; g prices, car- 
toons, cc, 

USMC Pictorial News, Haddington Bldg., Norfolk 1, Va. 
(Q-15) United States Marine Corps and Navy news and stories. 
Fred L. Jack Robinson, Ind. 


CARTOONS—HUMOR 


Army Laughs, (Crestwood) 1790 Broadway, New York. (M- 
15) 2- and 3-line jokes. Cartoons, all pointed to army service. 
Ken Browne. Good rates, cartoons, Acc.; jokes, Pub. 

Gags, (M.L.A. Pubs.) 400 N. Broad St., eg (M-15) 
Cartoons and general humor; a puzzles. Good rates for 
gags and drawings, Acc. Del Poore. 

Flophouse News, The, Room 805, 160 Broadway, New York 7. 
(M) Fiction, to 1000; non- fiction, fillers, 500-1000; cartoons, 
and continuing columns dealing with derelicts, bums, and 
similar characters. Harry Baronian. Varying rates. Acc. 
Hobo News, 105 W. 52nd St., New York. (W-10) Hobo, vaga- 
x articles, essays, short stories, 600-800. Pat Mulkern. 
-2c uD, ‘ 

Humor Digest, 342 Madison Ave., New York 17. Articles, 
1500-3000, by covering American scene; fiction. 
Alexander Segal. ; $300 minimum, Acc. 

Judge, Ambler, Pa (M-15) Humorous material, under 1000; 
novelettes, articles, essays, editorials, verse, jokes, cartoons. 


W. Newbold Ely. Ind., 

Military Service News, The, Box 127, Fort Sam Houston, 
Texas. (W-5) Cartoons of Army life, especially in training 
camps. S. Deane Wasson. $1, » Acc, 

Nifty, (Par Pub. Co.) Robinhood Ranch, Hinsdale, Il. (Q- 
15) Cartoons with or without gags. Charles E. Rubino. Car- 
toons, $7, Acc. 

Pack O’ Fun, E. 42nd St., New York. Humorous short- 
shorts on army ite, jokes, cartoons, poetry. Red Kirby. 2c 
minimum, 25c line, poetry, 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Magazine, Jackson at Van Buren, 
Danville, rural, modern agricultural arti- 
cles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, Fre short stories 100- 
350. Robert Romack. %c up, photos to $2, Pub. (Sample 


copy, ave war stamp.) 


500; serials 2 to 4 tantaltenents of 
Mng. 2c up, Acc. (Overstocked on ar- 
dae and fillers of general ture.) 


Fellows, pov College Prams, Downs Hall, 


Adrian, Mich. 
Tilustrated hobby 


(M-15) ‘‘The Boys’ Magazine of Tomorrow.’ 

and how-to-do-it articles, 500-1000; adventure, world-wide fic- 
obert B. Tuttle. '%4c, cartoons, 50c, photos, 
c up. 


‘or strip drawings. N. iets Lincoln, Mng. 
Pub. or Acc. 


GIRLS 


Girl, (Girl Scouts) 155. E. 44th St... New York, 17. 
(1-20) ages, 10, 10 tots. Action short ‘stor 2500-5700 


rd. le up, 
ot All Girls, (Calling All Girls, Inc.) 52 Vanderbilt 
Ave., New York 17. 


(M-10) Short stories to 2500 for girls 
9-16 with chief characters girls in early teens; dramatic- vivid, 
natural. Also, nonfiction, 1000-1500, on subjects of interest to 
girls of this age. Frances Ullmann, Ed. Prose, 3c, Acc. 

Miss America, 350 5th Ave., New York. (M) Wholesome 
stories for girls, to 2500. rates. 

Seventeen, (Guide Publications) 551 5th Ave., New York 17. 
(M) Non-academic articles on all subjects of interest to “teen 
agers, 1000-2500; high school age fiction, 2000-3000. Helen Val- 
entine. Good rates, 

BOYS AND GIRLS 

Canadian Heroes, Suite 301, Medico-Dental Bldg., 1396 St. 
Catherine St., W., Montreal, Que. (M-10) True stories for 
juveniles about lives of governors general, prime ministers, 


Canadian scientists, and other men and women of historical 
and current importance, using technique of the comics; verse. 
Detailed information obtainable from Educational Projects, Inc., 
above address. $2, page, Pub. 

Child Life, 405 Morpantiie Library Bie, Cincinnati 2. (M- 
25) Really humorous brief stories for dren up to 12; 
sense rhymes; picture strip continuities; children’s cartoons. 
At present overstocked with usual type of short stories, arti- 
cles and verse. Wilma McFarland. Ic up, Acc. 


Children’s Play Mate Magazine, Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 


and girls 10 to 14, 1800 wds.; nursery stories for children 5 
Fiction usually Ic, 


ag 500-1000; cartoons. Esther Cooper. 
ub, 

Jack and Jill, (Curtis) 546 Ledger Bidg.., Philadelphia 6. 
(M- e} uvenile short stories, 1800; serials (installments not 
= ); articles 600, verse. Ada C, Rose. Rates not stated, 


Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. (W-5) Youss people, 12 to 16. Short stories 1200, broadly 
educational background, Julie Neal. $25 per story, Pub. 


COMIC AND MAGAZINES 


Ace Comics, King Comics, Contes, (David McKay Co.) 
604 S. Washington Sq., Phimiciphia 6 -10) Cartoon strips 
chiefly obtained from King Features Syadiantes some original 
work. Florence Cooke. 2c, Acc. 

’s Best Comics (Q-10), Startling Comics (Bi-M-10), 

Real Life Comics (Bi-M-10), lling Comics (Bi-M-10), The 

Fighting Yank (Bi-M-10), Exciting Comics (Bi-M-10) Coo-Coe 

Comics, y Comics, Goofy Comics. (Q-10) (Thrilling) 10 E. 

40th St., ‘lew York. Purchase continuities for stripe. Write 
—- details before submitting. State price desi Acc. 

Funnies, 500 5th Ave., New York. (M-10) Cartoon 

an Ss ol from regular sources; considers original cartoon 

work. 1 Harold A. Moore. Action short stories, 1500. $25 each, 


Comics, (Comic Favorites), oe Main St., Stamford, 
Can M10) Comic strips, chiefly of syndicated origin. Ed- 


ward C. Cronin. 

Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York. (M-10) Cusio-strh material, chiefly furnished by syn- 
dicate or staff artists. Albert Delacorte. 

Street and Smith Comics, 122 E. 42nd .St., New York 17. 

Comics, featuring detective-adventure stories 
True Sport Picture Stories, true sport stories (Bi- 
Comics, magic in comics (M); Air-Ace, pie 
interest (Bi-M); Supersnipe C 
(Q). W. J. de Grouchy, Ed. 


‘comics, humorous material (Bi-M) ; 
Ind. rates, Ace. 


cept Jan. and Aug.) Exciting, adventurous action stories on 

aviation, radio, science, sports, sea, army-navy, national or 

ung men 15 

nd synopses 

Ed. 1c, up, 
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T Sparkler Comics, (United Features 
All staff work or by special 

True Comics, (True Vanderbilt Ave., New 
York 17. (M) True illustrated stories from history and con- 
temporary affairs. Full color comics. Sources must accompany 
all scripts. Particulars on request. Harold C. Field. (Real 
Heroes is combined with True Comics for duration.) 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Giri) 


Challenge. The, (Presbyterian Pubs.) 165 Elizabeth, Toronto, 
Canada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles on subjects of in- 
terest to this age group, 500-1000, fact items, fillers. N. A. 
MacEachern. Varying rates, ib. 

Classmate, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 18 and over. Seasonal short stories 
(5 months ahead), 2500-3600. Features, 1c, Acc. Alfred D. 

Gigsbyterian Bd. of Christian Education) 932 
Idg, 7. out people 18 to 23 
years. Short stories serials to 10 chapters, 
each: religious and nature poetry; suthaal 
graphical, historical, popular scientific and yout 
articles, 1000, with 8x10 inch glossy prints. R. Miriam Bro- 
kaw. 50c per 100 words up, Acc. . 

Front Rank, (Christian Bd. of Pub.) 2700 Pine Bivd., St. 
Louis 3, Mo. (W) Young people and PB. Short stories up 
to 2500, illustrated articles; poems, fillers, photos. Ronald E. 
Osborn. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 299 Queen St., W., Toronto. 
(Ww) come, people. Short stories, articles, serials, verse. na- 
ture science material. Archer Wallace. %c, Acc. (Over- 
stocked.) 

Box 1176, Richmond, Va. (W-5) Presbyterian young 

people. Character building short stories, serials, articles, edi- 

ae a Miss Mary Garland Taylor. Rates not stated. (Over- 
stocked.) 

Our Young (Brethren House) 16-24 age 
Figin, Ill. (W) Young people 1 24 and older. 


“bas Brethren ‘Short stor 
‘oung people. 2800, 
als, Harris. $1.50 to $2 
Young People, (Am. Baptist Pub. Soc.) agyl rose Chestnut 
St., Philadelphia 3, Pa (W) Young people over 16. Short 
stories 2000-3000 dealing with present-day problems and inter- 
ests; serials 4-10 chapters, 2500-3000 each; fact, hobby, how- 
to-do articles, preferably illustrated, 100-500; news articles 
about young people; verse, high literary standard, $5 and up 
per M, according to nature and quality of material, Acc. 
Young People’s Paper, (Am. Sunday School Gates) 1816 
Chestnut St., Philadelphia 3. (W) Late teen ages. Interdenom- 
inal feature and inspirational articles, short stories up to 2500; 
serials 13,000; fillers 200-800. 1 articles and stories must 
gone some phase of Bible truth. %c, verse 50c stanza, Acc. 
s Weekly, (D. C. Cook Pub. Co.) Elgin, II. 
wins Ages 1 25. Entirely staff-written. 
Youth (Section of Our Sunday Vester? Huntington, Ind. (W) 
Short stories 1900; articles of genera 1 interest to young le 


16 to 25 yrs. 700. F. A. Fink, Paul Manoski. Ye up, Pul 
INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boys Today, (Methodist Pub. mat 810 Broadway. Nash- 
ville, Tenn. (W-2) Boys 12-17. Short stories 2500. Alfred D. 


Moore. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13-18. Entirely staff-written. 

Canadian Boy. (United Church Publications) 299 Queen St., 
W.. Toronto, Canada. (W) Teen-age boys. Short stories, 
serials, verse, photos. Archer Wallace. ‘%“%c, Acc. (Over- 
stocked.) 

Catholic 25 Groveland Terrace, S, 
Minn. (M-15) action short stories 2500- edu- 

cational and general interest articles. Rev. F. FE. Bentz. %c 
cc. 

Pioneer, ( Presbyterian Board of Christian Education) 932 
Witherspoon Bldg., 7. (W) Short stories, 
2200; serials of same —— in three to six chapters; illu- 
strated articles, _ 500-1000 ~~ aa verse; all of interest 
to boys. M. E. Anstadt. %c, Acc. 


(Girl) 

Capefing Girl, nited Church Publications) 299 Queen 
St., , Toronto, Canads (W)_ Teen-age gris. Short stories, 
Caan "verse, ph gnes Swinarton. %c Acc. 

Catholic Miss, 25 aevahied Terrace, Minneapolis 5. (M-15, 
except July-Aug.). Articles. 1000- 2500 , adventure, his. 
torical short stories, 1800-2500, to appeal to Catholic 
11-17 years. No boy-girl angles. Rev. F. E. Benz. %c, Acc. 

Gateway, (Presbyterian Bd. of Christian Education) 932 
Witherspoon Bldg., Philadelphia 7. (W) Girls 12 to 15. Short 
stories 1500-2500: serials 3-6 chapters, 1500-2500 each: articles, 
500-1000, editorials, occasional verse, cartoons. Mary 
Ace. 

(Standard Pub. Co.) 8th and Cutter Sts., 
Obi (W) Girls °13 to, 17. Wholesome short 
2000 ; KE, %e up, 

Girls’ Cok Ca) cw) 

Girls 14 to 17. Entirely staff-written. 


stories 1800- 
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Girls Today, (Methodist Pub. House) 810 Broadway, 7 
ville, Tenn. (M-2) Girls 12-17. Short stories 3500. ow- 
ena Ferguson. Acc. 


(Boy and Girl) 


Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible puzzles. 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 


riend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1200-2500; 
serials 2 to 8 chapters; informational, inspirational articles 


100-800; verse. J. Gordon Howard. $1 to $3 per story, 
(Christian Bd. of Pub.) Fine Bivd., St. Louis 
) pore. and girls, stories aot over 
2500: serials, 8-12 2500-w chapt lines; 
illustrated articles 100-1000. Frances oolery. per M, 
Our Young People, (Augsburg Pub. House 425 S. 4th St., 


Minneapolis 15, Minn. (W) aeliden, stories, photos for illus- 
tration, to fpteeuet young folks 12 to 15 and older, Id R. 
Giving. $2.50-$3 per 1000, oad of month after Acc. 

winst (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Boys and girls 12-17. Tiinetrated descriptive articles; short 


stories 2500; serials 6-12 chapters. Linda C. Albert, Assistant 
Ed. Fair rates, Acc. 

Sunday School Messenger, (Evangelical bee Rouse), 3rd and 
Reily Sts., Harrisburg, Pa. (W) Youn to 17. 


Short stories 1800; nature, ecience, ions 
verse, editorials 300. Peffley. $1.25 per M, 

"Teens, (Am. Baptist Soc.) 1701 Chestnut Philadel- 
phia 3. (W) Boys and girls, 12-15. Challenging, realistic short 
stories, preferably with Christian or social slant, 
and girl characters; serials, 13 chapters, 2560 each; inspiration. 
al, fact, hobby, how-to-do. articles, preferably illustrated, 
Short stories, $15 up; articles, $5 (inc. photos.) 

Young Canada, (Preshyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls. 
Short stories 2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 750. N. A. 
MacEachern, M. A. Varying rates, Pub. 


Young Catholic Messenger, 124 E. 3rd St., Dayton 2, Ohio. 
(W) Boys and girls, junior high age. Short stories, 1200-2000. 
with shorter lengths preferred; serials up to 1000 words per 
installment; plays 1200. Cartoon ideas; short stories, $40; 
non-fiction, 1%c up. Don Sharkey, Acc. 

“i People, The (Augustana Book Concern) Rock Island, 
Ti. (W Articles and short stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment quarterly. 
Submit_ Mss. to Rev. Emeroy Johnson, 317 . Broadway, 
Little Falls, Minn. 

Young People’s Friend, 
nut Sts., Ind. 
ligious short stories 1000- 2800: serials 8 to 15 chapters; 
3 to 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 


copy, 3c) 

PR s Standard (Nazarene Pub. House) 2923 Troost 

—* oie Mo. (W-5) Short stories up to 2500, ar- 

a=. up to 1200; verse up to 16 lines, fillers. Seigaeat R. 
Cutting. $3.75 per M, verse 10c line, Acc. 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen — 
Short stories 2500, also 800-1000; serials, verse, art 


serials; 
W. E. 


(Gospel Trumpet Co.) 5th and Chest- 
Moral, building, re- 

verse 
(Sample 


ligious and out-of-door subjects. Miss Edith Lantz. $3.75 = 
M, Acc. . 
JUNIOR AGE (9 to 12) 
(Boy and Girl) 

Boys’ and Girls’ Cone, & Trum .) Sth and 
Chestnut, Anderson, Ind. (W) Ages es of char- 
acter somes or religious value 1 serials 5 to 1 
chapters; 6 stanzas. Ida Bred a $3 per M, 
photos $0c to $2, Pub. (Sample copy. 3c) 


Children’s Friend, (Augsburg Puh. House—Lutheran) 425 S. 
4th St.. Minneapolis 15. Minn. (W) Articles, stories 7 ages 
9-12, religious note liked; photos to illustrate. Gerald R. Giv- 
ing. $2.50-$3 per M, 10th of month after Ace. 

Explorer, The. (United Church Publications) 299 Queen St., 
W.,. Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. Swinerton. %c, Acc. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St.. Phila- 
helphia 3. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl characters, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational articles 100 to 
1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd. 4th and Sth grade age. Short stories, 
simple vocabulary 800-1000; articles 600, serials up to 4 
short fillers, jokes, verse, 12 lines. James J. Pflaum. 1%c a, 
photos $3 to $5, Acc. 

Junior Life, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati 3, O. (W) Boys and girls 9 to 12. Wholesome short 
stories 1200-1500; articles, 200-300. 

Junior World, (Christian Bd. of Pub.) 2700 Pine Blvd., St 
Louis 3, Mo. (W) Children 9 to 12. Short stories up, to 1500, 
serials 8 to 12 1500 word chapters; poems up to 20 lines: 
illustrated informative articles 100 ‘a 71000. Hazel A. Lewis. 
$4 M, Acc. 

(Augustana Book Concern) Rock Island, Ill. 

"and 8 11. Religious, adventure short stories 600 

articles ; verse 8 to 12 lines. Submit MSs te to Miss Ruth 
— 3939 Pine Grove Ave., Chicago 13. %c, Pub. 

Our Boys end Gute, Pub. ly 

Ee Barristers. Pa. Juniors, 9 to 11. Poems, 


Our ~ssi and Breth Pub. House) 16-24 S. State 
photos. Low rates, Acc. 


Acc. 
Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati 3, O. (W) Boys 13 to 17. Wholesome short stories 1800- 
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Picture World, (Am Sunday School Union) 1816 Chestnut St, 
Philadelphia 3. (W) Children under 12. Short stories and inci- 
dents definitely Christian, impressing moral and _ spiritual 
truths 400-800, verse. $5 + M, verse 50c stanza, Acc. All 
Mss. must contain some Bible teaching or inspiration, 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 

Sentinel, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. Boys girls 9 to 14. Mystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to make and do, - 
1000; verse. Novella Dillard Preston. %c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 9 to 12; short 
stories 1200-1500. Marion Armstrong. 

C. Cook Pub. Co.) iain, Ill. (W) Boys 
staff-written 
Crusader, 1730 Chicago Evanston, Ill. 
up to 1000. A. M. Langill. te he Acc. Verse, no payment. 


What to Do, (D. 
9 to 12, 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Children’s Friend, (Primary Association) 3640 — Bidg., 
Salt Lake City. A monthly for boys and girls 4- EY utstand- 
ing seasonable, outdoor adventure, and wholesome action 
stories, conforming to Christian ideals, 800-2500; short arti- 
cles on the arts, specifically for children, 400-1000. ‘Some poetry. 
“Ye, prose; 12%c line for verse, 

Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzles, games, poems, and 
very short articles. Ic up, Acc. 

Jewels, (United urch Publications) 299 Queen 
Toronto, ds da. ) Material = small 
Swinerton. %c, 

Little Fol (Augsburg Pub. House—Lutheran) 425 S. 4th 
St., Minneapolis 15, Minn, (W) Stories up to 400-450, moral, 
religious note, for ages 5-6; verse, 4, 6, 8 lines. Gerald R. 
Giving. % to %c, 10th of month after Acc. 

Our Children, ante Pub. House) 16-24 S. State St., 
— Ill. Ry ildren 6 to 8. Low rates, Acc. 


Folks, (United Breth Pub. 


Our Messenger, 3rd St, Dayton, Ohio (W-dur- 
ing school year.) Short stories, 350-400, for 6-7-year-olds, Miss 
Pauline Scheidt, 434 W. 120th St., New York. rates. 
Acc., depending on merit of story. 

Pictures and Stories, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 6 to 8; sto- 
DuBerry. 

papel Trumpet and Chestaut Sts., 
aracter: 


I M 
verse; photos of nature, children. Ida Byrd Rowe. $3 per M, 
Pub. (Sample copy, 3c.) 


Stories for Primary Giese, (Presbyterian Bd. of Christian 
Ed.) 932 ee. Bldg. iladelphia 7. (W) Children, 6 
to 8. Character-buildi short stories . Stories of world 
friendship and of Bible times. Things to make and do. R. 
Miriam Brokaw. %c, poems under 16 lines, 10c a line, Acc. 

(Christian Bd, of Pub.) 2700 Pine Louis 
3, Mo. ) Children under 9. Short stories 300- ~— 
up. to 20 lines; handicraft articles 300-500, drawings -~ Lem 

ild or animal subjects; simple puzzles. gramings or oh 


to $4 per ° 
Shoat A N., 
ol: 


for y can mak 
olmes. No M make 


Story ag (Am. Pub. Soc.) 1701 Chestnut St., 
Philadelphia 3. Bn Children under 9; short stories 500-700; 
simple trated story articles up to 400; short verse. Approx. 


$4.50 per M. 


MANUSCRIPTS WANTED 
BOOK MSS. WANTED, particularly books for older 
boys* with black and white illustrations. Accepted 
material published on royalty basis only. 


WALLACE HEBBERD, PUBLISHER 
(Incorporated 1926) 
Santa Barbara, California 
*e.g., THE PAINTED PONY by John C. Almack 


WRITE FOR CASH 


Write only stories that will sell by using a “Sher- 
wood Brief.” 

A Brief is 1,000 or more words of concentrated 
narrative containing a true plot, exciting descriptions, 
realistic conversation, correct lingo and trade terms, 
and sparkling incidents with plenty of action. 

Don’t write blindly! Be guided by the pattern to 
Success. Use a Sherwood Brief. 

WRITE FOR FREE PARTICULARS! 


“A Masterpiece from a Sherwood Brief.” 


FAY M. SHERWOOD 
2701% Willow Place South Gate, Calif. 


MAKING A LIVING 
FROM WRITING 


(From page 10) 


Song lyrics deserve a tiny paragraph by them- 
selves. The road to song-hitdom consists in a 50-50 
agreement between composer and lyricist, with neither 
one recompensing the other. In general, you are 
able to pass the.““Keep Out! This Means You!” sign 
only by /iving the Tin Pan Alley life, and bedevilling 
some name orchestra leader, or some commercial 
music publisher, to give your little music-and-lyric 
twin a chance. As far as I know, no song hit ever 
came from paying an arranger to set a lyric to a 
tune; or from paying a publisher to publish a song. 
As far as I know, no one ever will. 

Your job gets easier, the deeper in you wade. That 
is, if you have combined the qualities I named: 
energy, literacy, imitativeness, originality, imagina- 
tion, versatility, and steamroller salesmanship. Certain 
of your products will turn out to be as fertile as 
Myrtle the turtle. Certain sales will create a scarcity 
demand for your work, and will emulate the guinea- 
pig in breeding other sales. Certain books become 
big sellers, with royalties enough to permit you to 
buy a carton of cigarettes at black market prices. 
Certain books of the omnibus type become what 
publisher and author cherish most: sustaining books, . 
steady sellers’ year after year: hardy perennials. 
Secondary rights begin to buttress your sagging in- 
come: dramatization, dramatic reproduction, screen, 
radio, musical, mechanical reproduction, anthology, 
reprint, and similar re-uses. You build up such a 
goodwill with the trade that you can get a milk-fed 
advance royalty from publishers, or even a chance to 
ghost-write the autobiography of a war hero or popu- 
lar murderess. Finally you make enough almost to 
pay your income tax. 

I wanted to be a writer so much that I told myself 
I would cheerfully have starved for it, if that were 
necessary. It isn’t, if you have the above qualities, 
and cultivate them. And gradually something in- 
tangible comes to your aid: your position of social 
prominence, as an arrived writer. This week, I 
phoned Arthur Garfield Hays, Justice Hugo Black, 
Paul Robeson, and Larry Tibbett, and none of them 
hung up on me. Who’s Who in America gives you 
as much space as it gives a minister to Saudi Arabia. 
You become referred to as the dean of writers for the 
wholesale glassware magazines or of limerick-writers, 
and may even reach the Everest of headlined public. 
ity: allowed to give a testimonial to Ponds’ Vanishing 
Cream or Camels. If your popularity slumps, you 
can always write articles telling others how to succeed. 

The life of a writer, particularly of a free lance 
writer, gives a freedom of movement few other pro- 
fessions offer. Today’s mail brought a letter from 
Erle Stanley Gardner, from Chichén Itz4, Yucatan—a 
case in point. 

How easy is the job of making a living as a writer? 
As hard as any job in the world, I should say. But 
it is still the only job I could consider. It has a 
longevity no other job has. History will record, if 
they are lucky, what others did; but it will go on 
repeating what writers said. We get the last word. 


A LID-LIFTING NEW WRITER’S BOOK 
“Writing For a Living,”’ just published! 
You learn the Rules of Dramatic Composition and find 
it Takes Something More to Write Successfully ... This 
book deals with THAT SOMETHING MORE. 135 pages, 
$1.25 Postpaid. A style that will “blow your hat off’! 
Richard Tooker, Box 148, Phoenix, Ariz: 
(Terms for Criticism, Ghosting, Revision) 


Edith Patterson Meyer, Abingdon-Cokesbury Press, 
150 Sth Ave., New York 11, editor of children’s 
books, writes us, “This is a new department, and 
naturally I am looking for outside material for 
our beginning lists of children’s books. We plan 
not to publish anything in this department until 
1946, but, of course, it is important to begin to 
assemble our material. We are planning to have 
a general program with some religious books for 
children, of course, as would be natural in any 
publishing program, and particularly appropriate 
in one planned by this house. At first, we shall 
not attempt anything in the teen age field, but 
shall concentrate on books of real merit and wide 
appeal for children from two to twelve. Any manu- 
scripts that are sent in will be read and returned 
promptly if they are found not available for our use.” 


The Valiant (formerly the Four-F Digest), P. O. 
Box 1582, Springfield, Mass., will exceed 5000 in 
circulation with its next quarterly issue (April, May, 
June). Margaret Nickerson Martin, managing edi- 
tor, is interested in receiving real life stories of handi- 
capped or shut-ins who have mastered their handicap 
and made something of their lives in spite of it. 
Stories must be accompanied by a letter or photo- 
graphs proving the handicap. “We use plenty of 
photos,” writes Mrs. Martin, “and articles should be 
accompanied by clear photographs at least 6x9 inches. 
Sample copy will be mailed on request.” The policy 
of the magazine, so far, does not allow payment for 
articles except in prizes which are announced in 
the current issue, but the publishers hope to be able 
to pay later in the year. Each contributor receives 
a complimentary copy. Mrs. Martin may be addressed 
at 402 Van Buren St., Jackson, Mich. 


Extension, 360 N. Michigan Ave., Chicago 1, is, 
according to Eileen O’Hayer, associate editor, espe- 
cially interested at the present in short-shorts from 
1000 to 1500 words. “We have an absolute minimum 
of $50,” states Miss O’Hayer, “although we are 
prepared to pay considerably more, depending on 
quality.” 

South, the Magazine of Travel to the South, Hi- 
bernia Bldg., New Orleans 12, is a new publication 
directed to those people interested in travel, par- 
ticularly south in our own country and through the 
port of New Orleans on to the Latin Americas. Articles 
of 2500 words, fiction around 3000 words, and 
short featurettes of 500 words, are invited from writ- 
ers familiar with the fascinating south of our own 
country and of the Latin Americas. Everything must 
be authentic. Rate will run from 1 cent to 114 cents 
a word, depending on the quality of the material. 
Payment will be on publication. Preference is for 
articles accompanied by unusual photographs, for 
which the basic rate will be $3 each. Five dollars 
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TIPS 


will be paid for acceptable cartoons with a travel 
twist. ‘Right now,’ states Ray M. Thompson, editor, 
“our immediate needs are for interesting stories on 
Brazil, Uruguay, and Argentina that do not, in com- 
pliance with ODT requests, contain immediate urges 
to travel, but which will build up in the reader’s mind 
a determination ‘to go there’ as soon as travel be- 
comes once more the great American pastime.” 


Pageant, 1476 Broadway, New York 18, N. Y., 
Eugene Lyons, editor, is looking for new writers, new 
subjects, new angles on American life. ‘Pageant,’ 
writes Mr. Lyons, “will buy and publish material 
suitable for a mass audience of average Americans. 
Anything from fillers, to full-parade articles, not 
excluding short fiction, will get quick and careful 
reading. . . . There may be some local story that 
merits national attention; some community effort 
worthy of emulation elsewhere; some _ interesting 
personality deserving the national limelight. The 
potential article material is inexhaustible. Ditto for 
stories that can be told in pictures.” The foregoing 
is from a letter sent to editors of dailies all over the 
country in an effort to stir into action the first-rate 
writing talent available in the city rooms of American 
newspapers. 


Wings, 670 Sth Ave., New York 19, is now in the 
market for war short stories, 3000 to 7000 words. 
Linton Davies, editor, requests that writers query 
on articles. Payment is on acceptance at 1 cent a 
word, 

Northwest Romances, 670 Sth Ave., New York 19, 
is seeking romantic stories, from 3000 to 20,000 
words in length. W. Scott Peacock, editor, pays 1 
cent a word on acceptance. 

The Macfadden confessions group (True Exper- 
iences, True Love and Romance, True Romances, True 
Story Magazine), 205 E. 42nd St., New York, an- 
nounces a cut from 8000 to 7000 words in maximum 
length of short stories. True Story is using 2-and 
3-part serials, with each instalment 7000 words. 


Human Detective Cases, Confidential Detective 
Cases, and Revealing Detective Cases, published by 
Close-Up, Inc., 241 Church St., New York, have 
upped their rates from 1 cent to 114 cents. Payment 
is made on acceptance. 

Facts, 1780 Broadway, New York 19, recently 
bought by Read, and now being -edited by Henry 
Walsh Lee, is paying 3 cents a word, with a top of 
$50, for factual articles on historical, scientific, poli- 
tical, military, social, psychological, and literary sub- 
jects with current application. 

Real Heroes, 52 Vanderbilt Ave., New York 17, 
has been combined for the duration with True Comics, 
at the same address. 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS. articles. essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


Greetings 


Send for your free copy 
TIPS ON WRITING 
for 


THE FEED BAG 
741 N. Milwaukee St. Milwaukee 2, Wis. 
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National Reference Library, 2014 Torbenson, Cleve- 
land 12, is in the market for program material to 
used by men’s clubs and lodges. ‘Such material,” 
writes Edward L. Friedman, “may include stunts 
and skits for regular meetings, and complete pro- 
grams for special meetings, such as ladies’ night, 
installation ceremonies, holiday observances and the 
like. Our rate of payment for material of this type 
is 1 cent a word, payment on acceptance. Material 
will be returned only when accompanied by a self- 
addressed stamped envelope.” 


Bostonian Magazine, 71 Newbury St., Boston 16, 
has b<en the subject of numerous complaints recently 
from writers who have not been paid for material 
used and have been unable to get replies to letters. 
A new editor has been announced—John C. Donahue, 
Jr.—and it is hoped he will clear up all old accounts 
before taking on new material. 


Personal Romances, 295 Madison Ave., New York 
17, requires stories to be realistically told, based on 
problems of contemporary experience, and with au- 
thentic backgrounds. ‘They should have sound moti- 
vation,” adds May C. Kelley, editor, ““good emotion, 
carefully developed plot work, and well-rounded char- 
acterizations.” 


C. Gibson Schaeffer, managing editor of the Book 
Division of Ziff-Davis Publishing Co., 350 Sth Ave., 
New York 1, reports, ““Among our first requirements 
at the present time is good fiction—novels of real 
distinction and literary quality. We are also in the 
market for a wide variety of non-fiction material— 
popular scientific books, biographies, books on cur- 
rent affairs, and standard reference books and how- 
to-do-it books, in almost every field. We are inter- 
ested in juveniles for all age groups from very young 
children up to the teen ages.” 


Town and Country, 572 Madison Ave., New York 
22, pays varying rates on publication for satirical, top- 
ical short stories, topical articles and essays on un- 
usual subjects. Harry A. Bull, editor, adds “on sub- 
jects not addressed to a purely feminine public.” 


The following publications have suspended publica- 
tion: 

Hill Trails, 4 Margaret St., Burlington, Vt. (“We 
hope this is only temporary,’”’ writes the editor, ‘‘as we 
have published nine years without a break.’’) 

Good Food, 19 W. 44th St., New York 18. 

Big Book Detective (Fictioneers), 205 E. 42nd St., 
New York. 

Funny Book, Magazine for Young Folks, 52 Van- 
derbilt Ave., New York 17. 

Complete Western Book (Red Circle), 366 Madi- 
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Town & Country, 572 Madison Ave., New York, 
Harry A. Bull, editor, runs a Letter Department from 
all different war fronts, and parts of the world, cov- 
ering a great variety of subjects. 

Holland's Magazine, Main and 2nd Sts., Dallas, 
Texas, is no longer in the market for verse. 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 

For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification at 
New York University and William and Mary College. Most 
of my work with private pupils, ranging from beginners to 
Pulitzer Prize winners, is done by correspondence. My Un- 
abridged ctionary ($3.07) and Poets’ Handbook 
($2.60) are now standard. Why neglect longer the many 
profits from versification? Write today; you are unfair to 
yourself to delay longer. Send $1 for trial criticism of 


CLEMENT WwoopD BOZENKILL 


CONSTRUCTIVE 
MANUSCRIPT CRITICISM VIA MAIL 


$1.00 per 1000 Words—Minimum Fee $5.00 
(Check or Money Order Must Accompany Script) 


x. 
MOTION PICTURE SCRIPTS ANALYZED AND 
EDITED FOR INDEPENDENT PRODUCERS 


ANDREW BALDWIN 
Literary Critic—C Itant—C 
5870 Franklin Avenue Hollywood 28, California 
Individual Consultation by Appointment 
For Writers in Vicinity of Los Angeles 


IF YOU WANT REAL HELP 


MONTHLY $7.50, or single criticism, ghosting, plots, poetry. 
$1 to 1M; $2 to 3M; $3 to $5. CHICAGO CLASS & CLUB 


MY TECHNICAL LIBRARY: 


1—WRITERS: HERE’S HOW! (Basic Technique)______$1.00 
2—WRITERS: HELP YOURSELVES! (Formulas) $2.00 
3—WRITERS: LET’S PLOT! (Plots for everything) __.$2.00 
4—WRITERS: MAKE IT SELL! (Tricks of the trade) __$2.00 


MILDRED I. REID 


2131% Ridge Blvd. 


our MIND ASLEEP? 


YOUR 


My MIND-STIMULATOR awakes the Creative Powers in 
your Mind to THINK-UP new profitable ideas; helps you 
FIND YOURSELF, the REAL YOU, and Real Opportunities 
to ADVANCE YEARS IN MONTHS, FINANCIALLY. Folder, 
PSYCHOLOGY THAT WORKS Free. Dr. Tibolt, 32B, 185 
Godfrey Ave., Phila. 20, Pa. 


STORIES 
NOVELS 
BOOKS 


son Ave., New York. 


WHAT WE HAVE DONE FOR OTHERS: 


$1,230.00 for a magazine story! 
$750.00 Advance for a book idea! 
$300.00 Advance for 60 pp. of books! 
‘‘Discovery” in ESQUIRE MAGAZINE! 
BEST SELLER BOOK PUBLICATION! 


Professional fiction han- 
died on 10%, and we 
help you sell highest-rate 
markets. 


If you want results: Don’t market haphazardly and write blindly. Send us your manu- 
scripts, or write for our free detailed circular. The fee is very low. 
If you want to sell—we can help you. 


PUBLISHERS’ AGENCY 


33 WEST 42nd STREET (AJ) 


Manuscript Placement for Authors 
NEW YORK 18, N. Y. 
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THOMAS H. UZZELL 


Stillwater, Oklahoma 


Your literary adviser, if you mean business, should 
have had extensive editorial experience, should him- 
self be a writer, and besides be the type of man who 
can understand you as well as your manuscript. How 
many critics can meet these requirements?  Investi- 
gate. You'll learn nothing from your inferiors. If 
you haven't yet sold that important first story, you 
may need a tip on subject matter, markets, methods, 
which no enthusiastic novice can give you. Writers 
needing help are sent me by the leading editors, au- 
thors and educators. My fee for an editorial appraisal 
is $5 for a manuscript, fact or fiction, of not more 
than 5,000 words. My booklet, ‘Literary Services,’’ is 
free for the asking. I'll answer your letter promptly 
and personally. 


The ability to detect competence is itself talent 


GHOSTWRITER 


Sixteen years experience in mending writing 
for marketing. I do not tell what to do, I do 
it for you. Reference: Woman’s WHO'S WHO. 
Correspondence requiresreturn postage. Natalie 
Newell, Coconut Grove, Miami 33, Florida. 
Author of HOW TO PLOT AND WHY: post- 


paid, $1.00. 


YOUR PLOTS ARE TOO THIN! 


Is that what EDITORS are saying about your stories? 
Then my course in plot building will solve your problems. 
Each student who comes to me receives individual atten- 
tion from me but the time is coming soon when this 
will not be possible because my school is growing rapidly. 
Would you like to take advantage of my time now? 


ZEIGER HAY SCHOOL OF FICTION WRITING 
P. O. Box 2018 San Antonio, Texas 


POE T Ss e Send self-addressed stamped envelope 
* for 1945 PRIZE PROGRAM: Quarterly 
prizes, $25; Poetry Book Contest. etc. You will re- 
ceive also description of HELP YOURSELF HAND- 
BOOKS ($1 each) containing 999 PLACES TO SEND 
POEMS: 
KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929: 25c a copy: $2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


POLIVOPE—IS A MONEY EARNER 
A Polivope equals two ordinary envelopes in round-trip service 
—and by eliminating the usual enclosed-return-envelope saves 
weight, postage and containers — saving more than its cost. 
Polivopes always fit their contents securely, and expand for 
book length scripts, or spread out for odd size cartoons. Price 
$1.00 a group of 20 postpaid, either of two styles—Roundtrip 
or Combination Mail. 
A dime brings full size trial Polivopes and all information. 
Approved by the U. S. Post Office Dept. 
G. E. Powell, Envelopes, 2032 E. 74th St., Los Angetes 1, Calif. 


SELL IN THREE MONTHS 
OR MONEY BACK 


x ® 
IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


AND SELL WITHIN THREE MONTHS. 


In the past three years | have sold some 3000- 
3500 stories . . . articles .. . serials . . . series. 
Now, I'm teaching it. 

x & ® 


Write for terms to: 


WILL HERMAN 


Sanford, 


The Author & lournalist 


Army Love Tales and Army Romances (a new pub- 
lication), 18 E. 41st St., New York, are paying good 
rates—and “our rates are going up’ reports Bern 
Williams, editor—for pulp love stories, heavy on the 
GI background, either here or abroad, with exotic 
heroines. An occasional humorous story is bought. 
Short stories should run from 2000 to 4000 words, 
and short fillers of Gl-love, from 200 to 500 words. 
No confession-type stories are used. 


The Home and Farm V-Belt News, Gates Rubber 
Co., Denver 17, Colo., edited by Orville Grisier, will 
pay $5 for acceptable snapshots of new or original 
V-Belt applications, no matter where they are found 
—in store, shop, home, or on the farm. Complete de- 
tails of needs can be secured from Mr. Grisier. 

Flying, 540 N. Michigan Ave., Chicago, is placing 
a good deal more emphasis on civil aviation. “Not 
necessarily airline operations,” explains Max Karrant, 
managing editor, ‘but on the use of the airplane by 
civilians such as private flyers, fixed base operators, 
and small businessmen. We are very much interested 
in getting articles describing how people use their 
airplanes. We are interested in some of the out-of- 
the-ordinary things they have done with airplanes, 
how they have used them in their business, etc. 
Along these same general lines, we are looking for 
brief articles with pictures to be run in the back 
of the book. Unless otherwise specified, our maxi- 
mum length is 2500 words, and our minimum rate 
of payment, 3 cents a word.” 


United Feature Syndicate, Inc., 220 E. 42nd St., 
New York, occasionally buys an unpublished manu- 
script of about 50,000 words, divided into 36 chap- 
ters, for which a flat rate of $150 is paid for serial 
rights. Generally, however, it gets its serials from 
published books of the popular type—love, romantic, 
adventure, or mystery with some love interest. 

David McKay Co., Philadelphia, is starting a mys- 
tery-detective list under direction of Anton Braun, at 
Kingsport Press, 1 E. 57th St., New York. Writers 
should query before submitting material. 


RED BADGE CONTEST 

Dodd, Mead & Company, Inc., 432 4th Ave., New 
York 16, is now holding its Red Badge $1000 Prize 
Competition for the best mystery detective novel 
twice a year, each fall and each spring. The fall, 1945, 
contest closes April 1, 1945. One thousand dollars 
will be paid on account of all royalties earned by 
the book. According to the terms of the contest, 
the author shall retain control of the first serial, 
dramatic, and motion picture rights, but the schedul- 
ing of the first serial rights shall be subject to the 
approval of the publishers, and the author shall pay 
the publishers a share, to be mutually agreed upon, 
of the receipts from the sale of each of these rights. 
It is understood that the publishers shall handle all 
book rights but they will be glad to act as agent for 
the rights controlled by the author, if the author so 
desires. The publisher’s editorial staff will act as 
judges, and its decision must be regarded as final and 
binding, and it shall retain the right to reject any or 
all of the manuscripts submitted. Dodd, Mead & Co. 
is to have first offer of the winning author’s next 
two full-length novels on terms to be arranged. The 
competition is open to any author who has not 
previously issued a book under the Red Badge im- 
print. In all cases, manuscripts should be original 
and written in the English language, and should be 
not less than 50,000 words in length. They should 
be typewritten, with double spacing and on one side 
of the paper only, and should preferably not be bound. 
The publishers advise each author to keep a carbon 
copy in case of loss or damage. A letter should ac- 
company each submission explaining that the manu- 
script is entered in the contest. 
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BEST WISHES 
FOR THE NEW YEAR 


to the reader-writer family of 
The Author & Journalist 


MURRAY & GEE, Inc., PUBLISHERS 
Hollywood 28, California 
Publishers of 


Jack Woodford’s ‘““Why Write A Novel,” 
Upton Sinclair, Jim Tully, Frank Scully, 
Jimmy Starr, and a host of others. 


WANTED 
GOOD SHORT SHORTS 
With 

Strong plots, novel themes, snappy, 
plausible surprise endings — 900 to 
1000 words. 

Crime, gangster and triangle stories 
barred. 


THE McOLURE NEWSPAPER SYNDICATE 
75 West Street, New York 6, N. Y. 


NEW WRITERS 


To acquaint you with my criticism service I will 
analyze one manuscript, any length, for only 50c a 
thousand words. Fee and postage must accompany 
manuscript. My very helpful booklet, “HOW TO 
WRITE A STORY,” $1.00. 


ROBERT C. BLACKMON 


Box Florence, South Carolina 


Typing @ Revision © Verse Criticism 
“Your work is beautifully done.”’ 
Careful typing, 30c per 1,000 words. Revision (rear- 
r ement of ineffective phrasing; correction of gram- 
matical errors, unintentional repetition, faulty punctu- 
tation and unclimactic paragraphing), 30c per 1 
— 60c. Verse: typing, “4c per line; criticism, 2c. 
e car’ 


‘bon. 
AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


LOW COST PUBLISHING 
SERVICE FOR AUTHORS 
WE print, publish and distribute your manuscripts 
in book and pamphlet formats. Send for free folder. 
Pamphlet Distributing Co. 


THE WILLIAM-FREDERICK PRESS 
313 West 35th St. New York 1, N. Y. 


50 ARTICLE MARKETS 
JUVENILE AND TEEN-AGE 


Their types, slants, lengths, rates, taboos, photo re- 
quirements, demands for source material together with 
other valuable information. Checked to current 
month, $1.00. 


KENDALL AND HUMES 
2934 Walnut Avenue Seattle 6, Washington 


SHORT STORY WRITING 


How to write, what to write, and where to sell. 

Our courses in Short-Story Writing, Juvenile Writing, 
Article Writing, Versification, and others, offer con- 
structive criticism; frank, honest, practical advice; real 
teaching. 

For full particulars and a sample copy of the 
WRITER’S MONTHLY, write today to: 


The Home Correspondence School 


Dept. AJ Springfield 3, Mass. 


“FUN WITH FILLERS” - $1.00! 


For years my fillers and articles have appeared in 
CORONET, SAT. EVE. POST, LIBERTY, RELIGIOUS 
MAGAZINES, etc. My sincere desire is to help others 
do likewise. I promise no hasty over-night success. 
But if you follow my simple instructions faithfully, 
your mss. will win editors’ checks soon! Free maga- 
zine sources and 200 paying markets included! Hirsch 
Enterprises, Spring Valley 2, N. Y. 


GHOST WRITER 
Selling author with years of experience in ghosting novels, 
autobiographies, travelogues, articles and radio script. Now 
Motion Picture Studio representative for Nicholas Literary 
cy to submit unpublished novel-length material. Please 
write for full information when applying and enclose post- 
ose for ay Ei S. Van Ness Ave., Los Angeles 37, 


Quick, Accurate Manuscript 
Typing 
40c per 1000 Words 
Goldie E. Wainner 
6265 West 52nd, Arvada, Colo. 


New 
WRITERS 


NEEDED 


to re-write Ideas in newspapers, magazines and 
books. Splend portunity to “break into” fasci- 


id o 
nating writing field May 45 
for FREE 
do. NO OBLIGATION. LS 


COMFORT WRITER’S SERVICE 
210—J8 S. 7th St. St. Louis 2, Mo. 


Often writers who are cramped. by the short story form 


unsuccessful in. 38, need a larger form to e 
themselves. My NOVEL ING PLAN is 


by-day guidance preliminary note-taking 
ganizing and expanding the idea, assembling the char 


acters, plotting. making up the 
for dramatic emphasis. writing and 
to follow. assures a ig 
that will 
Plan, a novel may be the form in 
writer. 


revision. 
the only kin 
“find y ourself” as a 


not try 
Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel. Poetry, Short Stories 


745 So. Plymouth Blvd. Los Angeles 5, Calif. 
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NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years’ editorial expe- 


assistance with short stories and 


writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you mention 
The Author & Journalist. 


Stories—Writing for the Juvenile 
Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 


23 Green Street 


rience qualifies me to give expert 


novels. I am _ helping other 


Special Courses in Writing Short 


Wollaston 70, Mass. 


THE OLDEST WRITERS’ SERVICE 
Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 
Write for catalogue. 
Dept. J. 
Agnes M. Reeve Franklin, Ohio 


FRANCIS ARTHUR JONES 
1050 Amsterdan Avenue, New York 25, N. Y. 
LITERARY AGENT 
25 Years Experience 


Short Stories a Specialty 
Reading fee 
Short Stories of 4,000 words and under, One Dollar 


with return postage. 


LITERARY AGENTS 
FOR 25 YEARS 


We sell books, short steries, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Jteginners welcomed. = 
cialists in hard-to-sel) manuscripts. Write for 
complete information regarding our resultful 


service. ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York Oity 


MANUSCRIPT ENVELOPES 


Write for my latest price list before . 500 
3 or 4 line name, address stickers, 25c. 125 8%x1l 
letterheads and 125 envelopes, printed 3 or 4 lines, 

$1.50. Add to checks. Writers 


same copy on th, $1. 

Books bought, sold, rented. 

LEE E. GOOCH, Box 202AJ, Hernando, Miss. 
Writers’ Supplies Since 1935 


YOU CAN WIN! 


Shepherd Students are America’s Biggest Win- 
ners in Prize Contests! You, too, can cash in 
on Contests when you learn the Secrets of 
Winning! Inexpensive Course! Write NOW 
for a FREE copy of the “SHEPHERD CON- 
FIDENTIAL CONTEST BULLETIN,”’ filled with 
Prize Offers, Winning Tips and Winning En- 


tries. 
SHEPHERD SCHOOL 
Dept. A, 1015 Chestnut Street 
Philadelphia 7, Pa. 


The Author &> Journalist 


The Old Editor 


THE APPROVED-IDEA PLAN 


Slush piles are so small here in New York edi- 
torial offices, and the editorial help shortage is so 
acute, that editors are working more and more 
closely with individual writers, directly or through 
agents on an assignment or approved-idea basis. It 
is a good plan from any standpoint; the magazine 
saves money, the author earns more. 

With any writer approaching professional status, 
the real question isn’t how much he gets per word; 
it's how much he earns per hour, or week, cr 
month. As he goes along, he steadily eliminates 
from his writing life as much of speculation as he 
can. That is why he'll deal with an editor who han- 
dles material promptly, dependably, in preference 
to another editor whose rate may be higher but 
who takes weeks to give a decision. That is why, 
if an editor will assure him $300 a month, he'll 
gladly work for a lower rate. What are a few 
thousand extra words, or several hours spent in re- 
vision, when the sale is certain? 

I believe we are coming to a day when 75% of 
pulp material will be purchased of regular contrib- 
utors with whom the idea is discussed and ap- 
proved before the writing begins. That system 
makes for better craftsmanship. The old hit-or-miss 
contest kind of writing is bad; it produces a lot of 
poor work; it should become obsolete in any writ- 
er’s life just as rapidly as he can make the grade. 

One of the major advantages of writing for sale 
through an agent is that the latter becomes an in- 
termediary, saving time and waste, between his 
client, who writes stories, and the editor, who buys. 
In a successful author-agent relationship, the writ- 
er is kept supplied with approved ideas. All he 
has to do is to turn in manuscripts which, in qual- 
ity, measure up. 


JUVENILE TRENDS 


By WILL HERMAN 


There are signs of a gradual and much needed 
trend towards more realism in juvenile fiction used 
by the religious publishing houses. While it is true 
that the writer of tales for the Sunday School maga- 
zines must make his story show a lesson of social or 
moral significance, it is equally true that he must now 
do this far more adroitly than in the past. More and 
more editors are recognizing that in real life the 
young hero doesn’t inevitably gain a job as assistant 
to the president, or the much coveted baseball outfit, 
as a reward for his rectitude in meeting the problems 
of the story. 

Beginners, or for that matter old-timers wise enough 
to sense the signs of the times and turn in scripts of: 
top quality that ride the trend, can cash in and build 
up good reputations with the editors. A real study 
of the books is even more necessary now than before. 
The trend isn’t a current yet! 

Fantasy and fairy tales are beginning to win back 
a rightful place in the younger books, although some 
editors are still bound by obsolete taboos. Here, too, 
the writer who is a craftsman and is sensitive to trends 
can benefit, if he is wise enough to get away from 
the mossy “once upon a time’”’ style. 

One editor has actually gone so far as to suggest 
that he would like to see stories where the righteous 
hero gets it in the neck materially no matter how 
much spiritual satisfaction comes from doing the 
right. 
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PROFESSIONAL COACHING UTHOR S 


FOR A. & J. READERS OF BOOKS: 


Send your manuscripts to cur Criticism De- 


partment. Get a complete report on plot, char- @ We are established general Book 
acterization, style; an expert analysis of mar- Publishers. We offer you friendly 
kets. Obtain the professional coaching counsel editors and MS readers; able ar- 
of the A. & J. Staff. tists; punctual printers; agents for 


Great Britain and the Continent; 


We have examined the early work of thou- heute 


sands of writers, many of whom, receiving our 


constructive help, have later made magazine @If you have a typewritten book MS | 

covers and book lists. prose 

‘ : words and up) or poet ok- 

Our research in current literary trends and 

writing methods, coupled with the judgment Poets Series)—you are cordially 
based thereon, are professionally at the service invited to submit it, with the com- - 

of Criticism Department clients. plete certainty on your part that 

Let us see some of your work. it will be read without delay, and 

: 4 of course free. Write first if you 

You can be confident that qualities of crafts- prefer. 
@If unavailable, your MS will be re- 


If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospective 
buyers. 
Criticism fee—$2 for first 1000 words, then 

50 cents a thousand to 10,000 words; over DORRANCE & COMPANY 
10,000, 40 cents a thousand. Fee and return : 

postage should accompany manuscript. f 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Colo. 


turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


(Incorporated 1920) 


Dept. A * 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 


COPYHOLDER 
Provides a wide shelf holding typed and MAGAZINE WRITING 


untyped material at the same time, directly in 


line with vision, above typewriter. You see Fiction — Non-Fiction 

both pages, and the typing, without turning , fe 

your head or bending over to read copy on a practical home study training for 
slant. Work with your head up, not down. | those who must work in spare time 
Special Writers Model, in Metal $15. In Clear The Magazine Institute, a private school owned 


Plastic $25. and operated by successful writers and editors, 


offers practical, up-to-date training in story 
BINDER-ENVELOPES | || yon 


Combination manuscript binder, sending en- turned with detailed criticism. 


velope, return envelope, publishers memoran- EXPERT INSTRUCTION 


dum, and Authors record, in one. Saves more 


than cost, eliminates separate envelopes, it An experienced writer or editor takes you in 
duces postage. Submit your manuscripts with hand, answering all your questions, helping 
all enclosures bound together in neat, protec- you to find the type of work for which you are 
tive, binder-cover on two-way envelopes com- naturally suited. Before long you are writing 
bined. Sample lot $2. : : in your own home fiction stories, essays, short 

These are the best Writers Aids ever to sketches, whatever you are best fitted to do. 
come to our attention and we are pleased to SEND THE COUPON TODAY for the free 
sponsor their distribution on the basis of in- catalog which tells about opportunities in mag- 
stant refund if not satisfactory on receipt. azine writing. 


THE MAGAZINE INSTITUTE, INC. 


Booklet, ‘Proper Physical Preparation of 


Dept. 453C 
Manuscripts,” free on request. 50 Rockefeller Plaza 
Rockefeller Center, New York 20, N. Y. 
Please send your catalog, without obligation, to: 
THE. NATIONAL WRITERS ne 
ASSOCIATION 


6501 Mar'boro Avenue Washington 19, D. C. 


ay 
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WRITING FOR THE JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can WHILE YOU LEARN!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
averages over $50 monthly sales. rein’, course 
of instruction in WRITING FOR TH E MAGA- 

INES plainly teaches how to A... for this wide-open 
market. Write for terms—mention Author & Journs ist. 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 


23 Green Street Wollaston 70, Mass. 


Rejection slips don’t bother the publicity writer—he col- 
lects in cash. Write newspaper publicity, pamphlets, 
speeches, handle charity and political campaigns, or break 
into public relations. Send for Free Pamphlet, “‘PUBLICITY 
IS PROFITABLE.” No obligation. 


STREAMLINED PUBLICITY COURSE 
Frank C. Sullivan 
1130 Sacramento St., 


WRITERS’ TOOLS 


The following works are now universally recognized as 
standard equipment for writers. 


PLOT GENIE SYSTEM 
Price 


GENERAL FORMULA: Supplies innumerable plots 
for all types of stories.............. $10.00 
ROMANCE WITHOUT MELODRAMA: Plots the 
simple love story and the dramatic married life 
ACTION ADVENTURE: Plots millions of outlines 
uh gprs stories of every kind—without love in- 


10.00 
10.00 
10.00 


DETECTIVE MYSTERY: For innumerable crime 
ystery plots for short story, novel or screen.. 
SHORT. SHORT STORY: Plots millions of short-shorts 
with the required ‘‘trick’”’ or “punch” ending... 
COMEDY ENCYCLOPEDIA: Supplies millions of 
gags, comedy situations, and plots for every oc- 
DETECTIVE ACTION: Supplement used with Ac- ; 
Plot Genie, for millions of this 


1.00 
WE TERN STORY: Supplement used with Action 
oe Plot Genie, for millions of this type 100 
CONFESSION STORY: Supplement used with Gen- 
=< Formula Plot Genie, for millions of plots of 500 


s type 
CHARACTER-ATMOSPHERE: Supplement used with 
Romance Without Melodrama Plot Genie for mil- 
SCIENCE FICTION: Supplement used with Action 
ee Plot Genie, for millions of this type 
WEIRD. TERROR TALES: Supplement used with De- 
tective Mystery Plot Genie, supplies this type of 


OTHER BOOKS BY THE SAME AUTHOR 


PLOT SCIENTIFIC: Complete Course in plotting.... 3.00 

ANALYSIS OF THE SHORT-SHORT STORY 

THE SCREEN ANGLE: Puts in the movie plot.......... 1. 

ENCYCLOPEDIA OF PUBLICITY: Complete Course 
and Journalism, formerly 


Ge Names tor your ctur- 
THAT “NARRATIVE HOOK: How to start your 
colon NG YOUR DIALOGUE: How to handle dia- sa 
HOW “TO MAKE YOUR CHARACTERS REA Just 


HOW TO SLANT YOUR STORIES. 75 
HOW TO. WRITE A NOVEL AND NON-FICTION 


K 
ARTICLE WRITING MADE EASY. “Complete “Course 10.00 
ARTICLE WRITING SIMPLIFIED... 1.50 


Order by Title, or write for Combination offer, 
stating books in which you are interested. 


THE GAGNON COMPANY, INC. 


Publishers 
Dept. 505, 8749 Sunset Blivd., Hollywood 46, California 


The Author > Journalist 
ARTICLES FROM MY PEEVES 


By SARA EMERALD NELSON 


I think it was Rose Wilder Lane who admitted 
there were two motivating forces that impelled her 
to write each of her books. One was a need for 
money, the other a healthy antipathy to some wrong. 
When it comes to needing money, most of us can go 
right along with Miss Lane. And as for wrongs, 
well, we all have something that comes pretty close 
to them—our peeves. 

My peeves have proved a profitable source of 
articles. 

This week I received a check from The Rotarian. 
(It made me particularly happy, since the editor of 
that magazine was the first editor to encourage me. 
He wrote in a letter with a rejection, five years ago, 
“I think you can write . . . and some day I hope you 
can write for this magazine.”) Deafness was the 
peeve which produced the material which made my 
first sale to The Rotarian. 

I have had a deafened ear for years. How I hated 
my deafness only those similarly handicapped can 
appreciate. Until recently I had never written any- 
thing on the subject. Then I did an article in which 
I let myself go. The Rotarian took only a portion 
of it—but that was enough—on the grand and glor- 
ious (but mighty hard) adventure of breaking in a 
hearing aid. 

I have an adopted daughter, of whom I am very 
fond. But the attitude of many people toward adop- 
tion, their untactful remarks, made me furious. It 
was a pet peeve. 

My article was called, “I Adopted a Dream Child.” 
She magazine bought it. The many nice letters it 
brought me made me feel a lot better! 

I live in a locality (Manyberries, Alberta) that is 
infested with sage ticks. Getting people to realize 
they should seek innoculation against these carriers 
of Rocky Mountain fever has been an uphill job for 
the entomologist assigned to this territory. It was 
my feeling toward these pesky little ticks, my hatred 
of the dreaded sickness they brought, and my exas- 
peration with the people’s careless disregard for their 
own danger, that prompted me to start doing articles 
on sage ticks. I have sold these to Montreal Star, 
Toronto Star, Winnipeg Free Press, Country Guide, 
Canadian Cattleman, and New World, all widely read 
Canadian publications. 

Like many another homemaker I have been peeved 
by that unfair but prevalent idea that married women 
are “only housewives”; that their mundane work 
places them below women in other occupations. I 
have contended for years that housework can be in- 
teresting, healthful, even glamorous! 

Championing this contention, I contributed brief, 
light-hearted sketches to women’s pages in city news- 
papers. Then I began sending tentative suggestions 
to the homemakers’ programs on our local radio sta- 
tion. At first I wrote these in the form of fan 
letters that the announcers read. Now, two years 
later, the production manager has given me a daily 
five-minute spot on a special homemakers’ program. 

Maybe you are different; but speaking personally, 
I write the best when I hate the hardest. All my 
pet peeves I take out on . . . my typewriter! 


LEARN TO WRITE FOR RADIO! 


Take my Twenty Lesson Course, Elements_of Successful Radio 
Writing. Only $35 in easy $5 payments. No contract to sign. 
Send $5 for first lesson. Tt ant send $5 for each additional 
lesson until you have paid $35. e remaining lessons will 
sent without further tuition as you complete each assignment. 
Certificate upon satisfactory completion of course. Beginning 
Writers, radio needs scripts! Fiction Writers, learn how to 
adapt your short stories for radio! Send $5 for First Lesson, 
Using Sound Effects, TODAY! 


CYRIL LINDQUIST, M. S 
44 MORNINGSIDE DRIVE, NEW YORK 25, N. Y. 


PUBLICISTS EARN MONEY 
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EARN AS YOU LEARN 
WRITING 


By Dorothy Banker 


This 
Book 
Tells 
How to 
Convert Ideas into 
Manuscripts 
and 
Manuscripts into 
Checks 


$1 


Order from author 


Box 36 Pomona, Calif. 


WANTED! 


PLAYS FOR CHILDREN 


If you write plays for children (all 
ages), we invite you to submit manu- 
scripts. Questions will be answered 
cheerfully. We buy for cash or on a 
royalty basis. 


PLAYS FOR HIGH SCHOOL, 
CHURCH, COMMUNITY 


We need one-act plays and three-act 
plays for both our royalty and non- 
royalty lists. We suggest that play- 
wrights submit synopses of long plays 
and descriptions of characters. This 
may save much time and expense for 
the writer. Address Lee Owen Snook, 
Director, Division of Drama, Row, 
Peterson and Company, 1911 Ridge 
Avenue, Evanston, Illinois. 


WRITERS! DON’T OVERLOOK 
PROFITS FROM SCREEN SALES 


e There is an urgent need and ready market 
for good screen stories. 

@ Many writers are in Defense work. Here 
then is opportunity for new writers on the 
home front. ; 

eI want originals, published novels and pro- 
duced plays that have film possibilities. Also 
book length novels for both publication and 
filming. 

el offer sales service and criticism. My 
terms are reasonable. Write today for my 
FREE booklet explaining this lucrative mar- 


ADELINE M. ALVORD 


Established 1919 
6605 Hollywood Blvd. 


28, Calif. 


MANUSCRIPTS WANTED NOW 


Send your script to us without reading fee. Sales 
made on commission basis. Additional services in- 
clude (all at a saving to you): 


Typing Research 

Criticisms Ghost Writing 

Song Lyrics Poetry Service 

Collaboration Sales Publicity 

Writer’s Library Market Information 
Plots criticized or written. 


Send manuscript or write for brochure. 


SOUTHWESTERN WRITERS’ GUILD 


3520 White Oak Dr. Houston 7, Texas 


A. & J. TRAINING IN FICTION WRITING 


Absolutely Dependable — Professional — Personal 


For 25 years A. & J. has proved its ability to train writers success- 
fully. Ask for free booklet, “The Way Past the Editor,” and cou- 
pon for free MS. report. 


THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 


NAME. 


ADDRESS 


A-J-3-45 
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THE A. & J. 
MARKET PLACE 


ADVERTISERS: We’ll print your circulars, 4x6, 
one side, and mail them. $7.50 per 1000. With 
non-conflicting adv. on reverse side, $5.00 per 
1000. Your advs. on both sides, $10.00 per 1000. 
Classified mailing lists Bought-Sold-Exchanged. 
All in U. S. No Gen. Del. No Military. Black- 
stone Printing Co., 309 West Atlantic Ave., Al- 
buquerque, New Mexico. 

WRITERS! Turn everyday experiences into cash. 
Earn $1 to $200 selling anecdotes, embarrassing 
moments, children’s sayings, jokes, etc. Market 
list and instructions $1. H. Haug, 1913 Rhodes 
Street, Arlington, Virginia. 

WRITER’S APPLIED PSYCHOLOGY — How to 
use the subjective mind to increase production 
and sales; to put new quality into your work; 
to solve writers’ problems including finance. 
Price $1.00. (Letter to first ten ordering each 
month. State problem.) Aldon Hadley, Box 95, 
South Pasadena, Calif. 

GREETING CARD VERSE MARKETS—List, 25c. 
Ada Bassett, Harwich, Mass. 

YOUNG MARRIED woman wishes association 
with women poets in Chicago... AJ-2, Box 600, 
Denver, Colo. 

MAKE FRIENDS through this dignified, unique, 
delightfully different national Correspondence 
Circle. The preferred medium of cultured peo- 
ple. Write in confidence for free sealed details. 
Gotham Circle, 152-AJ West 42nd, New York 18. 

POETS: 100 current, markets, with spe- 
cifications, 50c. Herrick, Riverview Street, 
Essex, Conn. 

“SEX-MARRIAGE GUIDE,” 50c. Hirsch Enter- 
prises, Spring Valley, N. Y. 

DR. FRANK TIBOLT’S course, also several writ- 
er’s books, half-price, books postpaid. Send 
stamp for list. C. Grenfell, Bellevue, Idaho. 

A $100-A-MONTH HOBBY at home! No solicit- 
ing, no meeting people, no manuscripts. Easy, 
enjoyable pastime. Details, 25c (refundable). 
Laura Dickson, 359 Main Bldg., Lander College, 
Greenwood, S. C. 

50 SURE MARKETS pay cash for poems. List 
sent for 25c. Charles Olive, Willmar, Minnesota. 

PROFITABLE—To write letters. Earn from $1 
to $500. Market list, 25c. Bergstrom, 5012 Drexel, 
Chicago 15, Til. 

“SEX SCIENCE MAGAZINE,” 25c. Living illus- 
— Hirsch Enterprises, Spring Valley, 

SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 

PATHFINDER MAGAZINE. Entertainment! Pic- 
tures! News! 52 issues, $1.00! Abramowitz, 
1306 Hoe, Bronx 59, N. Y. 

BEGINNING POETS! I can help beginning poets 
over some rough first difficulties at very rea- 
sonable rates. Send a card to Miss Ida Huglin, 
Dayton, Iowa, for details. 

2500 NEW AND USED Correspondence courses, 
books; writers’ aids a specialty. Large bargain 
list, 10c. Wanted—books, courses. Thomas E. 
Reed, Plymouth, Pa. 

“PORTY DOLLARS A MONTH Fillers,” 
Methods, Markets, 25c; “Rural ter Plan” 
gets beginners’ checks, 25c; “Pay Side of Poetry 
Writing,” examples, markets, 50c; GLORIA 
PRESS, 192614 Bonsallo, Los Angeles 7, Calif. 

THE PLOT BOOK, make your own. Create orig- 
inal plots and outlines, characters, ee from 
published stories without plagiarizing. A plot- 
ting wizard, says a professional writer. Folio 
shows how. Price 50c. Money back guarantee. 
Writecraft, Box 202J, Chicago Heights, Tl. 

RBESEARCH—CONGRESSIONAL LIBRARY, Na- 
tional Archives, Government Bureaus, etc. Odd 
jobs, simple questions, complex investigations, 
genealogy, ghost-writing, expertly handled. John 
Crehore, Box 2329-A, Washington 13, D. C. 

WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 

THE BASIC THEMES, by Willard E. Hawkins. 
Fundamental text on fiction writing. Paper Edi- 
tion, $1, postpaid, A. & J., Box 600, Denver, Colo. 


The Author & lournalist 


WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer in my ad, this magazine, page 28, NATA- 
LIE NEWELL, Ghostwriter. 

GUARANTEED TYPEWRITER RIBBON RE- 
NEWER, year’s supply, 50c; double strength, 
$1.00. Ribbons re-inked, 25c. Hirsch Enter- 
prises, Spring Valley, N. Y. 

TWENTY BACK NUMBERS, The Author & Jour- 
nalist, our selection, $1.25 postpaid. A. & J., 
Box 600, Denver, Colo. 


CASH FOR POEMS. Kansas City Po Maga- 
zine, 1314 Waldheim Bldg., Kansas ty, Mo. 
Subscription, $2 for 12 issues, 25c a copy. 


Lillian Turney Findlay, Sponsor. 

STORIES, BOOES, ARTICLES, POEMS, Pictures 
and Drawings published in booklet-form. Also, 
General Printing. New Equipment. Reduced 
Prices. Send for free sample booklet. Black- 
stone Printing Co., 309 West Atlantic Ave., Al- 
buquerque, N. Mex. 

“525 MONEYMAKING Home Business Opportuni- 
ties,” 25c.! Abramowitz, 1306 Hoe, Bronx 59, 


Complete bound course & agwriting $2.00, 
cludes article on deas, free 
market advice. Don Frankel, 3623a Dickens, 
Chicago 47. 

REPRESENTATIVES WANTED to demonstrate 
Copyholders to Writers and others answering 
our Advertising. See Display Advertisement this 
issue. Full or sparetime. Write for more com- 

lete information. National Writers Associa- 
on, Marlboro Avenue, Washington 19, D. C. 


PLOTTO: This famous $25 book by William Wal- 
lace Cook, available now. Club dissolving. Com- 
plete with key. $8 each set. Address: Betty 
Isaacs, Room 804, 342 Madison Avenue, New 
York 17, New York. 


CUSTOM BUILT PLOTS based on ne Deragra 
pings, with opening and closing para 
Slanted to your market. $1.00 each Gl 
included. Richard J. Dorsett, Box 211, See 
lllinois. 

FREE TO WRITERS! Sample copy “WRITER’S 
FRIEND,” containing valuable writing and 
marketing tips. Postal request okay. Also, at 
25c each, five for $1.00:—SUPER-PLOTTER. 
HOw TO GET INSPIRATION, POETRY FOR 
PROFIT, PROFESSIONAL TRADE TRICKS, 


FORMULA & MARKETS FOR—1. SHORT- 
SHORTS. 2. JUVENILES. Will Heideman, 
Dept. J, New Ulm, Minn. 


SCHOOL WANTS TO BUY rtable electric 
phonograph with reco attachment. 
Teacher needs portable rd making phonograph. 
Elizabeth Hullett, Jay, Fla 


A $100-A-MONTH HOBBY at home! No soliciting, 


no meeting Easy, en- 
joyable 4 $25c. (Refundable.) 
Laura D MA Bldg., Lander Col- 
lege, Greenwood, 8S. 

——BUY WAR BONDS——— 


PHOTO ENGRAVING COMPANY 


Denver, Colo. Prompt Service for Publishers and Authors. — 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own writings, too. 


PROMPT SERVICE PHONE TABOR 2701 
4 
COLLEGE HIGM SCHOOL ANNUALS 
213! 4 = ILLUSTRATED@WENGRAVED = 
CUATIS ST. COLOR OLATES<ZINC ETCHINGS 
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e THE END OF THE WAR 


is in, the lap of the gods; but your literary future is in your 
own ! To build that future, it isn’t enough to “‘take pen 
in hand’’ and write; you must know where you are going, and 
how you are going to get there. That means securing com- 
petent, sincere, and sympathetic guidance—the best service 
tainable, for nothing less is good enough. 
In the twenty-five years I have been building writing careers, 
I have seen innumerable writers become successful, and always 
by dint of hard work rather than by divine inspiration, For 
writers are not born; they are 
On my desk as I write this are three letters. They are 
self-explanatory; and I might add, they are typical of literally 
hundreds of similar ones in my files: 
going strong since we worked together, with not a 
single story unsold, and appearing in more and more magazines, 
as you planning a novel.”’ (*) 
I wonder i ‘oe permit’ an old client to buy a set of your 
PLOTCARDS. m on — duty with the cell “ now 
ave been for over a y which is the reason en’t 
heard from still tind a little time to despite 
I made $2200.00 the 


. past_year. And I still 
ice! 


“Enclosed find a dollar. ae like to look over those four 
formulas. I never read of your stuff without getting 
a writer. Just unloaded four again in a row to Street & 


(*) Names on request. ' 

If you have decided to do somethin about your litera 
future, send for my 44 page booklet, HE TRUTH ABOU 
we RARY ASSISTANCE,” which is FREE FOR THE ASK- 
ING. It gives my credentials, both as an author and a literary 
critic, tells something of my success as a builder of literary 
careers for over twenty-five years, and contains vital informa- 
tion, not obtainable elsewhere, designed to protect your pocket- 


It describes, too, the CRITICISM AND SALES SERVICE, 
and the PROFESSIONAL COLLABORATION SERVICE, which 
you should investigate if you really ‘womt to learn the “tricks 


of the trade’’ so necessary to succes 
AUTHORITATIVE HELP WITHIN ‘THE REACH OF ALL 


@ WAR PLOTS 

Our government values the cooperation of writers, and has 
made specific recommendations to both writers and editors. I 
have compiled a brochure showing the kinds of plots authors 
are asked to write, and editors are asked to buy, and shall be 
pleased to send it on receipt of 50c, the cost to me of produc- 
tion, mailing, etc. 

@ PLOTCARDS—The Perfect Plotting Device 
deck of cards which supplies Fist Sy synopses of at least 150 
each—and supplies them AND WITHOUT 
MIT. two can be alike could be simpler 
ba opera You simply deal out a hand to yourself, and you 
hace a A COMPLETE. PLOT, READY FOR USE. 

These — will furnish a: with plots for all the stories you 
can hope write if you live to be as old as Methuselah—and 
they are COMPL ETE. WORKABLE PR ACTICAL PLOTS—not 
merely a disconnected skeleton outline, a setting, or a jumble of 
words or sentences. Beware of Imitations. PRICE $1.00 
@ HOW TO MAKE MONEY WRITING : 

A comprehensive, workable blueprint of how to build salable 
stories. Price $1. 
@ COMPLETE WRITER’S REFERENCE LIBRARY 


A series of nine which will you your 


Setting, Atmosphere, Glamour, 
8. Planning and Writing the Complete Story. 
9. The Science of Selling Manuscripts. 

You may order any one, or the complete series of nine for 


@ THE FORMULA IN MODERN WRITING | ma 
A series of analyses of the “formulas’’ used in writing the 
various types of fiction and non-fiction. 
No. 1. THE LOVE STORY; A: For the Slicks. B: For the Pulps 
No. 2. FORMULA FOR FEATURE ARTICLES 
No. 3 THE FORMULA OF THE “RED-BLOODED” _, 
STORY; A: The Western Story. B: The Action-Adventure Story. 
each, postpaid 
All the above, forming “COMPLETE WRITER’S KIT” 
00 postpaid 
until present supply is 
OTHER WORTHWHILE WRITING AIDS: 


THE FORMULA OF THE “QUALITY GROUP”’’ STORY. 
including analysis of one of my own published “‘quality’’ stories, 
Shows how you must handle your material if you wish to sell 
to the ‘‘quality’’ markets and gain the prestige which goes with 
appearance in their pages. Price : 

THE FORMULA THE PAPER” WOMEN’S 


NE STORY 
Reprint of a_ story mine from my book, YOU 
CAN SELL,” originally published in Woman’s Home Com- 
With step-by*step analysis. Price 25c. 
THE FORMULA OF THE —— STORY 


WRITING YOUR NOVEL—Price $1.00 


LAURENCE R. D’ORSAY 


Can Seit”” "($3.00); "Mi of (20); 

hor of stories and articles in leading magazines. 
Topanga 2, California 

“Builder of Literary Careers Since 1919” 


JUST OFF THE PRESS! 


TECHNIQUE SELLS 
THE SHORT SHORT 


By Robert Oberfirst 
Postpaid $2.00 


Robert Oberfirst 


Early comments are enthusiastic 


Elizabeth Boutelle, fiction editor of Collier’s, writes: 
“I was very anxious to see your book, TECHNIQUE 
SELLS THE SHORT SHORT, and now that it’s out I 
enjoyed it immensely. Best wishes for a big success 
for the book.’ 


Michael Tiff, author of Philadelphia, Pa., writes: 
“The book is one of the finest pieces of modern liter- 
ary criticism I have ever read, and I believe it will 
take its place with the best of them, and outshine 
many of them because of its originality and substance.”’ 


H. McDonnell, author of Baltimore, Md., writes: “I 
am well pleased with it. I am sure it is the best “book 
of its kind on the market. I know it is the , best 
have seen, and I have seen nearly all of them.’ 


Mabel A. DuMars, author of Corning, N. Y., writes: 
‘“““Your comprehensive analyses are quite illuminating.” 


Burton J. Smith, editor, writes: ‘‘Your book should 
be extremely valuable to the writer who seeks success 
with  short-shorts. Congratulations upon what is 
obviously a constructive, helpful book.’ 


Juanita Jones Hunt, author of Ringgold, Va., writes: 
“T have read TECHNIQUE SELLS THE SHORT SHORT 
from cover to cover, and found it completely absorb- 
ing.’ 


The book contains important chapters on how to 
write and sell the short-short story. It also contains 


tratingly the short- shorts published by quality, slick, 
pulp, and syndicate markets. This volume should help 
you in the writing, slanting, and selling of your short- 
shorts in current markets. Specimen stories from Lib- 
erty, Collier’s, Esquire, Atlantic Monthly, This Week, 
New Yorker. hemes 5 Home Journal, and others are used 
as case analyses. A valuable working tool for those 
who want to see their short-shorts published. 


SHORT-SHORT STORY WRITERS: $50, $100, $300, 
are some of the prices paid for published short-short 
stories. If you have written a short-short which you 
think should sell by all means let me try it for you 
in the current popular markets. Reading and handling 
fee: $1.00 per short-short up to 1,500 words. 


SEND YOUR ORDER FOR THIS VALUABLE BOOK, 
TECHNIQUE SELLS THE SHORT SHORT, NOW TO 


ROBERT OBERFIRST 


Literary Agent 
Woodbine New Jersey 
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Smith.”’ (*) 
1. The Nature of the Short oy 
2. Short Story Plots and Their Development. 
3. The Development of the Short Story from the Pilot. 
4. Lifelike Characterization, Dialogue, and Description. 
5. The Essential Factors of Plot Value; Planning; Suspense; 
6. Vie int and Visualization. 
Two Dollars. 


Rav Palmer is managing cditor of the 
FICTION GROUP. 
under existing conditions, with paper hea 
curtailed, he’s still buying plenty. of 
words ... but what’s more important, he’s 
building up an inventory of topnotch 
storics and writers he can count on for the 


future. Send in your manuscupts they I] 


4h 
4h 
&e 


receive friendly, prompt reading. If they 
are What he wants Ray will) buy them 
right now; and if they are good, even 
though not immediately usable, vou will 
have at least established a valuable con- 
tact. It will pay vou to be on Ray Palmer's 
list of dependables, so send along the best 


vou have. 


ZIFF-DAVIS FICTION GROUP 


540 NORTH MICHIGAN AVENUE, CHICAGO 11, ILLINOIS 
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